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For 1960, we proudly presen ; 

an automobile built to a degree of elegance 

and refinement unique even in Cadillac's 

high standards. Our twelve models and body styles 
for 1960 permit no compromise in styling... 
design... engineering ...or in 

excellence of craftsmanship. We cordially invite 
you to inspect and drive this incomparable 

motor car. Ample parking always available. 
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ON DISPLAY 
IN OUR SHOWROOMS 
BEGINNING 
FRIDAY, OCTOBER SECOND 





COMPANY 


2301-53 ROSS AVENUE «¢ DALLAS, TEXAS ¢ RIVERSIDE 2-7222 
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Young man on the way up — this youngster 


taking part in the physical fitness program of the 1 C A M ad A i G N ' 
YMCA. The YMCA, a member agency of the 1 G F T | 


Community Chest, provides a health, recreation 


and educational program directed toward 1 D AY’S PAY j 
* 


good citizenship and Christian living. Youth par- 


S/S 
© 
ticipation is encouraged regardless of ability to pay. 1 1 1 S ag rvice Ce n te rs 
DALLAS COUNTY COMMUNITY CHEST 
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PRESENTED AS A PUBLIC SERVICE BY MSAX CORPORATION 
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proudly 
announcing 


the 
Livié 


Fectinias Gif om 


The importance of gifts in industry cannot be overestimated. 
Whether selected for valued clients, employees, or used as 
sales incentives, gifts bespeak the taste and discrimination of 
the giver. Through its Business Gift Division Linz offers a 
double service to business and industry in the Southwest: 
Competent professional counselling in the planning of a gift 
program suited to a company s needs and budget, and complete 
follow-through on the details of gif t wrap, prompt delivery, and 
confirmation. Mr. Asher Dreyfus, Jr., director of Linz Business 
Gift Division, will be pleased to call at your office to discuss 
your business gifts program. ... Call Mr. Dreyfus at Rlver- 
side 2-4391, or write him at Linz Bros., Inc., Dallas, Texas. 
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SINCE 1877 
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A Family Affair... 


A highway truck stop... a meeting ...a smile, a smoke, and 
quiet talk between father and son... Shellie and Al Cullins of the 
Little Rock terminal have been serving ETMF customers for a 


combined total of 25 years. They are hearty men... proud of the 
trucks they drive, the schedules they keep, the company they 


i 


serve ... pooling vast experience and knowledge to insure that 
your LTL shipment goes through safely and on time. Father and § 
son... Striving in friendly rivalry to surpass the other’s record. 


People working together... for you. 


PRINCIPAL TERMINALS 


* BEAUMONT ° FT. WORTH * KILGORE * LUFKIN ¢ PORT ARTHUR 
* CHICAGO ¢ HENDERSON e LITTLE ROCK ¢ MARSHALL ¢ ST. LOUIS 
* DALLAS ¢ HOUSTON * LONGVIEW ° MEMPHIS SAN ANTONIO 


EAST TEXAS MOTOR FREIGHT 


“FROM THE GREAT LAKES TO THE GULF” 
GENERAL OFFICES + DALLAS, TEXAS 
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Established 


[80 


Opened Dallas Store in 1872 


1969 The Schoellkopf 


Company 
Manufacturers and 
Wholesale Distributors 


070 Huey & Philp 


Company 
Wholesale Hardware, Hotel and 
Restaurant Supplies & Equipment 


1879 term wise. co 


Warehousing, Transportation, 
and Distribution 
Trezevant & 


1870 cccren 














Sanger Bros. 


in Texas 


Insurance Managers 
First National 
Bank in Dallas 


1870 sak 
1879 Texlite, Inc. 


Manufacturers of Porcelain Enamel 
and Plastic Products for the 
Sign and Building Industries 


1899 J. W. Lindsley 


& Company 


Real Estate and Insurance 
The Egan 


1850 Coney 


Printing, Lithographing, and 


Embossed Labels 
| 8g Oriental Laundry 
and Cleaners 
Finer Laundering, Cleaning, 
and Fur Storage 
1897 Anderson 
Furniture Co. 


Dallas’ Oldest Furniture Store 


Dallas Transfer & 





ORSE racing drew big crowds at the State Fair of Texas during 

the nineties. The race track and grand stand of that period, shown 
in the above photograph, was the equivalent of today’s Cotton Bowl. 
In 1903, the Texas Legislature abolished horse racing and a group of 
purchasers offered $125,000 for the 117-acre grounds. In 1904, the City 
of Dallas bought the property. By 1910 the Fair first passed the million 
mark in attendance. In 1913 the Texas Legislature enacted a Workmen’s 
Compensation Law and in 1914 Homer Mitchell began the operations 
of Texas Employers Insurance Association in one room of the Praetorian 
Building. He was later joined by another young man, Austin F. Allen, 
who became auditor of the company. Employers Casualty Company 
was formed in 1920 as a companion firm with the same officers as 
TEI. Today, Employers Casualty, writing all fire and casualty lines, 
operates in 29 states with 9 out-of-state offices. First concrete was poured 
in 1948 for the present. Employers Insurance Building which was occu- 
pied in 1950. Construction is now under way for a 14-story, $1,200,000 
addition scheduled for completion in December. Also in 1950, a third 
company was formed, Employers Indemnity a reinsurance operation. 
Since first opening its doors in 1914 with 56 policyholders, Texas Em- 
ployers Insurance Association has become one of the giants of the Texas 
Insurance Industry. Today it is the states largest writer of workmen’s 
compensation insurance under the direction of Austin F. Allen as Chair- 
man of the Boards and Ben Mitchell as president. 


Business Confidence Built on Years of Service 


Old firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in build- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as "old friends" 
by thousands of satisfied customers in the Dallas Southwest. 
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1898 Printing Com 


Prinitng, Lithographing, Engravin 
Office Supplies 


1899 seay & Hi 


All Lines of Insurance 


1902 Hunter-Hayes 


Elevator Co. 


Passenger, Freight and Home 


Elevators 
190 Republic Insur 
Company 
Writing Fire, Tornado, Allied Lines 
Inland Marine, and Automobile 
Insurance 
190 First Texas Chemi 
cal Mfg. Com 
Pharmaceutical Manufacturers 
1904 Burton & Wilkin 
Over 100 Kinds of Insurance 


1906 pany 


Company 
Manufacturers of Envelopes 
and File Folders 


1905 Rubenstein & 


Sons, Inc. 


Gulf Princess, Ready To Fry 
Breaded Shrimp 
Lady Rite Shelled Pecans 


910 rete: 


Realtors 


Industrial and Commercial 
Leases and Sales 
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ROUTE IT RED BALL 






















“Smiling Service” is also modern service. When you — “Route it Red Ball” 
— your shipments move over the road in modern “high-cube” trailers 


powered by the latest Diesel Tractors. 


The new “Texas Size” Red Ball 
Terminal now under construction 
will give Dallas one of the finest 
and most highly mechanized Motor 
Freight Terminals in the Nation. 
This new 20-acre Red Ball plant 
will enable us to give shippers even 
better service in keeping with the 
expanding needs of Dallas. 





Spot check this map for the COLORADO 










fastest service to and from _ 


© BOISE CiTy 


Dallas. From Denver, Santa 


OKLAHOMA 


© OKLAHOMA CITY 


Fe, Las Vegas and Amarillo 
to the Gulf Coast ports of “TAS VEGAS 
Houston and Beaumont and rucumcanit 
to Shreveport, Louisiana — 
Red Ball offers daily sched- 
ules over the shortest line 


NEW MEXICO 


route. 


A pioneer in highway transportation in Texas — Red Ball serves 
more than 600 Cities, Towns and Villages on Red Ball Lines daily 
from Dallas. 
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GENERAL OFFICES: 1210 SOUTH LAMAR ST. DALLAS, TEXAS 























8 DALLAS e SEPTEMBER, 1959 





EVEPORT 
LA. 


USTINE 


> 
past 


7 








emer 
ER, 1959 





Motor Freight Center of the 
Firms such as these have found the S out bs west 


Trinity Industrial District ideally 
located for the Motor Freight Industry. 










MerchantsFast Houston and North 
Motor Lines, Texas Motor Freight 
ne. Lines, Inc. 


Rhy oe ory Divi- 
sion of Braswell Motor Freight Lines, 


D. C. Hall Compan 


Inc. 





Texas and Pacific 
Motor Transport Com- 


— Brown Express 









Viking Freight 
Company 





Roadway Express, Inc. 


Southern Plaza 
Express 


TRINITY 
INDUSTRIAL DISTRICT 


For information about the Trinity Industrial District consult your real estate broker or... 


INDUSTRIAL PROPERTIES CORPORATION 
401 DAVIS BLDG. e« RI1-9424 — 
John M. Stemmons, Pres. L. Storey Stemmons, Ch. of Bd. 
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LET CARUTH DEVELOP YOUR LAND! 


Now a name famous in quality Dallas real estate developments for a 
century has facilities available for developing additional lands in 
North Dallas. 


Central Control Company, a Caruth organization, is interested in proposals 
concerning exceptional land located in the North Dallas area that is ready | 
for immediate development by: 


PURCHASE FOR CASH OR TERMS 
or 
CUSTOM DEVELOPMENT BY CENTRAL CONTROL WITH 
THE OWNER PARTICIPATING IN THE 
DEVELOPMENT PROFIT 
AFTER OWNER RECEIVES FULL VALUE OF RAW LAND 


The development organization is headed by W. W. Caruth, Jr., interna- 

tionally known for his achievements in development of shopping centers 

and exclusive residential sub-divisions, and for several years a member 

of the executive board of the Community Builders Council of the Urban 
Land Institute. 


Central Control is interested only in the same type of quality sub-divisions 
with which Caruth long has been associated — restricted sub-divisions of 
better class for custom-built homes. 


central control company 


a GARUTH organization 


5803 Greenville Avenue 
Dallas — TA 3-8149 ... EM 3-1666 
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It’s State Fair time in Texas again, and 
as the state’s spotlight turns to Dallas, 
DALLAS Magazine takes a good look at 
the Texas State Fair for 1959. 


+ 


From tents to coliseums could well be 
the theme of this year’s Fair, for the hand- 
some new Livestock Coliseum marks a 
new era for the Fair in its livestock shows. 
A comprehensive history of the Fair in 
the lead article of DALLAS traces this 
history. 

4 


Entertainment, the livestock program 
and an attractive picture story of a typical 


| Dallas family’s “Day at the Fair” are also 


included in this Fair Issue. 


Sa 


Motor Transportation & Supply provide 
DALLAS with several interesting articles 
for September. The tremendous expansion 
of motor transportation has been one of 
the highlights of Dallas. 


- 


A most interesting article in this issue 
concerns the leasing of motor equipment, 
a new trend in business and one that is 
proving more and more popular and profit- 
able for Dallas large firms. 


+ 


The beautiful color cover focuses atten- 
tion on Big Tex, the heart of every Fair, 
surrounded by his usual crowds of ad- 
mirers. The photograph was taken by 
Square Haskins. 
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TEXANS Swit) 0 COLOR! 


SR ee entender at EAS TTS RRA T AOR RE NT LR 





“Teen-Age Down Beat,’’ One Of 37 Color-Full Shows on WBAP-TV Weekly 


AUTUMN TV MORE COLOR-FULL THAN EVER! = 


YOUR HOME TODAY 


NOTE: Channel Five Invites You To Color-Test New Products & Packages In 
The Most Completely Equipped Color Studios In The South. 


Seven days a week, “From | 
Football to Extravaganza,” | 

You’ll Find New Pleasure in 
Gorgeous Compatible Color. | 











--DALLAS 1900 NORTH AKARD 





PETERS, GRIFFIN, WOODARD, NATIONAL REPRESENTATIVES 
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“Why don't you give the First in Dallas 


an opportunity to say YES” 


FIRST NATIONAL BANK IN DALLAS 


Member Federal Deposit Insurance Corporation 
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DALE MILLER’S 


WASHINGTON 


Island of Survival 


Tucked away among _ heterogeneous 
provisions of a supplemental appropria- 
tions bill enacted by Congress was a rela- 
tively inconspicuous item which provided 
a modest sum for the construction of a 
government facility. There would be noth- 
ing unusual about that circumstance, to 
be sure, except for the fact that in certain 
important respects the facility is unique. 
After it is constructed, for instance, most 
of it will not even be visible to the tax- 
payers who paid for it; and, furthermore, 
everyone even remotely identified with it 
devoutly hopes that history will eventually 
record that the funds provided for its 
construction proved to be an utter waste 
of money. 

The facility referred to is the nation’s 
first underground control center for civil 
defense, a subterranean structure which, 
in the event of a nuclear war, could well 
become the de facto capital of the United 
States. In the light of that grim possibility, 
the project soon to be underway is im- 
portant to the entire nation, but it is par- 
ticularly important to Dallas and environs, 
for it is scheduled to be constructed at 
Denton, our enterprising neighbor in the 
Dallas Metropolitan Area. It will be built 
on, or perhaps we should say beneath, a 
tract of land on the southeast edge of 
town. 

The immediate purpose of the new con- 
trol center will be to serve as headquar- 
ters for the regional office of the Office 
of Civil and Defense Mobilization, en- 
compassing the five States of Louisiana, 
Oklahoma, Arkansas, New Mexico, and 
Texas; but it will be so designed that it 
can instantly begin to function in the 
event of national emergency as a seat of 
government, providing in its complex 
subterranean organism all essential facili- 
ties and services, such as a vast commu- 
nications network, which might be re- 
quired to preserve the capacity for leader- 
ship and direction in a time of peril. If 
the Washington area should be knocked 
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out in a nuclear war — and probably no 
target would command a higher priority 
— it would not be unlikely that the Presi- 
dent and high government officials would 
repair to this “island of survival” and 
within its protective walls direct the na- 
tion’s salvation. 

The selection of Denton as the nation’s 
first underground control center away 
from the Washington area was based on 
soundly conceived criteria. The commu- 
nity is close enough to the large popula- 
tion centers of Dallas and Fort Worth to 
provide coordination with existing govern- 
ment agencies and access to many mu- 
nicipal facilities, yet it is far enough 
removed to provide isolation and flexibility 
of operations in the event of emergency. 
Furthermore, it is situated deep in the 
interior of the country, virtually equidis- 
tant from both coasts, and thus as reraote 
from the devastation of enemy actioa as 
almost any community could reasonably 
expect to be. Moreover, the personnel of 
the regional office of the OCDM in Den- 
ton had achieved a nationwide reputation 
for efficiency, and it goes without saying 
that the Denton citizens generally had 
been unfailingly cooperative and neigh- 
borly. 

Although a number of communities 
throughout the country sought to be 
chosen as the site of this new facility, the 
wisdom of Denton’s selection by the 
OCDM was freely acknowledged here in 
Washington. Since it would seem to be 
self-evident that a facility so important 
to national security should be constructed 
somewhere, and since there was no serious 
objection to the selection of Denton as 
a logical site, one would have expected 
that the appropriation of the necessary 
funds by Congress would have been 


routine. Actually, however, the task. 


proved unusually difficult, even with the 
support of the President and the Demo- 
cratic leadership in Congress. 

The Administration had recommended 


the appropriation of $2,700,000 for con- 
struction of the facility, and the House 
subcommittee to which the bill was re- 
ferred approved the expenditure. The full 
Committee knocked out the provision, 
however, and the House sustained the 
Committee’s action, so there was no ref- 
erence to the project in the measure as it 
emerged from the House. The Senate 
eventually restored the figure recom- 
mended by the President, and when its 
bill went to conference for an adjustment 
of differences with the House measure the 
proponents of the project, astutely led by 
Lyndon Johnson in the Senate and Frank 
Ikard in the House, succeeded in winning 
an appropriation of $2,400,000 to assure 
its construction. 

The resistance encountered on Capitol 
Hill betokened little opposition to Denton 
or the project per se but merely reflected 
Congress’ long-manifested reluctance to 
plunge into the vast ramifications of a 
civil defense program (during the past 
nine years, for example, Congress has 
appropriated a total of only $492,276 for 
civil defense, or 23 per cent of the 
$2,176,353 sought). In many respects its 





Denton and Defense: Dallas’ en- 


terprising neighbor will become 


an alternate capital of the nation. 





reluctance is understandable, for the mere 
mention of civil defense conjures up pros- 
pects of mass evacuations of cities or 
enormous bomb shelters in congested 
population areas, and the average mem- 
ber of Congress cannot bring himself to 
believe that the former is workable or 
the latter practicable. 

Whatever may be said of various pro- 
grams devised to apply to the nation’s 
population generally in the event of a 
nuclear war, the undertaking at Denton 
is in a different category entirely. It is 
specifically designed to provide a safe and 
efficient base of operations to insure the 
continuation of government in a time of 
dire emergency. Everyone prays that this 
“island of survival” will never be used for 
such a tragic purpose, but all should con- 
cede that this tense and troubled world 
offers no alternative but to create it and 
keep it in readiness. As the Denton 
Record-Chronicle expressed it succinctly, 
it represents “insurance we need for the 
day we hope never comes.” 
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The Fair’s so big this year it spills over into an extra day. 

Since the annual exposition of the State Fair of Texas is the 
biggest single event of the year in Dallas, and the aim of its 
management is always to make it “bigger and better” each 
succeeding year, it is not surprising that the program should 
require an additional day, or rather evening. 

By custom, the opening of the Fair is on a Saturday morning, 


but the 1959 Fair will open at 4 p.m. on Friday afternoon, Oc- 
tober 9. Actually, the reason for the early opening is to include 
the Southern Methodist-Missouri football game, scheduled for 
the Cotton Bowl that Friday night, in the Fair’s calendar: But 
the rest of the Fair will be in full swing too—exhibit buildings 
open, Midway blaring, Music Hall aglow. 

Preceding the official ribbon-cutting ceremonies and speech- 


TENTS, stacks of vehicles and barbed wire set the scene for the Fair in 1900. 
Today, large photo below, permanent Fair Ground factilities are valued at more 
than $40,000,000. Fair attendance has more than trebled since 1886. 
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Forty 


Million Dollar 
State Fair Hae 








making at the front gate to the fairgrounds, the traditional open- 


ing day parade will trumpet its way up Main Street in down- 
town Dallas, led by Governor Price Daniel, Mayor R. L. 
Thornton Sr. and other dignitaries. Mr. Thornton doubles in 
brass on this day, since he is also, of course, president of the 
State Fair. 

The State Fair of Texas is recognized far and wide as the 
largest annual exposition in the nation—in terms of attendance. 
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Last year, attendance at the Fair totaled 2,757,734 during the 
sixteen days of the big show. 

The Fair is noted as well for its marvelous physical plant, 
its forward-looking management and its amazingly diversified 
program that seeks to provide “something for everybody” and 
does it consumately well. 

How does a city build a great institution like the State Fair 


of Texas? 

In this instance, it is impossible to give too much credit to 
the men behind the Fair—the members of the board of direc- 
tors, which comprises 48 prominent Dallas businessmen, the 
committee workers who give freely of their time and energies 
to make the show a success, and the broad civic support from 
the entire city. 








ing, 
hs 


The history of the Fair dates to 1886, but it has been during 
the past quarter of a century that the greatest growth and 


development of the Fair have taken place—both in attendance 
and providing the wondrous facilities which today are valued 
at more than $40,000,000. 

Twenty-five years ago, in 1934, the State Fair was approach- 
ing the end of an era. That year, in the tag end of the depres- 
sion, attendance totaled 906,148. The Cotton Bowl seated 


(Continued on next page) 
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45,507 spectators. The show at the Music 
Hall was an indoor circus called “The 
Show of a Century.” The fair was a big 
and successful one by standards of state 
fairs at that time, but nothing approach- 
ing the giant exposition of today. 

Behind the scenes, even as the Fair of 
1934 came to a close, Dallas business- 
men led by civic leaders like Bob Thorn- 
ton were busy trying to bring the central 
celebration of the Texas Centennial Expo- 
sition to Dallas. The attempt was success- 
ful and in the fall of 1935 there was no 
State Fair—the Centennial buildings were 
under construction. 

The Texas Centennial transformed the 
fairgrounds completely. Existing build- 
ings were modernized. New exhibit halls 
were built. The Hall of State and “civic 
center” buildings were constructed. The 
fairgrounds, itself, was enlarged by some 
80 acres. When the Pan-American Expo- 
sition closed in 1937, the nucleus of the 
present matchless showgrounds was the 
Centennial’s legacy to Dallas and the 
State Fair. 

For the 1938 Fair, attendance was 
926,310, but for the rest of the pre-war 
years, 1939-41, attendance climbed to 
well above a million for the first time 
singe the fair of 1928—and stayed there. 

For four years during World War Two, 
the fairgrounds lay dormant as far as the 
annual fairs were concerned, but in 1946 
the Fair began a boom that hasn’t been 
halted yet. In 1945 Mr. Thornton was 
elected president of the State Fair, a post 
he has held ever since, and it has been 
under his guidance and leadership that the 
Fair has risen to its present heights. 

Attendance has climbed steadily almost 
every year since the war, with the two- 
million mark being passed in 1949. New 
buildings have sprung up to augment 
those left by the Centennial. 

The Cotton Bowl was completely re- 
built and enlarged in 1948 and further 
enlarged in 1949 to give it its present ca- 
pacity of 75,504. In 1948, the mammoth 
Automobile Building was built at a cost 
of $800,000. The air-conditioned $500,- 
000 Women’s Building was completed in 
1954. And this year the new $2,000,000 
State Fair Livestock Coliseum will go into 
use. 

But almost equally important as the 
growth of the physical plant has been the 
impetus the Fair has received from imagi- 
native new concepts in entertainment, 
livestock shows and special attractions. 

And for the 1959 State Fair, the vast 
facilities on the fairgrounds will be 
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utilized to the fullest extent of their 
capabilities. 

The entertainment program is a glit- 
tering one, with more emphasis on free 
events than ever before. State Fair Musi- 
cals Inc. will present twenty-three per- 
formances in the Music Hall of “Star 
Light! Star Bright!”, a musical show star- 
ring the McGuire Sisters, the top singing 
stars of the day, and will feature the 
noted comedy team of Rowan and 
Martin. 

The internationally renowned “Ice 
Capades” will return for twenty-three 
performances of a brand new show. 

The “Shower of Stars” will present the 
outstanding entertainment personages in 
their respective fields in a series of free 
shows that mostly will be staged in the 
Cotton Bowl. The stars of the free shows 
will be such “name” personalities as Herb 
Shriner, the Hoosier humorist; Red Foley, 
the popular country and western singer; 
Mitch Miller, famous recording artist; 
Johnny Puleo and his Harmonica Gang; 
Steve McQueen, the TV hero of the west- 
ern “Wanted— Dead or Alive”; Sam 
Cooke, the blues and ballad singer, and 
Bandleaders Woody Herman, Perez Prado 
and Chris Barber with their orchestras. 

There will be free daredevil aerial acts 
on the outdoor stage at the “top of the 
Midway,” sponsored by the Mobiloil com- 
pany. And the “million-dollar Midway” 
will stretch through the heart of the fair- 
grounds with all the thrill rides, side- 
shows, carnival attractions and amuse- 
ment devices that anyone could desire. 

The Fair’s most ambitious and best 
rounded livestock program in history will 
center around the series of horse shows 
in the new Coliseum, with the widely 
heralded Pan-American Livestock Expo- 
sition lending an international atmosphere 
to the first week of the Fair, and the 
Junior Livestock Shows to follow during 
the second half. 

Exhibit halls will bulge to capacity with 
the wares of all the world. In its second 
year, the Texas International Trade Fair 
will be greatly expanded, significant of 
success in bringing nations from the far 
corners of the earth together in one im- 
mense exhibition. 

The Automobile Show with its new- 
model cars, the Agriculture Show with 
its theme of “Better Seeds for Better Liv- 
ing for Everybody,” the Women’s Build- 
ing with its fashion shows and traditional 
homemaking exhibits, the new Outdoor 
Exhibit Terrace with its array of farm 
machinery, the Varied Industries Build- 
ing with its governmental exhibits and 
elaborate replica of Japan’s fabled “City 
of Nikko”—all will find enthusiastic pat- 





ronage among the millions of Fair visi- 
tors. There will be the largest collection 
of Antique Automobiles ever exhibited at 
the fair and a new show that emphasizes 
leisure time pursuits called “Playtime, 
USA.” Utility companies will go all out— 
the popular Electric Show coordinated by 
Dallas Power and Light Company, the 
Natural Gas Show commemorating the 
50th anniversary of Lone Star Gas Com- 
pany, the telephone exhibit of new elec- 
tronic developments sponsored by South- 
western Bell Telephone Company. The 
various museums on the fairgrounds will 
all feature special fairtime exhibits. 

The Cotton Bowl will be a busy place, 
with its “Shower of Stars” shows and four 
college football games. Following the 
SMU-Missouri grid game on the opening 
Friday night, the Texas-Oklahoma classic 
will be played on Saturday afternoon, 
October 10. The traditional tussle be- 
tween the Longhorns and the Sooners is 
already a sellout. 

A top-ranking Negro college game be- 
tween Prairie View A&M College and 
Texas Southern University will be played 
Monday night, October 19, and the final 
Saturday afternoon, October 24, will find 
SMU battling it out with the newest mem- 
ber of the Southwest Conference, Texas 
Tech. In addition, eight junior high and 
high school games are scheduled between 
Dallas teams. 

The special events calendar of the Fair 
as always is crowded with special days 
honoring cities, special groups and organi- 
zations. 

On October 13, the giant Music Festi- 
val sponsored by the Fair and the Texas 
Music Educators Association will bring 
some 4,000 high school musicians to the 
Fair. October 14, the homefolks will turn 
out for Dallas Day, with the Dallas Junior 
Chamber of Commerce sponsoring the 
sale of Dallas Day Keys. Elementary 
school children from Dallas will attend 
the Fair on October 16. 

And on October 17, the Fair and Dal- 
las businessmen will play host to an esti- 
mated 100,000 Four-H club boys and 
girls, Future Farmers and Future Home- 
makers from all over the state for Rural 
Youth Day. The annual gathering is the 
largest of its kind in the nation. Enough 
food for any army will be served to the 
kids during the mammoth picnic on the 
main parking lot at noon. 

On October 20, the Fair will recognize 
thousands of visitors for East Texas Day, 
which is jointly sponsored by the East 
Texas Chamber of Commerce. High 
school students will swarm the fair- 
grounds on October 23 and West Texans 

(Continued on page 86) 
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Since 1903...A Partner of 





Dallas Good Providers 


Photo: 

Gov. S. W. T. Lanham of 
Texas at left in early auto 
leading 1903 parade. 
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Dallas had a population of about 75,000 and horse- 
mounted policemen wore helmets when this picture of the 
1903 State Fair Opening Day Parade was taken on Main 
street looking west at Martin. 


Nearby on Main was the first home office of South- 
western Life Insurance Company, which had been organ- 
ized that spring. 


For 56 years Southwestern Life has been helping Dal- 
las good providers plan a secure future — so much so that 
our immediate friends and neighbors in Dallas County 
alone have presently established individual SwL insurance 
estates aggregating more than $230 million. 


More than $450 Million in Assets 


, COMPANY 
Southwestern Life coum 


FAMILY PROTECTION * BUSINESS LIFE INSURANCE * ANNUITIES * PENSION PLANS * GROUP LIFE & DISABILITY INSURANCE 
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i oe name of the revue to be presented 
in the Music Hall during the 1959 State 
Fair of Texas—“Star Light! Star Bright!” 
—sets the theme for the giant exposition’s 
entire entertainment picture, which will 
feature a host of big-name stars in a 
galaxy of sparkling shows. 

James H. Stewart, the exposition’s 
executive vice president and general man- 
ager, terms this year’s fair program “a 


Rowan and Martin 


new high’ in variety and quality of enter- 
tainment.” 


In addition to the big Music Hall show 
and the colorful Ice Capades, the 1959 
Fair will feature a “Shower of Stars” with 
such “names” as Mitch Miller, Perez 
Prado, Herb Shriner, Johnny Puleo and 
his Harmonic Gang, Red Foley, Steve 
McQueen and Sam Cooke, plus Woody 
Herman and Chris Barber and their jazz 
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orchestras. 

Headlining the Music Hall revue will 
be the famous McGuire Sisters, fresh 
from a hit run at the Desert Inn in Las 
Vegas. This top singing sister team 
launched a successful stage career after 
appearing on television as regular mem- 
bers of Arthur Godfrey’s television “fam- 
ily.” 

The featured comedy duo of Dan 


Herb Shriner 


the “greatest show on ice” will present 
the world’s top stars on skates in nine 
colorful and lavish production numbers— 
“Snow White and the Seven Dwarfs,” 
“Salute to the Black Watch,” “Cavalcade 
of Hits,” “Anchors Away,” “Les Syl- 
phides,” “Samson and Delilah,” “Pagliac- 
ci, “Faust” and “La Boheme.” 


Three of the circus world’s top acts 
will appear in two free shows daily on the 


Se 


The McGuire Sisters 


Rowan and Dick Martin is considered to 
be the top comedy team in the nation to- 
day. In addition to various other appear- 
ances on television, they have been regu- 
lars on the Dinah Shore show. 

Other feature acts in the big Music Hall 
show will include the Ballet Espanol, an 
outstanding troupe of Flamenco dancers 
and musicians; “Somethin’ Smith and the 
Redheads,” singing combo of recording 
fame; the internationally known dance 
team of Darvas and Julia; and the Man- 
hattan Rockets, a chorus line of 24 pre- 
cision dancers. 

In the lobby of the Music Hall will be 
Dmitri Vail’s exhibit of portraits of theatri- 
cal personalities. 

Ice Capades’ all new 19th edition of 
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Mobil Outdoor Stage — Les Kimris, two 
famous French aces of the air on an un- 
usual airplane rigging high above the 
stage; The Egony Brothers, high bar and 
anchor act; and “Bobo” Barnett, a big 
clown with seven little animals. 

The all-free “Shower of Stars” will start 
off with Perez Prado. The famous “King 
of the Mombo” and his orchestra will 
head a show of top Latin American acts 
in “A Salute to Mexico” at 8 p.m. Mon- 
day, October 12, in the Cotton Bowl. 

Next will come Mitch Miller as head- 
liner—with 4,000 co-stars—of the Music 


Festival at 8 p.m. Tuesday, October 13, | 


in the Cotton Bowl. Mr. Miller will re- 
ceive a State Fair of Texas citation and 
will conduct the “cast of thousands” of 
massed high school musicians. 


Red Foley will be back this year in the 
Cotton Bowl at 8 p.m. Thursday, October 
15, with a brand-new Ozark Jubilee Show, 
featuring country and western music and 
comedy. 

Steve McQueen, the “Josh Randall” of 
television’s “Wanted — Dead or Alive,” 
will headline the Elementary School Day 
show in the Cotton Bowl at 8 p.m. Friday, 
October 16. The popular Boy’s Circus 
from Wichita Falls will be back for the 
show this year. 

On Achievement Day, October 19, Sam 
Cooke, the ballads and blues singer and 
recording star, will be featured on the 
Mobil Outdoor Stage in shows at 3, 5, 7 
and 9 p.m. 

Herb Shriner, the Hoosier wit, will star 
in the East Texas Day show, backed by 
Johnny Puleo and his Harmonica Gang, 
some 50 queens of East Texas cities and 
festivals, and the high-precision high-step- 
ping Apache Belles. 

The 1959 “Shower of Stars” will have 
one brand-new feature in a brand-new 
location: a Jazz Festival in the new State 
Fair Coliseum. Woody Herman, “The 
Oi’ Woodchopper,” and his orchestra, and 
Chris Barber and his jazz band will be 
featured in the big show at 8 p.m, 
Wednesday, October 21. 

Gigantic and brilliant pyrotechnical 
displays will accompany the “Shower of 
Stars” shows in the Cotton Bowl on Oc- 
tober 12, 13, 16 and 20. Another fire- 
works display will be a feature of the 
Dallas Day show in the Cotton Bowl at 


7:30 p.m., Wednesday, October 14. 
(Continued on page 87) 


One of many beautiful 
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The opening of the new, $2,000,000 
State Fair Livestock Coliseum for the 1959 
State Fair of Texas marks the beginning 
of a brand new era in livestock facilities 
and activities for the Fair, now in its 
74th year. 

And with the inauguration of the new 
State Fair of Texas Horse Show which 
will be staged in the Coliseum, the Fair 
will see its greatest expansion in the live- 
stock field since the Pan-American Live- 
stock Exposition was launched in 1953. 

Needless to say, livestock has always 
been a popular and significant phase of 
the Fair and its facilities for housing and 
handling livestock shows make up a most 
important part of the Fair’s present mag- 
nificent plant. 

The new Coliseum, to be officially op- 
ened at ceremonies Saturday evening, Oct. 
10, fills a definite need and at the same 
time rounds out the Fair’s livestock plant, 
one that today is one of the finest of its 
kind anywhere. As late as 1950, the Fair 
had to resort to a huge circus tent, erected 
over the race track in front of the old 
grandstand, to house the big All-Ameri- 
can Jersey Show of that year, just as many 
decades ago tents were undoubtedly used 
to house the livestock exhibits at early- 


day fairs in Dallas County. 


A glimpse into the past indicates a few 
milestones on the road the Fair has tray- 
elled in building its livestock department 
and the facilities necessary to handle the 
hundreds of events to be featured at the 
fair this year. 

The small fairs that were held in Dallas 
County prior to 1886, the year the State 
Fair of Texas was inaugurated, revolved 
mainly around horse racing and livestock 
trading. 

That, of course, was the day of the 
“longhorn steer,” the “broncho” pony, 
the “razorback” hog and the “yellowleg” 
chicken to whose passing the State Fair 
contributed in large part. 

Sydney Smith, the State Fair’s first sec- 
retary, wrote in a reminiscent article for 


now as during early Fairs. 
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THE NEW $2,000,0 
seum will open October 10. 


the Dallas Morning News that in 1872, 
when a fair was held by the North Texas 
Agricultural, Mechanical and Bloodstock 
Association: “Uncle Billy Miller had the 
only pedigreed bull in the county and 
Jack Hardy was the principal race horse 
at the fair; corn and cotton were the only 
crops and the plow and the hoe were the 
only means of cultivation.” 

The State Fair itself was influential in 
changing the livestock aspects of Texas’ 
agricultural economy. 

In 1885, the year before the first State 
Fair of Texas, the first registered breeding 
Hereford herd in this area was assembled. 
By 1909, when the State Fair had become 
well established, nothing but pedigreed and 


GROOMING for a show, as important 


00 Livestock Coli- 














CITY CHILDREN (above) learn about farm 
life in State Fair barns. 


registered stock was admitted to competi- 
tion and more than 1,500 head were on 
exhibition. 

During the inaugural State Fair of 1886, 
there was a sale of livestock every day for 
cattle, horses, sheep and hogs, and there 
were premium classifications for Here- 
fords, Shorthorns, polled breeds, Holsteins, 
and Jerseys. 

A sidelight that offers a more graphic 
commentary on the times, however, and a 
singular contrast with the sleek modern 
breeds of today, was the premium item at 
the 1887 fair that offered a prize for the 
longest pair of horns on a live steer, cow 
or bull, with no entries under four feet 
allowed. 
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Nevertheless, as the 20th century 
dawned, the Fair had fine livestock facili- 
ties for quartering 500 head of cattle, 200 
horses, 700 swine and 300 sheep and 
goats. 

Aside from the racing which was al- 
ways popular at the fairs of yesteryear, 
horses have played a big part in State Fair 
livestock shows. The 1905 premium list 
had classes for standardbred trotting 
horses, draft horses, farm horses, carriage 
and buggy teams, thoroughbreds, road- 
sters, horses-of-all-work, jacks and jennets, 
mules, cleveland bays, saddle horses, coach 
horses and shetland ponies. 

The State Fair’s first large Coliseum 
building, erected in 1910 for the Silver 
Anniversary of the Fair, was designed 
principally for horse shows, just as the 
Fair’s new 1959 model Coliseum is most 
suitable for equestrian performances. The 
building was constructed at a cost of 
$90,000, a fraction of what it cost to build 
today’s coliseum structure, which dwarfs 
the 1910 facility. 

The 1910 Coliseum was used for horse 
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CALF CUTTING contests will be popular 
again during the State Fair. 


shows for some five years when livestock 
activity shifted to another part of the fair- 
grounds. From that time on it housed the 
major theatrical attractions presented dur- 
ing the fair, with park benches placed 
directly on the dirt floor of the arena. 

It was also the scene of important politi- 
cal gatherings and grand opera was even 
presented here for several seasons. Eventu- 
ally, a floor was built in and regular theater 
seats installed. The building continued to 
Serve as a theater until the present State 
Fair Music Hall was constructed in 1924, 
at which time the old Coliseum was turned 
into an Agricultural Exhibit Hall. The 
building, now used as a warehouse, still 
stands at a corner of the fairgrounds. 
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During the twenties and thirties, the 
Fair’s livestock facilities were consolidated 
in one section of the fairgrounds, in the 
same general area where they stand to- 
day. An earlier livestock pavilion or coli- 
seum was enlarged in 1929 and remodeled, 
along with its adjacent livestock buildings, 
for the Texas Centennial in 1936. In addi- 
tion, $490,000 was put into new livestock 
facilities for the Centennial. In 1941, this 
coliseum structure was converted into an 
ice arena, possibly the first one on any 
fairgrounds. 

Following World War Two, the State 
Fair’s livestock facilities were upgraded 
along with the rest of the exposition plant. 

In 1947 the huge fireproof cattle barns 
were built at a cost of $216,000 to house 
1,106 head of cattle. Then in 1951, a 
Livestock Judging Pavilion costing $125,- 
000 and seating 3,200 was built adjacent 
to the cattle barns. Here for the past eight 
years, horse shows and cattle judging have 
been held. 

Construction of the new State Fair 
Livestock Coliseum was authorized in a 
$2,000,000 bond issue voted by the people 
of Dallas in 1945, but first one and then 
another more pressing civic project took 
precedence. 

Finally, work was begun on clearing the 
site, shortly before the 1958 State Fair. 

The new Coliseum, which will be put 
in use for the first time during the 1959 


JUNIORS parade stock, compete for 
prizes. 


FIRST COLISEUM, (bottom below) was 
used for both livestock and concerts. 


Fair, stands on the site of the old Grand- 
stand and Picnic Pavilion. At one time, 
the Pavilion served as clubhouse during 
the heyday of the race track which cir- 
cled what now is the main parking lot. 


Basically an all-steel structure with its 
outer “skin” painted a pleasant blue-green 
color, the Coliseum is of the self-bracing 
inclined truss design which will afford ex- 
cellent acoustical properties and permit 
economical lighting, heating and future 
air conditioning. The design also provides 
a desirable ceiling over the arena, in con- 
trast to the usual arch or dome found in 
older structures of this type. 

The Coliseum includes a main exhibi- 
tion hall 240 by 300 feet, and a connecting 
stock barn equipped with 304 horse stalls 
and an exercise ring. The horse building 
—a real “horse palace” — is the most 
modern type, with washrooms and tack 
rooms. 

Total seating capacity is 7,108 with 
5,768 fixed stadium chairs and 1,340 loose 
chairs in boxes. All seats are aligned on 
the long sides of the 120 by 240 foot arena 
floor, and there are no seats in the “end 
zone” sections. 

Although the Coliseum has been con- 
ceived primarily for livestock and horse 
shows, including rodeos, the acoustical 
treatment, speaker system, dressing room 
facilities, distribution and control of light- 
ing, arrangement of access to the arena 
floor will all help to permit a flexible use 
of the building for a wide variety of shows 
and sports events. Seating for a center 
focus event, such as boxing or wrestling, 
can be increased to 11,000 through use of 
chairs on the arena floor itself. 

It is appropriate that the Coliseum, the 
big new feature of the Fair this year, 
should be opened at a time when the State 
Fair will boast a record premium total of 
$120,066 in all its livestock divisions. The 


shows will feature thirty-six different 
breeds of registered purebred livestock and 
horses and more than twenty-two varieties 
and strains of poultry. 


There will be eighty-seven different 
shows, 1,147 judging events and 10,434 
awards —a treasure trove of polished 
plaques, gold and silver trophies, a rainbow 
of rosettes and ribbons, and bales and 
bales of banners. 

The four big divisions will encompass 
an estimated 5,000 exhibitors with a total 
of 12,000 entries. They are the Pan-Ameri- 
can Livestock Exposition, Oct. 10 - 18; the 
State Fair of Texas Horse Show, Oct. 10 - 
25; the Junior Livestock Shows and Auc- 
tions, Oct. 20-24, and the State Fair 

(Continued on Page 84) 
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A REPLICA of the fabled Nikko Shrine in Japan, built at a cost of 
$2 1% million by Japanese craftsmen, is one of Fair's new exhibits. 


FAIR EXHIBITS GET 
NEW LOOK 


A goal that the State Fair of Texas an- 
nually sets for itself poses one of the 
biggest chaiienges faced during the hectic 
behind-the-scenes preparations for the 
nation’s largest annual exposition. This is 
the task of giving the fair’s huge exhibition 
halls a “new look” each year. 

To accomplish this, the fair’s exhibits 
department works closely throughout the 
year with hundreds of exhibitors who liter- 
ally come from all over the world, fitting 
the jigsaw puzzle of the Fair exhibit pic- 
ture together. 

Once again this year, the Fair will 
showcase a glittering array of products and 
wares heralding the latest inventions and 
developments from tractors to teacarts. 
In charge of planning and coordinating 
the entire exhibits operation, a project 
started even before last year’s fair closed 
its gates, are Joseph B. Rucker Jr., man- 
ager of sales and special events, and his 
assistant sales manager, Kenneth W. 
Erickson. 

One of their most successful “brain- 
children,” the Texas International Trade 
Fair, will be in its second year during the 
1959 State Fair. This year’s Trade Fair 
will surpass anything ever seen here be- 
fore, occupying over half the floor space 
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in the huge General Exhibits Building, the 
largest exhibition hall on the fairgrounds. 

At least ten nations from all over the 
world will exhibit their best-known prod- 
ucts, be they exquisite glassware, silks or 
foreign cars. Tourist attractions will also 
be heavily emphasized. The governments 
of Austria and Israel will be exhibiting 
for the first time this year. Other countries 
with exhibits in the Trade Fair include 
Italy, Belgium, Sweden, Germany, Great 
Britain, Japan, Korea, and the United 
Arab Republic. 

The International Bazaar, where fair- 
goers may buy the wares of foreign na- 
tions, will feature the products of 13 
countries. The Trade Fair exhibits are 
sponsored by the governments of the coun- 
tries, while the bazaar is the work of for- 
eign importers, Lovely perfumes, gift 
items of all types and prices are proffered 
in the gay booths of neighboring Mexico 
to far-off Taiwan. Importers will offer 
goods for sale from India, Japan, France, 
Germany, the Netherlands, Sweden, Swit- 
zerland, Korea, Greece, Turkey and Africa 
as well. 

Another good example of how the Fair 
keeps up with current trends is Playtime, 


USA, an all-new major attraction at the. 


1959 Fair. Playtime, USA, a display of 
all sorts of products and equipment for 
leisure time activities, is designed for fun- 
finding Texans. 


Boats, swimming pools, hobby items 
like mosaic tile crafts and gem collections, 
patio implements for those backyard bar- 
becues, photography equipment for cam- 
era bugs, water — and even snow — skiis, 
will all be part of the colorful exhibit dedi- 
cated to the proposition that people are 
relishing leisure more than ever before. 
The expansive new pleasure show will be 
housed in the Varied Industries Building. 

Still another new concept in exhibits is 
being broached this year in the Outdoor 
Exhibit Terrace, a plaza encompassing 
three acres near the General Exhibits 
Building, where all the outdoor exhibits — 
the farm machinery, antique autos and 
greenhouses among many others — will be 
spaciously shown. 

The terrace will be well-illuminated for 
evening visitors and the area will be paved 
and landscaped to form an attractive set- 
ting for the huge show. For the conven- 
ience of visitors, all the outdoor exhibits 
at the Fair are to be found in one central 
location this fall. 

Farm machinery, formerly scattered in 
separate exhibits throughout the fair- 
grounds, will occupy the largest portion 
of the exhibit terrace. 

An antique auto show, always a popular 
attraction with fair visitors, will be the 
largest of.its kind ever brought to the Fair, 
and will also be a feature of the Outdoor 

(Continued on Page 91) 



















































































Dallas Health and Science Museum. 


Fair Park Museums Form Civic Center 


The imposing civic center at State Fair 
Park, a cultural and educational complex 
that is perhaps unique in the nation for 
beauty, utility and convenience to its pa- 
trons, is a worthwhile Dallas asset that 
serves the entire Southwest. 

And it is undoubtedly true that no 
other locale can claim an intimate group- 
ing such as the one at State Fair Park 
which includes one of the four largest 
aquariums in the nation, the unique con- 
cept of a combined health and science 
museum, an extensive and progressive 
fine arts museum, the comprehensive his- 
torical collections housed in the Texas 
Hall of State, the elaborate series of wild- 
life exhibits in the natural history mu- 
seum, and the lovely new garden center. 

The six buildings that house the five 
museums and garden center operations 
are all within easy walking distance of 
one- another, accommodating a myriad 
variety of exhibits ranging from art mas- 
terpieces to the very much alive denizens 
of the Aquarium. 

The civic center grouping is made up 
of the Dallas Museum of Fine Arts, the 
Dallas Museum of Natural History, the 
Dallas Aquarium, Dallas Health and 
Science Museum, Texas Hall of State and 
the Dallas Garden Center. All of these 
facilities, each administered by separate 
groups, have been cited by national au- 
thorities for excellence in their respective 
fields. 

The civic center buildings, like many 
of the other buildings at State Fair Park, 
were constructed for the Texas Centen- 
nial Exposition in 1936 at a cost of 
many million dollars. The cost of dupli- 
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cating them today, of course, would be 
fantastic. 

The buildings that house the Aquarium, 
Museum of Natural History, Health and 
Science Museum and Museum of Fine 
Arts are the property of the City of Dal- 
las, and the first two are operated by the 
Dallas Park Department. However, the 
Health and Science Museum is governed 
by a board of trustees representing the 
professions and industry. The Museum of 
Fine Arts is administered by the Dallas 
Art Association which also supplies funds 
to finance special events and acquisitions. 
The million-dollar Texas Hall of State 
is owned by the State of Texas but is in 
the custodial care of the Dallas Historical 
Society. The Dallas Garden Center is ad- 
ministered by a board of directors of pri- 
vate citizens. 

Regional in scope and attracting wide- 
spread attendance throughout the year 
from residents of this entire area as well 
as Dallasites, the museums naturally put 
their best feet forward for the annual Oc- 
tober exposition of the State Fair of 
Texas, when patronage is at its heaviest. 
The happy fact that the facilities are lo- 
cated on the fairgrounds has meant that 
the attendance for the 16-day-period of 
the State fair alone usually exceeds what 
a similar facility would have throughout 
all the rest of the year if located else- 
where. 

And needless to say, a great many of 
the fair’s over two-and-a-half million visi- 
tors who might never pay a special trip 
to an art or historical museum are lured 
to them as part of “seeing the fair.” 





During the State Fair period alone, the 
Health and Science Museum has had as 
many as 265,188 visitors, according to 
actual count. The Museum of Fine Arts 
has counted as many as 131,715 patrons 
during the 16-day fair, with a record at- 
tendance of 28,930 people on one single 
day. The Aquarium has had fair-time at- 
tendance figures totaling as high as 176,- 
436 and the Museum of Natural History 
has played host to as many as 108,524 
visitors during the fair period. 

Highlighted among the special exhibits 
for the 1959 State Fair will be a pano- 
ramic vista of Man Conquering Space, at 
the Dallas Health and Science Museum. 
Fairgoers may inspect a working model of 
a space platform, huge rockets, the strange 
clothing and food required for a man 
zooming into space, in a huge exhibit 
occupying 10,000 square feet of museum 
space. All the physical rigors and hard- 
ships placed on a man traveling in space 
will be explained with the models and the 
authentic scientific information furnished 
by the Armed Services and national de- 
fense industries. 

The Spitz Planetarium adjoining the 
museum will take up the call to outer 
space with a show “The Sky’s Not the 
Limit,” dramatically displaying man’s 
celestial environment as he travels out 
of the earth’s atmosphere. Shows will be 
given daily at the planetarium, at 1,3 and 
5 p.m. Mondays through Thursdays, with 
as many as seven daily shows on week- 
ends. 

At the Museum of Fine Arts will be 
three major exhibitions planned especially 
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Museum of Fine Arts, above. 


for the fair, in a show of unusual impor- 
tance to art lovers. 

Life Magazine’s famous “Illumina- 
tions,” the collection of 50 of the world’s 
greatest paintings reproduced in full-size, 
full-color transparencies, will be a feature 
exhibit. This will mark the first time fair 
visitors can view under one roof the fa- 
mous paintings that are scattered in mu- 
seums around the world. The show in- 
cludes such masterpieces as DaVinci’s 
“Mona Lisa,” Botticelli’s ‘‘Birth of 
Venus,” and Michelangelo’s breathtaking 
Sistine Chapel ceiling from the Vatican in 
Rome, which has been reproduced one- 
fourth its size to hang overhead in the 
sculpture court at the museum. 

The exotic paintings of contemporary 
South American artists will also be hung 
for the Fine Arts Museum fair show, in 
an exciting exhibit of “South American 
Art Today.” Ten South-of-the-Border 
countries will be represented in 69 paint- 
ings imported especially for the fair 


Dallas Garden Center. 
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Museum of Natural History, right. 


through the Pan American Union in 
Washington, D. C. A sampling of the 
crude ancient arts in South America will 
be shown. In addition a third exhibit is 
scheduled in the 21st annual State Fair 
of Texas Painting and Sculpture show pre- 
senting 80 new prize-winning works of 
Texas artists. More than $3,350 is being 
awarded this year to the painters of the 
exhibited works. 
The famous Texas Hall of State plans 
a novel “show within a show” exhibit for 
fair-goers. An historical display of fairs, 
entitled “Fairs Are Fabulous—and Fun!”, 
will trace all sorts of fairs from the first 
mudhole trade shows to the giant State 
Fair of Texas in quaint photographs and 
displays. Also to be seen in the Hall of 
State will be the lavish costumes of lead- 
ing socialties, sported at afternoon teas 
and nights at the opera from 1880 on in 
the beautiful “Social Butterflies” display. 
Still another feature will be the thrilling 
(Continued on Page 92) 


Dallas Aquarium, right. 
Texas Hall of State. 

































‘Me first!"’ 


‘Maybe I'll need two.” 

















“Something for everybody” has long 


been a slogan of the State Fair of Texas. as : x ‘- 2A 
The success of this endeavor is reflected . ? 


ae : fi cava y i : 
in the Fair’s general appeal to everyone. 4 fl mM Py ee MIS Ss. 
But it has a special attraction for small . od AL = - _— ponents ca 

boys. Mr. and Mrs. E. Howard Pietsch . ei i id? 


of Dallas proved this by touring the Fair 
at the heels of their 5-year-old son, How- 
(4 ard Clark. 

The parents saw the Fair, but the boy 





was in another world of exciting sounds, 
| sights, smells and tastes. It was an experi- 
‘| ence he will long remember ... at least, 
until he goes to the Fair again. 





A BOY’S EYE-VIEW 


OF THE FAIR 





“Football is for grownups.” 





“Bye, everybody. We're going down the ‘Mighty Mississip’.”’ 
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PHOTOGRAPHS by Bill Edwards 
PRODUCED by Katherine Gaines 
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“Are you scared, Daddy?” 








“‘Let’s ride "em all.” 










grownups.” 


“It's easy, Mommie. Just hang on.” 





‘Does he like the Fair, too?”’ 





“Oh-h-. We ought to get 
one of these.” 
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STAYING AHEAD 


More Modern Terminals and New Equipment Help 
Dallas Set Pace in Southwest Motor Transport 


A section of East € 
Texas Motor 
Freight’s new mil- 
lion-dollar terminal 
on Irving Boulevard. 


by Tom McHale 


Staying ahead in transportation has always been one of 
Dallas’ major commercial objectives. This policy extends back 
to the organizers of the Dallas Chamber of Commerce fifty 
years ago — and beyond that to the founding fathers of Dallas 
who brought the first railroads here in the early seventies. 

Today, Dallas is staying ahead in the vital area of motor 
transportation. Its expanding position in recent years is re- 





flected in a multiple modern motor freight terminals covering 
hundreds of acres. It shows up in thousands of new power units 
and high-cube trailers added to the operating fleets serving 
Dallas. It is exemplified in direct service expansion of Dallas 
based lines and major motor carriers maintaining important 
terminal operations here. 


Dallas is proving to be an excellent basing point for motor 


Architect's rendi- 
tion of ‘‘Texas- 
size’’ Red Ball 
Motor Freight ter- 
minal designed 
by George Dahl, 
now building on 
20-acre_ tract 
fronting Irving 
Boulevard, Cal- 
vert and Halifax 
Streets. 
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carrier operations. Thirty-five common carrier motor lines 
maintain terminal facilities in Dallas. This makes it possible for 
Dallas wholesalers and distributors to provide overnight service 
to more key points in the Southwest than any other city. Dallas 
has more State and Federal Highway connections than any 
other Southwestern city and this goes back to more than five 
decades of spadework by various highway committees of the 
Dallas Chamber of Commerce. 

Fifty years ago when the Dallas Chamber of Commerce be- 
gan operating, the movement of freight in and out of Dallas 
was geared to the speed of the draft horse at its point of origin 
and destination. Today, one of the transport problems of Dallas 
and other major cities is the elimination of time lags due to traf- 
fic bottlenecks in picking up and delivering freight from central 
terminals. Dallas’ growing network of planned expressways, 
the gradual elimination of outmoded downtown curb parking, 
and the strategic dispersal of its modern motor freight termi- 
nals with easy access to its downtown area and industrial dis- 
tricts are giving Dallas additional motor transport advantages. 

One of the newest projects helping to keep Dallas ahead in 
motor transport is the “Texas-size” Red Ball Motor Freight 
headquarters now in the first stages of construction on a 20-acre 
site fronting on Irving Boulevard, Calvert and Halifax Streets. 
This new Red Ball Terminal will be one of the finest and largest 
individual terminals in the nation. The docks on its main ter- 
minal building will include 40,000 square feet of space equipped 
with the latest mechanized freight handling equipment. These 
docks will be 500 feet long and capable of accommodating 100 
units at one time. Its new maintenance shops will take up 





Typical tractor and trailer unit making up part of Southern 
Plaza modernized fleet. 


50,850 square feet and its T terminal local offices and General 
offices will occupy 18,500 square feet each. 

The magnitude and scope of this Red Ball project points up 
the development of motor transport in the Southwest during 
the past three decades and marks another success story in 
Dallas-based transport. Back in 1927, Henry English, now 


Lee Way unit in front of new Lee Way-Sooner Terminal at 
Record Crossing Road. 
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Partial view of equipment and loading docks at Yellow Transit 
Terminal on Hines Boulevard. 


White Diesel Freight Liner and Strick Refrigerated Trailer in 
Gillette - Western Fleet. 


Board Chairman of Red Ball, sold a small bus line operating 
between Dallas and Greenville and started Red Ball in Lufkin. 
His first operation consisted of two small units operating be- 
tween Lufkin and Houston. Today, Red Ball operates approxi- 
mately 1,200 units in six Southwestern states. Its 6,000 route 
mile system extends from Gulf Coast ports to Denver. With 
1,200 employees, other Red Ball top executives include O. B. 
English, president and Bob Sanford, vice-president for sales. 


Another prime example of expansion by a Dallas-based 
(Continued on Page 59) 
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World’s Smallest, 
Lightest, Battery Pocket 


RECORDER 
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RECORDS 
4 hours 


’ On One Reel 
/ Weighs 1% Lb. 






Invaluable to BUSINESS 
and PROFESSIONAL Men 


Records On-The-Spot e Plays Back 
Instantly on Mailable Reel, Reusable 
Thousands of Times. 

Palm-size MINIFON hears all, for- 
gets nothing, makes no mistakes, 
saves writing, gets both the word 
and spirit of meetings, idea-sessions, 
on-location interviews. 

Contractors, inspectors, field en- 
gineers, etc., carry MINIFON for 
on-the-spot observations and dictate 
needed corrections . . . Polls and sur- 
veys easily recorded. Psychiatrists do 
away with jotted notes, doctors and 
dentists record case histories and 
valauble clinic lectures... Execu- 
tives, speakers, instructors, sales 
managers use MINIFON for confer- 
ences, for teaching, for speech criti- 
cism, conventions and immediate 
playback — MINIFON is the only 
infallable memory of the spoken 
word a person can carry — the 
“handiest,” most logical aid ever! 
Greatest time saver, too! 

Use MINIFON on desk or con- 
ceal in pocket and wear tie-clip or 
wrist watch “mike.” Many other 
efficient accessories for MINIFON 
to record phone calls, radio or TV 
speeches, jokes, etc. MINIFON re- 
cords up to 100 feet. 

Use anywhere. Talk ideas or 
answer correspondence while driv- 
ing or flying. Record, play back, 
erase, re-record on same clear-talk- 
ing rugged reel thousands of times, 
all at the touch of push-buttons. 
Recorded matter can be kept for- 
ever or easily transcribed by any 
secretary. 

IDEAL EXECUTIVE GIFT 
Come in or call for a demonstration in 
your office today. 
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REGULAR ROUTE, GENERAL COMMODITY MOTOR 





COMMON CARRIERS SERVING DALLAS 


Carrier Home Office 
Arkansas-Best Freight System, Inc. ... winbeeasatsonies Seetess Ft. Smith, Arkansas 
Braswell Motor Freight Lines, Inc...................000... ee El Paso, Texas 


SRR MURR PRIMING oo essos sch spy duccchsu ech ceartaaséesvesseetaaensateasacuahedteums 


Central Freight Lines, Inc....... 
The Chief Freight Lines Company ...... 
Consolidated Forwarding Company, Inc. 


San Antonio, Texas 


Waco, Texas 
Kansas City, Missouri 


eee St. Louis, Missouri 


Coordinated Transportation Co. (M-K-T R.R.)................ *Dallas, Texas 


East Texas Motor Freight Lines, Inc. 
England Bros. Truck Line, Inc................ 


Gillette Motor Transport, Inc. 


Herrin Transportation Company... 


Houston & North Texas Motor Freight Lines, Inc. poescracsvens 


Jones Truck Lines, Inc............. 


Landa Motor Lines (1.&A. Ry.- 
Lee Way Motor Freight, Ince. ............... 


Merchants Fast Motor Lines, Inc. ....... 


Mid Continent Freight Lines, 


Miller & Miller Motor Freight Lines ............... 
Red Arrow Freight Lines, Inc................... 


Red Ball Motor Freight, Inc..... 
Republic Truck Line................ 
Riss & Company, Inc.............. 
Roadway Express, Inc............. 


ECS RER.) 00.0.0... .cccceeeseseee 


MAAC. ooo... ccecccenesccceesceccessceneeese 


Sante Fe Trail Transportation Co. (AT&SF Ry.)............. 
Southern Pacific Transport Co. (S.P. Co.) ........0...........04. 


Southern-Plaza Express, Inc... 


Southwestern Transportation Co. (StLSW Ry.)................ 


Strickland Transportation Company, Inc. 


Sunset Motor Lines.................. 


Texas-Oklahoma Express, Inc. 


sseueeereaestatenenupan *Dallas, Texas 


Fort Smith, Arkansas 


spisiuhaneiesecescnssensnsee *Dallas, Texas 


. Houston, Texas 


*Dallas, Texas 
Springdale, Arkansas 


Kansas City, Missouri 
Oklahoma City, Oklahoma 


. San Angelo, Texas 


Oklahoma City, Oklahoma 
Wichita Falls, Texas 


. Houston, Texas 


*Dallas, Texas 
*Dallas, Texas 
Kansas City, Missouri 
Akron, Ohio 


Wichita, Kansas 
Houston, Texas 
*Dallas, Texas 
Texarkana, Texas 
*Dallas, Texas 
San Angelo, Texas 


*Dallas, Texas 


The Texas & Pacific Motor Transport Co. (T&P Ry.)........ *Dallas, Texas 
Transamerican Freight Lines, Inc......................0:ccccceeseeee Detroit, Michigan 


Transcon: Lines .............,..<...5.... 
Viking Freight Company........ 


Yellow Transit Freight Lines, 


IAG. 6:.. 


Los Angeles, California 
St. Louis, Missouri 


Kansas City, Missouri 


REFRIGERATED COMMON CARRIERS 
(WITH DALLAS FACILITIES) —L.C. 


American Trucking Company 


Denver-Albuquerque Motor Transport Company.............. 


Frozen Food Express.............. 


Refrigerated Transport Company of Atlanta..................... 


Refrigerated Transport Compa 
Trans-Cold Express ................ 


Watkins Motor Lines.................0.....0000...... 


ny of Texas 


*Dallas, Texas 
Denver, Colorado 
*Dallas, Texas 
Atlanta, Georgia 
*Dallas, Texas 
*Dallas, Texas 


Thomasville, Georgia 


MOTOR CARRIER EXPRESS 


Morgan-Mistletoe Express ...... 


Source: Research Department, Dallas Chamber of Commerce. 
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ELLIS 
COUNTY 


pasos 


First Methodist Church at Ennis. 


Epitor’s Note: This is the third of a 
series of articles on the three new counties 
added to the Dallas Metropolitan Area 
by the Federal Government this year. 
Articles on Collin and Denton Counties 
appeared in the July and August issues 
of DALLAS. 


...a part of the Dallas Metropolitan Area 


Ellis County, largest in the Dallas Metropolitan Area with 
953 square miles of land area, offers a balanced economy com- 
bining industry with agriculture. In recent years both of these 
phases of the county’s economy having been growing at a very 
rapid rate, providing a rosy outlook for this southern neighbor 
of Dallas. It is in industry that Ellis County has been par- 
ticularly outstanding. It’s 52 manufacturing plants employing 
almost 4,000 persons make it the most heavily industrialized 
of the three new counties added this spring to the Dallas 
Metropolitan Area. And Ellis county continues to be popular 
with new industry; just this month, two new major industries 
were announced for the county. 

Ellis County numbers some 142,700 citizens, with few of 
them more than 30 minutes from downtown Dallas. Waxa- 
hachie, with an estimated population of 14,500, is the county’s 
largest city and serves as County Seat. Ennis with a population 
of close to 10,000 gives Ellis County a second city which none 


of the other counties can boast. The proximity of Ellis County 
to Dallas is further heightened by the fact that the two counties 
are connected by more and better highways than any other two 
counties in the state of Texas. US highways 67, 77 and 75 all 
connect Dallas and Ellis County. 

Gently rolling surfaces of black land with some hills in the 
western part of the county generally describe the terrain of 
Ellis County. The Trinity River forms a part of the eastern 
border of the County with Chambers Creek running almost 
through the middle. Most of the land is largely black waxy 
soils, though some loams and sandy loams can be found. All 
of the soil is largely of limestone origin. 

Created in 1849 and organized in 1850 from the territory 
of Navarro County, Ellis County has from its very beginning 
had a colorful and exciting history. Richard Ellis, a noted 
jurist for whom the county was named, was president of 
the Constitutional Convention of 1836, which declared the 


Below, Larkin Packer Co., Inc., at Waxahachie manufactures specialty 


oil field equipment. 
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Planters Cotton Oil Co., Ennis. 








Flintkote Manufacturing, Ennis. 


Independence of Texas from Mexico and he served as a mem- 
ber of the Congress of the new Republic of Texas. The Chis- 
solm Trail ran through Waxahachie on what is now known 
as Rogers Street. Also on Rogers Street is the site of a powder 
mill which served the Confederacy during the Civil War. 

Waxahachie is located on Waxahachie Creek, from which 
the city derives its name, an Indian word meaning cow or 
buffalo creek. The first white settler came here in 1846 and 
his land gifts for the town site aided in the selection of Waxa- 
hachie as the County Seat in 1850. Waxahachie has grown 
from a population of 1,354 in 1880 to today’s estimated popu- 
lation of more than 14,500. Just to the east is Ennis, the trading 
center of east Ellis County. The 1950 Federal Census found 
only 7,433 citizens in Ennis but already that number has 
grown to 10,000. 

There has been an impressive alignment of new industries 
brought to Ennis in the past 4 years. The list includes the 
Flintkote Company, Ennis Furniture Manufacturing Com- 
pany, Continental Baking Company, West Coast Door Com- 


Northside Elementary School, at Waxahachie. 


omer sotggeciey 
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Ennis Tag and Salesbook Co. 


pany, American Telephone and Telegraph Company, Texas 
American Asphalt Company and Leiter Manufacturing Com- 
pany. Some two thousand workers are now employed by 
industry in Ennis. 

Manufacturing is generally evenly distributed throughout 
the county with the majority of it being in Waxahachie and 
Ennis. The industry is well diversified, offering oil well equip- 
ment, furniture, building materials, railroad shops, printing 
and stationary, roofing and many others, giving the county a 
well-rounded economy. Of all laboring people in Ellis County, 
24.4% are employed in Dallas County, adding even more 
to the economy of the county. An important announcement 
made just this month was that a new wet process cement plant 
would be set up by Texas Industries, of Dallas, at Midlothian. 
Some 100 workers will be employed here, with an annual pay- 
roll of over $400,000. 

In addition to Waxahachie, Ennis and Midlothian, other 
towns in the county include Ferris, Italy, Palmer and Milford. 

Ellis County, long associated with agriculture, was known 


for many years as the leading cotton production section of the 
(Continued on page 58) 


National Compress, Waxahachie, holds 
45,000 bales of cotton. 


Texas Industries’ new cement plant, 
below, will be near Midlothian. 














to serve you 


ae 7 


at all times, 


tie: 
4 
af 


& 


from stock. 


always ready, 


it 
- 
- 
o 
=< 
= 
= 
= 
~ 
~ 
= 
Ss 
. 


In San Antonio In Lubbock 


tesnieaileiincasinieantiamiaiite 


THRE EGUIOMENT SERVICE ~ 


“ @SOUTHWEST WHEEL® 


large stocks 


a 


anywhere in 
the Southwest 


aa 
Atanhown %\S* 








Committee Scores 1,456 Members to Date 


The Dallas Chamber’s Membership 
Committee, under the leadership of Mar- 
vin Davison, continued ahead of its quota 
with a total of 1,456 membership spon- 
sored at the end of August. 

“With vacations over and fall begin- 
ning and new spirit of membership com- 
mitteemen, we anticipate going ahead of 
our yearly goal of 1,959 in °59,” said 
Chairman Davison. 


However, the committee received one 
set back when Vice-Chairman Leon Mar- 
shall, leader of Section No. 5, found it 
necessary to resign his vice-chairmanship 


due to a promotion and a change in his 
duties with his company. (Texcrete Struc- 
tural Products). Committeeman Dawson 
Sterling, Secretary, Southwestern Life In- 
surance Company, has been appointed 
to the vice-chairmanship. Mr. Marshall 
will continue to serve the Chamber as a 
member of Section No. 5. 

Chairman Davison, said, “I know that 
the entire Chamber’s membership joins 
me in expressing appreciation to Mr. 
Marshall for his two years service as a 
vice-chairman, and thanks to Dawson 
Sterling for his acceptance of the leader- 
ship of this section of our Lasso Club. 


TOP HANDS... 
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HEAD TABLE GUESTS and Top Hand Sponsors at the September luncheon of the Lasso 
Club were: left to right, Joe Andrasko, Assistant Personnel Manager and Dr. John 
Horgan, Medical Supervisor Chance Vought Aircraft Corp.; Earl Casey, Chief of 
Apparatus Division Services, Texas Instruments, Inc.; James K. Allen, First Assistant 
District Attorney, Dallas County; Erik Jonsson, Immediate Past President Dalias Cham- 
ber of Commerce; Dr. Ewell Walker, Acting Superintendent, Dallas Public Schools; 
and Membership Chairman Marvin Davison. 
H. A. Moore 


New members of the Dallas Chamber (Leon 


are as follows: 


Singleton Blvd.; 
Marshall) 

Avenue Package Store, 3204 Thomas; 
R. V. Smith (Cliff Bivens) 

Robinwood Liquor, 2437 Inwood Road 
(Jack Wantland) 

Interstate Liquidating Company, 2200 


Retail 
A-1 Plastics Supply, 2156 Irving Blvd.; 
William Garrett (Charles Barrett) 
Ready-Cut Lumber & Millworks, 4955 


JAMES W. LAYNE 
Eleventh Award 


CHARLES BARRETT 
Third Award 


JOHN J. HOSPERS 
Eleventh Award 


* 


JUDGE JOE BROWN 
Second Award 


BILL SHAW 
Third Award 


JOHN HORTON 
Seventh Award 






















fe 


Ross Avenue; Abe Waxman (John Smith) The Card Center, 206 North Ervay; 
Centerville Road Pharmacy, 1531 Cen- Mrs. S. F. Nesbit (David Locker) 
terville Road; Sam Parrone (James Shipp) 


Midas Muffler Shop, 4201 Oak Lawn; Insurance 
Jim Pritchard (James C. Henderson, Jr.) American Founders Life Ins. Co., 3719 
Smith-Corona, Inc., 1726 Canton Street Hall St.; Charles E. Damron (J. I. 
(John Horton) Jordan) 





COMMITTEEMAN-OF-THE-MONTH 


Vice Chairman John C. Want- 
land, achieved the honor of Com- 
mitteeman of the Month by sponor- 
ing 18 memberships in August. He 
has distinguished himself repeatedly 
since his appointment to the mem- 
bership committee in 1956. Mr... 
Wantland has been awarded four 
Chamber Life Memberships in four 
consecutive years by the Board of 
Directors, and has won the “Top 
Hand of the Year” award twice, 
first in 1956 and again in 1958. 




























Vice Chairman Wantland is serv- JACK WANTLAND 
ice representative for the Texas Em- homa. Since coming to Dallas, Jack 
ployment Commission. His job nor- has attended Dallas College of 
mally involves personal contacts SMU where he studied law and 
with Dallas firms where he pro- marketing. 
motes better relations for TEC. During World War II, Jack 
Jack’s dynamic sales personality entered the army as a private and 
works for TEC by encouraging em- spent most of his service time in the 
ployers to use the services the Com- South Pacific. Jack was given dis- 
mission provides. Although all ablity retirement with the rank of 
TEC’s services are without cost, Major after being hospitalized for 
employers are not aware of this. In over two years. 
supplying personnel, close personal Jack’s tenure with Texas Em- 
contact is necessary between the ployment Commission began in 
Commission and firms requesting 1950, and he has held the position 
assistance to prevent or reconcile of service representative since 1952. 
problems. In handling such situa- He is a member of Lakewood Meth- 
tions, the Commission is fortunate odist Church, and is a 32nd degree 
in having Jack Wantland. Mason. He is also a Shriner. Jack 

Jack hails from Chickasha, Okla- takes real pride in his civic work 
homa, and attended both Oklahoma and especially his service to the 
A&M and the University of Okla- Dallas Chamber of Commerce. 





















Hundred Per Cent Urbanite Takes "Bold Journey" 


John Smith, Associate Chairman, won the weekend stay at Bar K Guest Ranch in Leander which was awarded by Chamber 
member Newt Johnson. In the first picture above, Jim Cabaniss, Committee Secretary; Del Smith, pilot; John Hospers and Jim 
Layne, help Mr. Smith (center) plot his course. Center and right, above, Mr. Cabaniss, pilot, and winner get ready, then taxi away. 





Roy L. Baker, Jr., 6814 Patrick Drive 
(Staff) 

Allen Hameroff, 11450 Royalshire 
(James C. Henderson, Jr.) 

Reliance Life & Acci. Ins. Co. of 
American, P. O. Box 1251; Maurice Carl- 
son (W. C. Windsor, Jr.) 


Service 

Action Exterminating, 4223 Easter 
Avenue; J. E. Butcher (Jack Wantland) 

Air Power Products Co., P. O. Box 
10113; R. L. Howell, Jr. (Bernard Rath- 
heim) 

Apartment Selector Service, 4115 N. 
Central, Suite A; Cecil Laughlin (James 
W. Layne) 

Caterer’s Personnel Service, 3508 
Greenville; Jarrett Walker (Jack Want- 
land) 

International Airlines Training Center, 
7th Floor—Jefferson Tower Bldg., (J. W. 
Mason, James W. Layne) 

Universal School of Heavy Equipment 
Operations, 528 Meadows Bldg., E. D. 
McSwiggan (Staff) 

Jack Pruitt Tech Service, 10309 Den- 
ton Drive; Jackie B. Pruitt (Leonard 
Hanna) 

Big D Delivery & Storage Service, Inc., 
P. O. Box 10153; John W. Calvert, Jr. 
(James W. Layne) 

Dixie Maintenance Company, 1108 
South Ervay; Sheldon Kimmelman (Dick 
Mullen) 

Professional 

B. B. Bruner, 734 National Bankers 
Life Bldg. (Leonard Hanna) 

John Wallace Chandler, 1124 Davis 
Bldg. (J. A. Pott) 

Pat Y. Spillman, Arch., 311 South 
Akard, Room 1622; (Raymond Percival) 

Earl Luna, 1137 Rep. Natl. Bank Bldg. 
(Bill Shaw) 

Goodwin & Cavitt, Architects, 801 
Vaughn Bldg.; Robert Goodwin (John 
Horton) 
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Firms Increase Membership 


The Board of Directors of the Dallas 
Chamber of Commerce takes great pleas- 
ure in saying thanks from the Chamber’s 
entire membership to the following vet- 
eran members of the Dallas Chamber who 
have this month increased their invest- 
ments in Greater Dallas by substantially 
increasing their annual Chamber of Com- 
merce dues: 


Pioneer Hydrotex Industries, Inc., 
Meadows Bldg., Gen. Robert J. Smith, 
Raymond C. Brin, A. L. Lockhart, S. 
Lawrence Eatenson, James Gollia, 
(John J. Hospers, sponsor) 

Coffee Time, Inc., 1426 North In- 
dustrial, John E. Pickert, (C. J. Bar- 
rett, sponsor) 

Coffee Time Service, 4535 McKinney, 
H. D. Rheder, (C. J. Barrett, sponsor) 

Casa Linda Lumber Company, 1603 
Fuller Drive, T. C. Stricklin, H. D. 
Lewis, (Ed Souza, sponsor) 

Don L. Baxter, Inc., 304 Melba 
Bldg., Don L. Baxter, (Dawson Ster- 
ling, sponsor) 

M. H. Stekoll, 2929 Republic Bank 
Bldg., M. H. Stekoll, (G. C. McGill, 
sponsor) 

Dobson Canteen Vending Service, 
Inc., 8908 Sovereign Row, Joseph R. 
Dobson, Bob Holt, Jim Dobson, Bob 
Roland, (C. J. Barrett, sponsor) 

Linehan and Company, P. O. Box 
10345, M. J. Linehan, (Jack Wantland, 
sponsor) 

Lone Star Coffee Company, 702 S. 
Ervay, J. L. Stahl, Sr., (C. J. Barrett, 
sponsor) 

Ray Smith Electric Company, 201 
Yorktown, Ray G. Smith, (C. J. Bar- 
rett, sponsor) 

Anderson Furniture Company, 2101 
Elm, Frank E. Rigney, (Jack Want- 
land, sponsor) 











James K. Allne, 6th Floor — Records 


Bldg. (Judge Joe B. Brown) 


Joseph W. Geary, 900 Vaughn Bldg. 


(Dick Mullen) 


Dr. Tom E. Smith, 2600 Welborn (Bill 


Shaw) 


Richard L. Mackay, 1508 Dallas Fed. 


Savings Bldg. (Henry Lyon) 


Contractors 
Catalina Swimming Pools, 2001 Rock 


Island; Richard R. Kramer (Jack Want- 
land) 


Dal-Tex Equipment Company, 3226 


Cedar Crest; Howard R. Carlson, Jr. 
(Bernard Rathheim) 


Levy Plumbing Company, 2107 North 
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DALLAS UNION SECURITIES Co., INC. 


1001 Adolphus Tower 
1412 Main St., Dallas 


Members 
New York Stock Exchange 
Midwest Stock Exchange 
American Stock Exchange { Associate) 














~ (his ic THE MAN FROM HOBBS 


HE KNOWS TRAILERS 


. .. because trailers are his business. Better than any other 
person you'll meet, the man from Hobbs can answer your 
questions about truck-trailers to haul everything from dry 
goods to drill pipe. He knows their capacities and their 
construction. He knows how to build trailers that give you 
bigger profit payloads every trip. 


HE KNOWS YOUR HAULING NEEDS 


... because he speaks your language. His company grew 
up with the trucking industry, knows it inside out. Wheth- 
er you haul livestock, gravel, produce or heavy machinery, 
discuss your specific problem with the man from Hobbs; 
he’s been there before. 


HE SERVES YOU WELL 


. . . because he knows that you demand and must have 
complete service, from consultation to operation. It’s his 
responsibility to see that your trailers do a better, more 
profitable job. To get service before and after the sale, call 
the man from Hobbs. 


HE IS NEAR YOU 


. .. because wherever sturdy, depend- 
able truck-trailers are needed through- 
out the Western Hemisphere, the man 
from Hobbs is there. He’s looking for 
you, and he is a man you should know. 


HOBBS TRAILERS 



















LIVESTOCK VANS AND TRAILERS 


CABLE ‘DUMP TRAILERS 











POLE TRAILERS GRAIN VANS AND TRAILERS 


ae 








HOBBS-HYDEPAK 
REFUSE COLLECTION BODIES 









































7 
aa 


SALES AND SERVICE THROUGHOUT USA @ CANADA @ MEXICO @ SOUTH AMERICA 


HOBBS TRAILERS 


1852 Plantation Road e Dallas 2 Phone FL 2-7571 
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Litho Awards 


The annual Southwest Litho Clinic 
held in Dallas this year was a huge 
success. Over 800 people in the 
Lithographic industry attended. 


In conjunction with the convention 
Lithographers of the Southwest were 
invited to show their products in the 
first Annual Awards Competition, 


held at the Dallas Graphic Arts 
Center. 


There were 8 categories, in which 
hundreds of pieces of fine Litho- 
graphy were entered. 


Three of the First Place Awards went 
to Beddoe Printing Co. of Dallas. 


1938 


since 


NG COMPAN Y 





Riverside 7-0663 


Membership 








RANGE HOOD 


The competitive advantage for your 
product often is packaging. The right 
corrugated container assures your 
customer safe delivery. The Range 
Hood container is another Lane special 
design. 


CONTAINER 
em 


LANE 
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DOING BUSINESS 
WITH LANE 


has many advantages 


11180 Denton Read y, 
Phone: CHapel 7-7101 * 


Dallas 20, Texas 
TWX-DL-318 





Harwood; Morris W. Levy (Oliver Erick- 
son) 

The Marvin Williams Company, 4842 
East Grand Avenue; Marvin Williams 
(Sam Tobolowsky) 


Manufacturing 

The Furniture Workshop, 8159 Valley 
View; Howard Green (Gil Kellberg) 

Amphibious Boats, Inc., 2525 South 
Oakland; Richard Verrill and D. K. Row- 
ley (Raymond Percival) 

Oil 

E. B. Germany & Sons, P. O. Box 
12266; Norman Germany (J. A. Pott) 

Tex-Star Oil & Gas Corp., 261 Mead- 
ows Bldg.; Wm. L. Hutchison (Ray 
Hotaling and Jim Shipp) 

Panoil Company, 1130 Rep. Natl. Bank 
Bldg.; W. B. Sherman (Hugh Howard) 

W. D. I. Norris, 3708 Marquette (A. 
G. Gary) 


Amusement 
Doll House Lounge, 7809 Inwood Rd. 
(Bob Wills) 
Pilot Lounge, 156 Walnut Hill Village; 
O. R. Gallaway (Bob Wills) 
Vegas Club, 3508 Oak Lawn; Jack 
Ruby (Judge Joe B. Brown) 


Restaurant 

Aero Service Cafeteria, 3300 Love 
Field Drive; Harry L. Mayne (Jack 
Wantland) 

Wyatt Cafeterias, Inc., 6100 Cedar 
Springs (Jack Hospers and Judge Joe B. 
Brown) 

Motels and Hotels 

Highland Hotel, 6815 Harry Hines; 
C. R. Holley (Bill Shaw) 


Real Estate 

Maurice Nelson-Realtor, 341 Fidelity 
Union Life Bldg.; Maurice Nelson (Jack 
Hospers) 

Gene M. Oliver, 4722 Alcott, Apt. 204 
(Dawson Sterling) 

Tobin Realty Company, 211 North 
Ervay; Donald J. Tobin (Henry Lyon) 











“70 Years in Dallas” 


J. W. LINDSLEY & CO. 


Realtors — Insurors 


Specializing in 
e Property Management 


e Business Property — 
Sales & Leases 


2108 Main St. e Phone RI 2-4366 
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Membership 


Distributors and Wholesalers 

McDonald Distr. Co., 3107 West Davis 
Street; W. G. McDonald (Cliff Bivens) 

Republic Chemical Co., 1902 North 
Beckley; S. H. Baker (Jack Murphy) 

Trio Aviation Co., 19050 Dennis Road; 
John C. Bricker (Admiral A. C. Olney) 

Southwestern Scrap Materials Co., 
P. O. Box 7903; Irvin Yonack (Staff) 

Telechrome Manufacturing Corp., 
4207 Gaston; Ray Wulfe (Jack Want- 
land) 

Redwood Lumber Company of Dal- 
las, Inc., 2510 West Northwest Highway; 
H. K. Turner (G. C. McGill) 

Globe Bible Publishers & Distr., Inc., 
P. O. Box 2579; Frank Smith (Sheldon 
Kimmelman) 





Baxter Jones Company, P. O. Box 
7182; Baxter Jones (Judge Joe B. Brown) 

Dixie Candy Company, P. O. Box 
9253; R. J. Newman (John Horton) 

George Knight Company, 1800 Mag- 
nolia Street; Geo. W. Knight, Jr. (J. A. 
Pott) 

Knitwear of Texas, Inc., 2121 Fort 
Worth Avenue; Helen J. Moody (J. T. 
Mayfield) 

Individual 

Chester W. Klingman, Mercantile Dal- 
las Bldg. (Charles Barrett) 

Ben H. Lewis, 1501 Merc. Bank Bldg. 
(James W. Layne) 


Auto Service 
Northhaven Texaco Service, 11231 
North Centr. Exp.; Phil Briggs (Dawson 
Sterling) 











Is your money unemployed 
or working part-time? 


IF SO... 


Put it to work on a full 
time basis with safety and 
convenience. 





4 PER ANNUM 
COMPOUNDED 
SEMI-ANNUALLY 


EACH ACCOUNT INSURED UP TO $10,000 


AMERICAN SAVINGS & LOAN 


Downtown Dallas e 1700 Commerce at Ervay e Riverside 1-4191 


One Office e No Branches 














F-I-R-S-T 


IN FINE PRINTING... 


(Ol aT :Yeol am calomel :t-1el-fam iol ae-Ui me cele am halal dlale Mal -1-101-fee 


with over half a century of know-how and the 


added asset of a truly COMPLETE printing 


house... offset cameras and layout... offset 


and letterpress departments... 


room and bindery... 


promptness and excellence. 


. composing 


a sure guarantee of 





PRINTING CORPORATION 


1313 NORTH INDUSTRIAL ¢ RI 1-6461 © DALLAS 7, TEXAS 


























How do your envelopes rate 


as salesmen for you? 


Gil 


ENVELOPE COMPANY 


et et ©. & 2 ee: = oR Se 


There are over a HUNDRED interesting ways to use envelopes 
more “‘sellingly.” Call HESSE for full details without obligation. 
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Any business is a 
better business 
through the proper 


| 
| 
Use of Maps 


We Have Maps to 
Save You Money in Dallas 





_HANDYMAP, INC. 


| 3323 Oak Lawn LA 1-5832 | 




















ART WALL, JR. 
1959 MASTERS 
CHAMPION 


Art Wall’s convinced. “You can’t beat 
Haggar Slacks for style, fit or value!’ 
Men everywhere 
agree. That’s why 
more men wear 
Haggar Slacks than 
any other brand! 
HAGGAR COMPANY + DALLAS 
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EDUCATION 





Institute of Management Guides Executives 
Through Complex Modern Business Problems 


“We of Dallas live in an efficient and 
productive age—and in the very heart 
of industrial activity in the South and 
Southwest. 

Keeping ahead of the fast-paced busi- 
ness world demands the utmost of the 
keenest and most alert executive. It de- 
mands, for one thing, that he be abreast 
of current trends in management tech- 
niques, and thus firmly seated at all times 
in the pilot’s slot.” 

Such, at least, is the contention of Pro- 
fessor C. H. Shumaker, director of the 
Institute of Management at Southern 
Methodist University. And he has a solu- 
tion for keeping that executive secure in 
his position. 

Eleven years ago, in answer to a need 
expressed by free enterprise in and around 
Dallas, the Texas Manufacturers Asso- 
ciation undertook to sponsor on the SMU 
campus a continuous series of training 
programs for managerial personnel in the 
area. The result was the Institute of Man- 
agement. 

Since April, 1948, more than 5,000 
businessmen and women in supervisory 
capacities throughout the Southwest have 
participated in the week-long training 
sessions. Last year the Institute students 
came from six states and represented such 
diversified interests as aircraft, foods, 
chemicals, tooling equipment, petroleum, 
transportation and education. 

Young executives, in particular, find 
the courses stimulating and helpful, as is 
continually being evidenced by the grow- 
ing number of applications. 

The program of the Institute of Man- 
agement is three-fold. Its chief function 
has been the five-day Supervisory Insti- 
tutes on human relations, sponsored 
September through May, for management 
in all phases of industry. During each of 
the 18 courses a maximum of 25 super- 
visors will come to the campus this year 
to supplement their companys’ own 
training programs. 

In one of these informal, inter-acting 
discussion sessions, the often violent re- 
action to handling antagonisms with some- 
thing less than kid gloves was once 
convincingly demonstrated in a most 
unexpected manner. 

Dr. Barry Holton, SMU director of 
community services and former student 
and coach at Notre Dame, was speaking 
to the group on his favorite subject, “At- 
titudes.” In drawing illustrations for his 


lecture from past experiences, he several 
times, without noticing the rising irritation 
of one of his students, passed high com- 
pliments on the football team of his 
notable alma mater. 

At last, unable to bear it any longer, 
the husky, 250-pounder growled from his 
chair, “I’m not so impressed with Notre 
Dame.” 

Utter disbelief registered on the face 
of the lecturer-alumnus, as he halted mid- 
sentence. “You're not impressed by Notre 
Dame?” he repeated, taken aback. “Did 
you ever see them?” 

“See them? I played against them.” he 
snorted, hunching his great shoulders. 

“Yeah? What team?” countered the 
again-composed coach confidently. 

“Army,” came the smug reply. 
“Blanchard and Davis team!” 

The only team Notre Dame had never 
beaten! 

The lecture continued after a slight 
cough. 

Four newly-conceived and organized 
Institutes for Scientific and Technical 
courses are open to businessmen holding 
directive positions in industry. An aggre- 
gation of authorities in the various realms 
of management, many of them drawn 
from SMU, serve as instructors in the 
small clinics, where they will discuss such 
possible areas of conflict in business as 
supervision of the employee’s training 
period, motivation of the greatest produc- 
tivity of the employee, development of 
clear, direct lines of communication and 
the establishing of proper relationship 
between employer and employee. 

A second phase of the management 
program is directed toward persons having 
an interest in a specific field and concerns 
new developments and application in that 
area. The six topics being offered once 
each year include “Improving Your 
Grievance Procedure,” “Assuring Flow of 
Communication,” “Let’s Talk It Over,” 
“How To Preserve Management Rights 
in Negotiating a Collective Bargaining 
Contract,” “Management’s New Interest 
in Politics,’ and a Human Relations 
Laboratory. 

The final regular program of the In- 
stitute of Management and one which has 
attracted much interest in the business 
world since its inception in 1953 is the 
Executive Development and Leadership 
Seminar. Held annually in July in Glen- 
wood Springs, Colo., the seminar offers 
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Education 


close-contact, informal and informative 
classes with leaders in the field of man- 
agement from all over the United States. 

Designed to help the participant 
recognize and successfully solve his own 
problems as an individual and as an ex- 
ecutive, the seminar offers, in addition to 
regular classes, recreation and group ac- 
tivities, an opportunity for each enrollee 
to a complete personal audit. 

“Sometimes the audit is painful,” admits 
assistant director of the Institute F. Pierce 
Wood Jr. “The men all agree, however, 
to level with each other on how they re- 
act to various directive techniques. 


“It’s often quite a surprise to some of 
the participants that the aggressive, 
authoritative approach doesn’t usually get 
the best results.” 

Just what approach will get the best 
results in a given situation is the question 
which the Institute of Management tries 
to present and illustrate in all of its many 
facets. 

This committee, of which W. Dudley 
Coursey, assistant vice president of Texas 
Instruments, Inc., of Dallas is chairman, 
first established and now directs the In- 
stitute of Management in an effort to 
meet the current needs of business and 
industry of this area. 











OVER 
mele) 
MILLION 


BUSHELS 
AERATION 
SYSTEMS 
INSTALLED 





F. W. Rabe & Co., Engineers 


CONSULTATION . . DESIGN . . SALES 
P. 0. Box 2727 Dallas 21, Texas Phone LA 1-0868 


GRAIN AERATION 


AND DRYING SYSTEMS 


For Vertical and Flat Storage of wheat, 
milo, corn, oats, rice, hay, peanuts, cotton 
seed, soy beans, potatoes, onions and seeds. 


AEROVENT CROP-DRYING FANS ...ALL WORK FABRICATED BY 


ATLAS METAL WORKS, INC., RI 1-4788, DALLAS 

















COMPLETE BROWN TRAILER SALES AND SERVICE 


Now Serving the Growing Southwest Trucking Industry 





BUY OR LEASE NEW AND USED BROWN TRAILERS 


On Convenient Time-Payment Terms 
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TRAILERS 


division 


EQUIPMENT 


Brown is a registered trademark of 


CLARK EQUIPMENT COMPANY 
BROWN TRAILER DIVISION 


Dallas 7, Texas 






3030 Irving Blvd. 





‘‘Be SURE to get a quote from BROWN" 
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YELLOW 
TRANSIT 
Grows Wa. 


DALLAS 


Thanks to an ever-increasing number of 
satisfied shipper-customers, Yellow Transit's 
business in DALLAS has been growing... 
and growing. Now...with an expanded 
fleet of the most modern highway equipment 
available we're better prepared than ever 
before to provide you with DEPENDABLE 
direct freight service between DALLAS and 
these eight states in America's heartland: 

e ILLINOIS 

e INDIANA 

e KANSAS 

e KENTUCKY 

e MICHIGAN 

e MISSOURI 

e OHIO 

e OKLAHOMA 


For additional information or 
prompt pickup, phone 


Fleetwood 2-4801 


Terminal 
6909 Harry Hines Blvd. 
Dallas, Texas 





TRANS/T 


FREIGHT LINES 





YELLOW | my 
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ARTS AND MUSIC 





Douglas MacAgy To Head 
Contemporary Arts Museum 


Douglas MacAgy, nationally known 
museum administrator, author and 
lecturer, has been named director of the 
Dallas Museum for Contemporary Arts. 

Mr. MacAgy resigned a post at New 
York’s widely-known Wildenstein Gallery 
where he has served as director of re- 
search since 1955, to accept the Dallas 
position. He arrives in Dallas October 1, 
with his wife and children. 

“Mr. MacAgy is a person of very broad 
experience in the art field”, said Edward 
Marcus, president of the museum. “We 
feel that his background is a very dis- 
tinguished one, and that we are very for- 
tunate that he has decided to leave the 
commercial field because of his love for 
museum work. With his guidance and 
leadership we can feel assured that our 
young and vigorous Museum will not only 
maintain the standards it has established 
but will continue to grow both in size and 
quality”. 

Mr. MacAgy was born in Winnipeg, 
Manitoba, Canada in 1913. He came to 
the United States in 1936. He was edu- 
cated at the University of Toronto, 
Courtauld Institute of the University of 
London, the University of Pennsylvania, 
the Cleveland School of Art and Western 
Reserve University. 

Early in his professional career he was 
a lecturer in the Department of Educa- 
tion of the Cleveland Museum of Art. 
From 1941-43 he was curator of the San 
Francisco Museum of Art, where he plan- 
ned several experimental exhibitions. 
After a tour of duty in Japan during the 
War, he was appointed director of the 
California School of Fine Arts. 

In 1951, Mr. MacAgy left the West 
Coast for New York, where he served for 
two years as Executive Secretary of the 
New York Museums Committee for 
UNESCO. From 1952 through 1955, he 
was special consultant to the director of 
the Museum of Modern Art in New York, 
where he also acted as director of tele- 
vision. Aside from administrative duties 
and counseling with committees on 





JIM RANDOLPH 


and Company 
REALTORS ?-iorces 
PROPERTIES 
| SOCIETY OF FORMER SPECIAL AGENTS OF FB! 
MEMBER | DALLAS REAL ESTATE BOARD 
LIFETIME MEMBER DALLAS CHAMBER OF COMMERCE 
211 N. ERVAY BLDG. « DALLAS, TEXAS 
Riverside 8-3033 
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MACAGY 


museum operation, he coordinated the 
MMaA’s year-long 25th anniversary cele- 
brations, and directed an experimental 
inquiry into the role art museum might 
play in television. 

He joined Wildenstein & Company in 
1955, acting as consultant to museums, 
an advisory service to museum directors 
and curators involving research, appraisals 
analysis of private and museum art collec- 
tions in terms of content and development, 
lectures, curriculum counseling with uni- 
versity art departments, and an editorial 
position on the Gazette des Beaux-Arts. 

He acted as juror in art shows and 
participated in symposia of learned 
societies, professional and educational 
organizations, and served a term as trustee 
of the American Society of Aesthetics and 
a double term as first president of the 
Artists Groups of the Bay Area Asso- 
ciated. 

Mr. MacAgy is a member of Who’s 
Who in American Art, Who’s Who in 
the East and the Canadian Who’s Who. 

He has written articles and reviews for 
numerous art publications, including the 
Journal of Aesthetics and Art Criticism, 
Arts and Architecture and the Magazine 
of Art. 

He wrote, with his wife, a book on 
modern art for children entitled “Going 
For A Walk With A Line”, published in 
1959 by Doubleday. A second book, “Art 
Before Now”, also for children, concerns 
five hundred years of art and is slated for 
publication in the fall of 1960 for Double- 
day. 
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MONTH AFTER MONTH...YEAR AFTER YEAR... 


more firms are finding the dependability and performance of GENERAL ELECTRIC 
air conditioning unsurpassed when engineered, installed and serviced by Texas 
Distributors, Inc. 


We'll be happy to discuss 
the correct system for your requirements 


DISTRIBUTORS, INC. 


3914 LIVE OAK STREET DALLAS, TEXAS TAylor 3-2194 
DALLAS © TYLER © WACO © WICHITA FALLS * LONGVIEW 


... Without obligation. 
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NEED >? 
temporary 


Ay = 


During rush or peak seasons you could use 
an extra employee for a day, or a week, or 
a month? Yet you feel it wouldn’t be worth 
the time and expense to train someone? 
That’s where we can help, by furnishing you 
temporary employees for just the days, 
weeks or months you need them. 


¢ All personnel highly trained & 
experienced. 

© No additional payroll record or taxes— 
we take care of everything. 


¢ We have just the person for any job you 
want done—already trained! 
PHONE 


RI 2-3787 or RI 8-6848 
then saad > 
SINESS 


SERVING DALLAS FOR OVER 30 YEARS 2 








PRINTING 
FOR 

THE 
ADVERTISER 
WHO 
DEMANDS 
HIGHEST 
QUALITY 
CONTROL 
IN 

DIRECT 
MAIL 
ADVERTISING. 


CALL RI 8-5266 


Be siewess 


Printine 


Company 
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Arts and Music 


Hundreds of Events Fill Fall Festival Calendar 


The first Dallas Fall Festival of Music, 
Art and Drama scheduled from October 
23 to November 30 is gaining momentum 
as more cultural organizations add their 
names to the Festival calendar. 

Visitors and tourists, as well as Dallas- 
ites, are being informed of the many 
cultural events which will fall within the 
five-week period. 

Heading the list, of course, is the Dallas 
Civic Opera Company’s 1959 season of 
three productions, Nov. 6-21, “Lucia di 
Lammermoor,” “The Barber of Seville,” 
and “Medea,” presenting a unique assem- 
blage of international artists who include 
Maria Callas, Ettore Basitanini, Nan 
Merriman, Nicola Zaccaria, Gianni Rai- 
mondi, etc. Her roles in all three produc- 
tions here will be Mme. Callas’ only opera 
appearances in America this year, and 
when she sings Rosina in “The Barber of 
Seville,” it will mark her first comic role 
in America. Further Basitianini will sing 
“The Barber” for the first time in America. 
In the past two years, the opera alone has 
attracted as many visitors to Dallas as 
the average convention. 


Three particularly outstanding produc- 
tions of the Margo Jones Theater ’59 fall 
within the Festival period. Opening the 
season Oct. 6-21 will be “The Physician 
For Fools,” the Ford Foundation $10,000 
grant play. The second production will 
also focus national attention on Dallas 
because it will be a new version of “Leave 
It To Me,” the Cole Porter-Sam and Bella 
Spewack musical that has not been seen 
since its initial Broadway run. The original 
score was lost in a publishing house fire 
and the book was never released to stock 
companies. The third production is “The 
Deadly Game,” new suspense shocker 
by Freidrich Duerrenmatt, author of “The 
Visit,” Nov. 17-29. 

A tour can be made of the Dallas 
Theater Center, where the Frank Lloyd 
Wright building represents the only theater 
ever designed by the late great architect. 

Broadway Theater League will present, 
“Two For The See-Saw,” with Hal March, 
Nov. 14 and 15. 

A Book Fair, Nov. 19-22, will present 
rare exhibitions of such famed authors as 
Thomas Wolfe. An author-reader brunch, 
featuring distinguished American authors 
in personal appearances, is set for Nov. 
21; and a preview reception, “Great 
Artists As Book Illustrators,” will be at 
Aldredge Book Store, Nov. 1. 

The South American Fortnight, sched- 
uled for Oct. 19-31, will spill over into the 


«* 


first week of the Festival and will undoubt- 
edly get national and international atten- 
tion. On Nov. 9 a Fashion Festival 
luncheon will feature the Carrie Marcus 
Neiman Foundation collection, “50 Years 
of Fashion.” 

Exhibits at the Dallas Public Library 
tying in with the South American Fort- 
night will include exhibitions of South 
American paintings, a display of pre- 
Columbian artifacts and early Spanish 
documents, maps and manuscripts con- 
cerning South American exploration and 
settlement; 32, 20” x 28” photo panels by 
Frank Scherschel of Life Magazine on 
“The Incas of Peru,” an exhibit on “The 
Life of the Gaucho, Past and Present,” 
a photographic exhibit on “The Negro 


Experimental Theater of Brazil” and an 
exhibit on “Peruvian Textiles.” 


The American Color Print Society’s 
19th Travel Exhibit (1958-59) of Phila- 
delphia, featuring the prize-winning prints 
of such artists as Irving Amen, Dorothy 
Bowman, Howard Bradford, Minna Cit- 
ron, Ernest Freed, Max Kahn, Guy Mac- 
coy, Dick Swift and June Wayne, all 
nationally-known, will be at the library 
Nov 4-30. Completing the Library. ex- 
hibits during the Festival will be special 
displays of the Dallas Civic Opera, the 
Margo Jones Theater and the Dallas Sym- 
phony and an exhibit by the Dallas 
Camera Club entitled “This Is Dallas.” 
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Arts and Music 


Dallas Symphony Orchestra concerts 
will present an Oct. 26 presentation of 
Heitor Villa-Lobos conducting his own 
compositions; a Dallas Symphony Orches- 
tra concert with Villa-Lobos conducting 
and Guiomar Novaes, piano soloist, on 
Oct. 30; the opening concert of the Sym- 
phony season, with Paul Kletzki conduct- 
ing and Pierre Fournier, violin-cello 
soloist, Nov. 24 and a concert, Kletzki 
conducting, Nov. 30. 

Other noteworthy music events will 
include a Civic Music presentation of 
Hans Richter-Haaser Nov. 21, an appear- 
ance by organist E. Power Biggs, a Jazz 
Concert sponsored by the American Mu- 
sic Forum of the Y.W.C.A.; a piano 
recital by Monte Hill Davis; a Community 
Course program featuring Violinist To- 
shiya Eto, a “Mozart Evening” sponsored 
by the Dallas Music Teachers Association 
and a Chamber Music Program presenting 
the Vegh Quartet. 

Lectures, including a Friday Forum 
presentation of Actress-Monologuist Har- 
riet Allyn Oct. 30, a reception-lecture 
featuring Leo Lerman, New York Music 
critic and wit Nov. 9, and others are 
planned. 

Antique marts quaint “Sale Street sale,” 
Oct. 24 and 25, will benefit the Dallas 
Civic Opera Guild. 

Outstanding art shows are scheduled 
and include the opening of the new Dallas 
Museum for Contemporary Arts, with its 
first exhibit, “Signposts of 20 Century 
Art,” featuring Picasso, Roualt, Braque, 
Matisse and 21 others, Oct. 27-Nov. 30, 
with open house Nov. 5. 





& lz 
TRUCK 
FLEET LESSORS 


A TAILORED LEASING PLAN FOR 
ro0e SPECIFIC NEEDS... 


Write, wire, or call today. No obligation. 
P. ©. BOX 1048 DALLAS Whitehall 8-7351 
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Let this Free Folder show you 
how little it costs to own and 


operate a Beechcraft Bonanza 


This interesting and infor- 
mative folder outlines in 
detail the Bonanza's Di- 
rect Operating Costs Per 
Hour (Fuel and Oil Con- 
sumption), Indirect Oper- 
ating Costs (Depreciation, 
Maintenance, Insurance), 
Tax Savings, and the 
Beechcraft Leasing and 
Financing Plans. 


Call or Write for Your 
Free Copy Today! 








4-place 200 mph Bonanza 





FREE TRAVEL ANALYSIS 


Let a J. R. Gray representative make a free analysis of your firm's 
business travel. Thus it can be determined whether or not you can 
own and operate a Beechcraft profitably. No obligation, of course. 


DOLLARS and SENSE of Business Flying folders are available also 
on other 200-mph-and-over Beechcrafts: Travel Air, Twin Bonanza 


and Super 18 Executive Transport. 


Sales — Leasing — Financing — Service — Charter 


J.R. GRAY COMPANY 


Beechcraft ‘Distributor-Dealer 
Love Field, Dallas — FL 7-3971 e Addison Airport, Addison — AD 9-2562 
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DALLAS FIRMS SWITCH 


TO LEASING 


Industry giants and Dallas firms 


expanding operations. 





and car leasing has been marked by the 
entry of Hertz Truck Lease into Dallas 
and the recent acquisition of two local 
units by Ryder Truck Leasing and their 
current expansion. In addition to these 
giants of the industry, local Dallas firms 
such as Dallas Truck Leasing, Trans- 
National Leasing Inc., and others are 
expanding operations. 

The switch to leasing involves a new 
management viewpoint stimulated by un- 
favorable tax rulings and difficulty in 
obtaining expansion capital. Both large 





DIESEL powered over-the-road unit leased to Security Engineering Division of Dresser Industries by Dallas Leasing Company, Inc. 


Leasing trucks and other motor equip- 
ment is a fast growing business in Dallas. 
Giant diesel powered over-the-road units, 
sales fleets and small economy cars are 
being leased in increasing numbers by 
Dallas firms and leading national organi- 
zations doing business in Dallas. 

Tax factors, large amounts of working 










capital tied up in expensive motor equip- 
ment and maintenance shops, loss of 
executive time in fleet operating and 
maintenance detail and budgeting trans- 
portation expense are major reasons cited 
by lease executives for the phenomenal 
growth of this business. 

In Dallas the increasing trend to truck 


JOHN M. LYNCH 
of Trans National 
Leasing hands 
<eys of new leased 
unit to George 
Venner of Core 
Laboratories. 


and small businessmen have taken a criti- 
cal look at the concept of company own- 
ership of equipment. This also involves 
a revolutionary retreat from previous 
policies of ownership because in the 
minds of some executives, renting a car 
is similar to renting a home. 

Pride of ownership is also one of the 
emotional blocks cited by lease men in 
executives making decisions on leasing 
policy. However, leased equipment is 
usually tailored to a specific job and car- 
ries standard company identification. That 
leasing involves no lack of capital or loss 
of prestige is evidenced by the fact that 
such national firms as U.S. Steel and Dal- 
las organizations such as Texas Instru- 
ments, Dresser Industries, Core Labora- 
tories, Neuhoff Brothers and the Frito 
Company are among those leasing equip- 
ment. 

Leasing men point out that truck opera- 
tion is a side line to any business engaged 
in the manufacturing and marketing of 
products or services. Leasing offers many 
advantages including tax write-offs, budg- 
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eting transportation costs, reducing over- 
head, getting better equipment and main- 
tenance and more efficient management. 

The complex factors in operating over- 
the-road equipment are also cited. A 
traffic manager of a major firm must wear 
many hats— a banker’s to operate his de- 
partment, a controller’s to forecast his 
costs and needs, an automotive engineer’s 
in selecting equipment and training main- 
tenance personnel and a_ purchasing 
agent’s to keep abreast of prices and 
items involved in fleet operation and 
maintenance. In the case of smaller firms 
it involves the time of major executives in 
coping with emergency repair situations 
a thousand miles away from home or 


making out gasoline tax or other forms 
required in multi-state operations. 
Advertising and selling is playing an 
important part in this development. Hertz 
Truck Leasing, now adding a truck leas- 
ing division in Dallas recently carried a 
series of full page ads in FORTUNE 
with the theme: “How to get out of 
the truck business and back into your 
own business.” The Hertz facility has 
been established on a 2%-acre site at 
2144 West Mockingbird under the man- 
agement of Ray Swim. Hertz will serve 
local and national accounts from this base 
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peak period service to arrive in Dallas. 








ONE of the first Hertz Truck Lease units for TRANS NATIONAL leased Fiat carries the 
mail at Tl Semi-Conductor Plant. 






and plans provide for 24 hour—7 day a 
week maintenance service. The plant has 
a 60 foot enclosed wash rack, 5 main- 
tenance bays and complete gasoline and 
diesel fuel and maintenance service. 

Hertz maintains more truck service 
stations throughout the United States and 
Canada than any other truck lessor. Hertz 
furnishes customers GMC or other mod- 
ern trucks or buys or rebuilds your present 
trucks. Other Hertz services include: extra 
trucks available at special low rates to 
help handle peak delivery needs, heavy 
duty over-the-road equipment available 
for inter-city haulers, painting each truck 
to specifications, garages, services and 
cleans equipment, furnishes state license 


LINE UP of Seven-Up Bottling Co. Dallas Fleet leased by Ryder Truck Rental, Inc. 


TRUCK - TRACTOR 
and Aluminum 
Trailer Unit leased 
to NAVCO of 
Dallas by Dallas 
Leasing Co., Inc. 



















tags at no extra cost, furnishes complete 
insurance protection and all spare parts 
and replacements. 

Ryder Truck Rental Inc. came into 
Dallas in 1945 when it purchased Baker 
Truck Rental. In 1958 it acquired Colum- 
bia Lessors Inc. The Dallas District of 
Ryder now leases and rents over 600 ve- 
hicles from half-ton pick-up trucks to 
diesel tractors and tandem trailers. They 
also lease refrigerated trucks and tractor 
trailers. 

A considerable portion of Ryder Fleets 
are in local service such as Seven Up 
Bottling Company, Hamm’s Beer, M. A. 
Genaro (Miller’s High Life Beer) and 
Southwestern Paper Company. Other 
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WHY MODERN 
MANAGEMENT 
LEASES TRUCKS 
from RYDER 


Business truck fleet operation is a special- 
ized business, thousands of firms have 
found it more efficient and less expensive 
to lease their trucks from Ryder. Leasing 
from Ryder lets them: 


1. Have more working capital. 


2. Free executive talent for more 
productive functions. 


3. Operate trucks without interruption. 


4. Budget transportation costs 
accurately in advance. 


Whatever your requirements, Ryder can 
supply you with exactly the kind of trucks 
you need, painted to your specifications, 
with guaranteed maintenance. 


You furnish the drivers, Ryder will do 
the rest. Offices at your service in over 
100 key cities in the U.S. and Canada. 
Write or call today for full details. 


In Texas, Ryder has branches in Dallas, 
Houston, Fort Worth, San Antonio, Corpus 
Christi and Amarillo. 





RYDER TRUCK RENTAL, INC. 


District Office 
1200 Hall, Dallas 


Phones: 
Hall St. Branch 
Cadiz St. Branch 


TA 4-8105 
RI 1-6185 





fleets such as Goodman Produce, Barada 
& Page Inc., Mathes Manufacturing Com- 
pany, and Hotstream Manufacuring Com- 
pany operate over a minimum radius of 
over 300 miles from Dallas and a maxi- 
mum of coast to coast. 

Over 100 Ryder Branches provide fuel 
and servicing from Coast to Coast. Ryder 
also provides safety programs, advisory 
service and maintains a complete library 
of weight, size and equipment regulations 
of all states. Ryder operations in the Dal- 
las District are under the supervision of 
Roice E. Jones, district manager; G. W. 
Penfold, manager of Dallas operations; 





Ernest Highes, branch manager; Paul 
Tarver, assistant branch manager and 
Raymond Gorman, district superintend- 
ent of maintenance. 

Dallas Leasing Company, Inc. provides 
another slant on the evolution of the leas- 
ing industry in Dallas from a local angle. 
Over a period of thirty years, R. B. “Bob” 
Hunsacker of Dallas had built what is 
considered by many to be Texas’ number 
one oilfield trucking company. This thirty- 
year background of successful trucking 
experience is the basis of customized 
truck leasing provided by DALECO. This 
is particularly true in having a ready- 














WHY DONT 
| MIND MY 
OWN 

BUSINESS ! 


BEST in DALLAS! 


WAY,” to ‘‘DALECO.” 


11476 HARRY HINES BLVD. 
DALLAS 29, TEXAS 


Telephone: CH 7-3146 


Officers of the Company Are: 
R. B. Hunsaker, President 


Major Gen. Carl Phinney, Vice President 
Leroy Hallman, Vice President 









TRUCKS are our business! Put all your 
time, worries, capital, into YOUR 
OWN business! 


DALLAS LEASING COMPANY, INC., will handle all details . . . mainte- 
nance, licensing, insurance, the other hundreds of headaches, and furnish 
capital! Full service DALECO TRUCK-LEASING furnishes everything but the 
driver. You ‘‘own"’ your fleet of fully-maintained trucks with a single invoice. 
Release yourself from ‘‘truck trouble."’ 


DALLAS LEASING COMPANY, INC., is DALLAS’ No. 1 home-owned and 
operated truck leasing company. All the talent and experience of our com- 
pany is concerned only with you, “OUR DALLAS CUSTOMER!” 

You are invited to inspect our outstanding maintenance shop... the 


Call CHapel 7-3146, or write for “TRUCKLEASING, THE MODERN 


DALLAS LEASING COMPANY, INC. 


AFFILIATED WITH NATIONAL TRUCK LEASING SYSTEM 


(Mailing Address:: P. O. Box 518, Carrollton, Texas) 


C. L. “Bud"’ Baker, Jr., Executive Vice President 


nationa(fease 


Preferred! 
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made organization with truck operation 
and maintenance know-how. 

DALECO recently affiliated with the 
National Truck Leasing System which is 
a nation-wide network of independent 
truck leasing companies. This affiliation 
brings the benefits of truck leasing to 
businesses which operate fleets or single 
trucks at separate points. It also provides 
nation-wide service facilities by trucks 
operated by the lessee or any member 
companies in every region on a reciprocal 
basis. 

DALECO maintenance facilities in- 
clude chassis dynamometer, steam and 
clean facilities, distributor and generator 
rebuild and testing equipment, exhaust 
gas analyzer, diesel flow rate measuring 
machine, dust proof oil change system, 
trailer maintenance equipment and other 
facilities. 

Home owned and operated, Dallas 
Leasing Company, Inc., was formed to 
provide truck operators with properly en- 
gineered, well maintained transportation 
equipment. Officers of DALECO are: 
R. B. Hunsacker, C. L. “Bud” Baker, Jr. 
executive vice-president; Carl Phinney, 
vice-president and Leroy Hallman, vice- 
president. 

Trans National Leasing Company of 
Dallas is a fast growing local leasing firm 
that was organized in 1952. Trans-Na- 
tional engages in any type of leasing from 
a “net lease” to complete fleet service. 
This firm has leased every type of equip- 
ment from multi-ton units to Volks- 
wagons and Fiats. 

The versatility of Trans-National is 
pointed up by the diversity of its ac- 
counts. These include the Neuhoff Sales 
Fleet in Dallas, the Texas Instruments 
Fleet that ranges from New York to San 
Diego, the Frito Company Fleet and 
Core Laboratories. The latter account’s 
service cars often operate in off-the-road 
locations in rugged oil field country. 

Trans-National grew out of extensive 
Maher Brothers operations in Dallas and 
is headed by Louis J. Maher, president; 
Tom Maher, vice-president; Milton P. 
Maher, secretary-treasurer and John M. 
Lynch, general manager. The big develop- 
ment of this firm has taken place during 
the past three years and the firm is now 
the second largest in the Southwest. Trans- 
National has nation-wide service affilia- 
tions and with national tie-ups with Ford 
and Chevrolet Dealers, can lay down cars 
anywhere in the United States. 

In addition to these firms, Dallas has 
many others such as Earl Hayes, Johnson 
Autolease Corporation, Mason Motor 
Service Inc. Universal Leaseway System, 
Wicker Lease Service and others. 
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AMERICAN 


REFRIGERATED TRUCK BODIES 


AMERICAN BODY & EQUIPMENT COMPANY 


BOX 3107 DALLAS 21, TEXAS 

















“Tt’ll cost $30,000 more to replace our old trucks!” 





Keep your money! Lease trucks from Hertz 


NO INVESTMENT...NO UPKEEP 


Why pre-pay for years of truck mileage? Why tie up capital? Switch 
to Hertz leasing, and get modern GMC, Chevrolet or other sturdy trucks, 
custom-engineered to your exact hauling needs... or we’ll buy your 
present trucks and rebuild them if necessary, then lease them back to you. 


Hertz is America’s No. 1 
truck lessor, with over 500 
truck locations in the U. S. 
and Canada. Trucks are 
supplied faster, serviced 
better by crack night crews. 
Hertz helps you get out of 
the truck business, back 
into your own business... 
cuts your fleet problems to 
the writing of one budget- 
able check per week. 


a4 


TRUCK LEASE 





And you can rent Hertz Trucks for peak periods 
Call your Dallas HERTZ Office for peak period trucks or inquire about lease trucks. 
2144 West Mocking bird Lane Phone FL 7-6677 Dallas, Texas 


%-Ton Pick-Ups to DIESEL TRACTORS and TRAILERS available by the hour, 
daily, weekly or monthly or Lease Contract. 
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Community Chest Measures 
Strength of Dallas 


The Dallas County Community Chest, 
now in its 37th annual campaign, has be- 
come a symbol of the substantial growth 
of Dallas. 

The way a city voluntarily takes care 
of its own is a yardstick, accurately meas- 
uring. the character of its citizens and its 
strength as a city. For 17 consecutive 
years Dallas — through successful Com- 
mpugity, Chest campaigns — has proved 
its “Strength and character. 

€present campaign — trying for 18 
successful years in a row — seeks $2,- 
860,097 to pay operating costs of 37 


i GIFT 


CHEST LEADERS Les T. Potter, R. L. Thornton, Jr., and William L. Crawford Ill display 


health, welfare and youth organizations 
dispensing their humanitarian services in 
111 centers in Dallas and Dallas County. 

Increasing numbers of the city’s indus- 
tries and businesses are adopting the in- 
plant Chest campaign plan, tailor-made 
for the individual firms. As a result more 
and more firms are working toward and 
receiving the one day’s pay award which 
represents 100 per cent participation by 
executives and employees, and an aver- 
age donation of one day’s pay per em- 
ployee. 

Why do Dallas businessmen devote so 


; . ee ” 


a sign showing the 1959 goal of $2,860,097 needed to support the 37 Chest-affiliated 
health, welfare, and youth agencies. Mr. Potter is chairman of the Chest executive 
committee and immediate past president of the Chest. Mr. Thornton is the current 


50 


president, and Mr. Crawford is executive director. 











Agencies 


Give Once! 








DAY'S PAY RECORD is held by employees 
of the John E. Mitchell Company, who re- 
ceived their 13th consecutive one day's 
pay emblem from the Community Chest 
this year. Donald Mitchell, left, and 
James Shurette, head of the company’s 
Community Chest committee, are con- 
gratulated by Richard J. Baker, 1959 
Chest campaign chairman. 


much precious time as well as financial 
support? 

Chest president R. L. Thornton, Jr. 
cites these reasons: 

“We are thankful because we are in a 
position to take care of others. 

“The Chest campaign is vital from the 
standpoint of personnel in our businesses 
who need and use many of the Chest 
services such as Scouting, the YMCA, 
Children’s Medical Center and others. 

“We recognize our responsibility to 
build a good community in which our 
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own children may grow up as good citi- 
zens. Were it not for the Chest-supported 
character-building and recreation agen- 
cies we might have the gang wars and 
problems we hear about in New York 
City. 

“A city that has a healthy climate and 
takes care of its unfortunate is conducive 
to local business, and to attracting more 
industries to our city.” 

Last year more than 215,000 wage 
earners in Dallas and Dallas County con- 
tributed through the Chest for their less 
fortunate neighbors and for the character- 
building programs training young citi- 
zens. 

This year the need is greater and the 
goal higher simply because as Dallas 
grows in population, so grows its prob- 
lems in health and welfare. And as gen- 
eral costs rise due to inflation in the 
overall economy, so also are the needs 
for the agencies’ services increased. The 
proportion each person or business is 
asked to give still is based on earning 


power. 

Richard J. Baker, president of W. A. 
Green Company, as 1959 Chest cam- 
paign chairman, is charged with the re- 
sponsibility of raising this year’s goal. Mr. 
Baker has summed up the concept of the 
Community Chest in America this way: 

“Our entire way of life in a free society 
places emphasis on the value of the in- 
dividual. This emphasis on the individual 
finds expression in our free institutions 
many of which are represented by agen- 
cies supported through the Chest. 

“This democratic philosophy holds 
that all young people should have the 
right to grow in a healthy environment 
... that there is concern for the man who 
because of age has passed his most pro- 
ductive years...that all children shall 
have the opportunity to develop their 
talents. 

“It is this concept that caused the birth 
of our great voluntary agencies .. . our 
hospitals, institutions for dependent chil- 
dren, rehabilitation centers, homes for 
the aged, family counseling services and 
youth services. 











Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1719 Southland Center 


PHONE RI 1-9349 — DALLAS 


Alex D. Hudson, Jr. James S. Hudson 
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Catering to the Retail Grocer 


COLUMBIA 
Packing Company 


Specializing in 


Baby Beef 
Pork Sausage Products Veal 
Hickory Smoked Hams and Bacon 


2807 E. 11th Street 


Le Smiths Ce: 


a SINCE 1921 


Phone WH 6-8171 








Porter Ellis. 
Willard Crotty 





RI 2-8427 


CORNER OF AKARD AND WOOD 


YOUR INDEPENDENT 
INSURANCE AGENT SERVES 
YOU FIRST... ELLIS-SMITH 

SERVE YOU BEST 





WILLARD CROTTY 


PORTER ELLIS 


ACCOUNT 


LIFE EXECUTIVE 
HOME 
AUTO 

BUSINESS 





JIMMY POWERS 





REPRESENTING THE NATION'S 
GREAT INSURANCE COMPANIES 


PAY YOUR INSURANCE BY THE MONTH 











DALLAS ¢« SEPTEMBER, 1959 

















TOP FLIGHT 


Rosalind Russell 
‘I’m coming back...” 


Even in the slow-paced summer months, 
Dallas played host to dozens of outstand- 
ing visitors from all over the Americas 
and many foreign countries. 

Among the most recent were this 
month’s winners of fashion awards at the 
22nd Neiman-Marcus Fashion Exposi- 
tion. Top fashion folk were Scaasi and 
Anne Klein, New York fashion designers; 


General Gruenther 
‘Russia is convinced...’ 


Emme and Adolfo, millinery design team; 
Piero Fornasetti, Italian home designer; 
and Rosalind Russel, “best dressed” star 
of stage and screen. 

Intrigued awardees scampered over 
Dallas at every opportunity, oo-oohing 
over the city’s new buildings and mush- 
rooming skyline, and echoing Miss Rus- 
sell’s line: 

“I’m coming back, for I have found a 
corner in that deep and wonderful heart 
of Texas.” 

+ 


Earlier in the summer, at the Kiwanis 
International convention, General Alfred 
M. Gruenther (Ret.), President of the 
American Red Cross, painted gloomy 
pictures of the world. 

“We're operating in a fast league,” the 
General warned. “Russia is convinced that 
its system will prevail.” 


Maurice Chevalier 
‘*|.. my beautiful souvenir.” 


Charming Maurice Chevalier, still a 
spell-binder at 70, took the heart of Dal- 
las by storm with his one-man review at 
State Fair Musicals. 

Outstripping younger folks, he roared 
from one end of Dallas to the other... 
“loving” everything he saw. Although he 
succumbed to not one but six Western 
hats, he left saying, with high satisfaction: 

“I have a souvenir they can never take 
away from me — my beautiful memory 
of Dallas.” 





VOUGHT WILL BUILD 
NASA SPACE ROCKET 


Scout is the name of a new four-stage 
rocket to be used in NASA research. 
It will boost 150-pound satellites inte 
earth orbit and fling 1,000-pound instru- 
ment probes as far out as 5,000 miles. 
The beauty of Scout is that it will do 
these things at relatively low cost — 
about $500,000 per vehicle, according 
to NASA. 

Chosen to build this new approach to 
space research is Chance Vought’s new 
space development team. This group 
already has come along fast in areas such 
as fitting man to a space machine, pro- 
viding him escape devices and instru- 
ment displays. 

For example, in Vought’s unique 
orbital flight simulator, NASA and com- 
pany pilots have already “flown” by the 
new rules of space, using the same family 
of instruments the first space navigators 
will use. 

Designing for spacemen is new to 
Vought, but exploring unknown regions 
isn’t. For more than 40 years, Vought has 
worked on the frontier in the “human 
factors” of aircraft design. Matching 
man to aircraft, the company has pierced 
imposing barriers to higher and faster 
flight. Matching man to spacecraft, 
Vought will continue to extend frontiers. 


Astronautics is just one in the broad 
spectrum of Chance Vought frlds of 
activity. Other areas include: design and 
production of high-performance missiles 
and aircraft, antisubmarine warfare, 
electronics; advanced weapons, range 
systems management, advanced control 
computer systems. 


CHANCE 
OUGHT 
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America’s civilian space agency proves 
IT’S GOOD BUSINESS TO EXPLORE SPACE 


Weather forecasts hatched in space will save billions of dollars a year. Satellite transmit- 
ters will beam our television programs around the world. In these and other ways, space 
will pay back the money spent on exploration. Making facts out of these forecasts is part 
of the job of the National Aeronautics and Space Administration, the engineer-scientist 
agency that manages U. S. non-military aerospace programs. NASA adds a condition to 
predictions of a world space-trade boom: space, itself, must remain free. This freedom, 
NASA men know, depends on whether America leads or lags as a space explorer. 


ante CHANCE, 
FasrronuTics) | ELECTRONICS SYSTEMS |, RESEARCH OUGHT 
OALLAB, TEXAS 
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SOUTHWEST ADVERTISERS 
ARE BIG OPERATORS 





More and more these days, regi ional advertisers 
are using the pages of SOUTHWEST ADVERTISING & MARKET- 
ING as a springboard to reach the advertising decision-makers 





in the rapidly growing southwest area. SAM is edited to the 


special interests of the more than 5,000 ad managers and sales 


directors who read the publication consistently ... bringing you 


a very special audience in a very special area. 


*SOUTHWEST ADVERTISING & MARKETING 


PUBLISHED BY ASSOCIATED PUBLISHERS, INC. 


3636 LEMMON AVENUE 


DALLAS 19, TEXAS 





NEWS SPOTLIGHT 


Fred Florence Receives Highest 
Catholic Award. Fred F. Florence, 
chairman of the executive committee of 
the Republic National Bank of Dallas, 
has been awarded the Benemerenti Medal, 
highest decoration bestowed on a non- 
member by the Roman Catholic Church. 

In presenting the medal and citation, 
Bishop Thomas K. Gorman of the Ca- 
tholic Diocese of Dallas-Fort Worth, 
pointed out Mr. Florence’s leadership as 
general chairman in the $4,000,000 build- 
ing campaign of St. Paul Hospital. 

Mr. Florence, former president of the 
American Bankers Association, has long 
been a leader in the Dallas Citizens Coun- 
cil, Dallas Community Chest, Dallas 
County Chapter of the National Founda- 
tion, State Fair of Texas and the Texas 
Research Foundation. He also serves on 
the executive committee of Southern 
Methodist University. 


> 


Blakley Named to Legal Foundation. 
William A. Blakley has been elected chair- 
man of the board of trustees for the 
Southwestern Legal Foundation. 

Mr. Blakley was one of the first life 
members of the foundation and has served 
on the board of trustees since 1952. He 
was named recipient of the foundation’s 
first Inter-American Award of Jurispru- 
dence in 1957. 

Others named to the board of trustees 
are Robert G. Storey, foundation presi- 
dent, and Ben H. Carpenter. 


* 





Heyser Elected Oil and Gas Presi- 
dent. Estill S. Heyser Jr. has been named 
president of the Texas Mid-Continent Oil 
& Gas Association. 

Mr. Heyser, who has been an associa- 
tion vice president for the past two years, 
has been associated with the Dallas firm 
of Heyser and Heard for 21 years. He 
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e Offset negatives and plates 
e Step and Repeat 


Telephone: Riverside 1-3905 
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News Spotlight 
has been a Dallas resident since 1916 and 
is a 1938 graduate of Southern Methodist 
University. 

Renamed are Charles E. Simons, execu- 
tive vice president, and Eugene McEI- 
vaney, secretary. New board members are 
Roland S. Bond, Robert E. Kepke, and 
George Wilson. 


a 


Baylor Appoints Race. Dr. George J. 
Race, member of the pathology depart- 
ment faculty at the University of Texas 
Southwestern Medical School for four 
years, has been named director of labora- 
tories and pathologist-in-chief at Baylor 
University Medical Center. 

Dr. Race received his M.D. degree from 
Southwestern in 1947, and later a master 
of science degree in public health from 
the University of North Carolina. 

In addition to his post at Southwestern, 
Dr. Race has been a consulting patholo- 
gist for Veterans Administration hospitals 
in Dallas and McKinney since 1955. He 
is medical director of the southwest region 
of Civil Air Patrol. 


+ 


Methodist Names Davidson. Dr. 
Joseph W. Davidson Jr. has been named 
Director of Medical Education at Meth- 
odist Hospital of Dallas. 

Dr. Davidson, who joined the Methodist 
Hospital staff September 1, is a 1953 
graduate of Southwestern Medical School, 
and served an internship and two years’ 
residency in Internal Medicine at the 
Veterans Administration Hospital in 
Dallas. He also served a year’s residency 
in Internal Medicine at Parkland Memo- 
rial Hospital. Since 1957, Dr. Davidson 
has been in private practice in Dallas. 

Dr. Davidson is a member of the Dallas 
County Medical Society, Texas Medical 
Association, American Medical Associa- 
tion, Dallas Internist Club and the Dallas 
Academy of Internal Medicine. 








TEMPORARY OFFICE HELP 
Call for a “Kelly Girl" 


Riverside 2-3981 


No payroll bother — we bill you weekly. All ‘Kelly 
Girls” are tested, experienced, bonded and guar- 
anteed. Call us and describe the job you want 


done. 
Kelly Girl 
Service 
1209 Simons Building 


Dallas, Texas 
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PREPARED BY 
A STAFF OF 

WORLD-FAMOUS 
CHEFS 


You'll enjoy a rare dining 
experience in the Cafe D’Or 
at the new Sheraton-Dallas Hotel. 
Select such Continental 
delicacies as Shish Kebab Istanbul... 
medallions of Filet Mignon, 
marinated in Red Wine and 
spices, broiled on sword with 
Mushrooms, Tomatoes, and Green 
Peppers. This and many 
other delights for your dining 
pleasure at Cafe D’Or. Open from 
6 p.m. every evening 
except Sundays. 
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New's Spotlight 








PRESENT at the dedication of the Craig Counter were (I to r) Howland Buttler, Dr. 


Robert J. Speer, Wesby R. Parker and Dr. Joseph M. Hill. 








Dr Pepper Company Aids Leukemia 
Research. A complex and rare piece of 
laboratory apparatus to aid leukemia re- 
search has been donated to the Wadley 
Research Institute by Dr Pepper Com- 
pany. 

Use of this equipment, the Craig 
Counter Current Extraction Apparatus, 
cuts research time of various studies from 


the usual three weeks to a matter of 
hours. 

Present at the donation ceremony were 
Wesby R. Parker, president of Dr Pepper 
Company; Howland Butler, chemical di- 
rector for the firm; Dr. Joseph M. Hill, 
director of the Wadley Research Institute; 
and Dr. Robert J. Speer, chairman of the 
Institute’s chemical department. 
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News Spotlight 


Hawaiian Businessmen Plan Dallas Sessions 


A group of top Hawaiian businessmen 
will be in Dallas October 7 for a meeting 
and luncheon with representatives of the 
Dallas business community. A general 
invitation to both the luncheon and busi- 
ness sessions has been issued to Dallas 
businessmen by Chamber President L. T. 
Potter. 

The group of 10 Hawaiian businessmen 
are touring major American cities, ex- 
plaining business opportunities of their 
new state and seeking more trade ties 
with other United States cities. Included 
in the group will be the presidents of the 
Bank of Hawaii, Bishop National Bank 
and the Hawaiian Electric Company. 

Speaker at the luncheon in the Junior 
Ballroom of the Statler Hilton will be the 
Hon. Daniel K. Inouye, U.S. Representa- 
tive from Hawaii. 

Subjects to be covered in the 10 a.m. 
work sessions in the Embassy Ballroom 
will be the land and labor situation in 
Hawaii, government and taxes. The treat- 
ment is to be from the perspective of pos- 
sible interest among Dallas people. The 
Hawaiian businessmen have encouraged 
the questions of Dallas businessmen. 


In calling for the support of this pro- 
gram, Mr. Potter termed it one “which 
could mean additional business develop- 
ment operations for the Dallas area.” 

Tickets for the luncheon can be ob- 
tained from the World Trade Committee 
of the Dallas Chamber. 








Jaycees Set Dallas Day Key Sale. 
The Dallas Junior Chamber of Commerce 
will support the State Fair of Texas again 
this year with sales of Dallas Day Keys, 
with a percentage of sales going into the 
Jaycee operating fund. 

Block tickets for employees will again 
be available for industries and businesses 
in the Dallas area. 


+ 


Braniff Inaugurates New Ticket 
Plan. A new, streamlined “do it yourself” 
ticketing procedure for Braniff Airways 
passengers will go into effect Nov. 1. 
The new ticket plan, conceived by 
Rex Brack, vice president of traffic and 
sales, is the first major change in airline 
ticketing in more than twenty years. 
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SUCCESSFUL 
DALLAS BUSINESS 
USES ROGERSNAP 


Carbon Second Sheets and Business 
Forms in the exclusive *Flip-Out 
Dispenser Box for greater office 
efficiency and cleaner, faster copies. 
Ask your stationer for the 
Comparative Cost Analysis 
which shows how your 
office costs and time 
can be 
1] streamlined. 







sss | 


FROCERSNA 


5 ad > 2 el te Ve 4 


P. 0. BOX 10425 - DALLAS, TEXAS 








since 1893. 


e859 





DALLAS e SEPTEMBER, 1959 





AMERICA'SS 


DEPENDABLE 


FOOD 





A hundred years ago gaslights, cracker barrels and pot-bellied stoves were everyday sights when 
Dallas held its first County Fair at the corner of Commerce and Preston. This same year in 
New York City, George H. Hartford opened the first A&P Store at 31 Vesey Street. Just as 
the small four-day county fair in Dallas evolved into the largest annual exhibition of its size 
in the nation, The State Fair of Texas, the small red-fronted building in New York City evolved 
into the largest national organization for the purchase and distribution of food, The Great 
Atlantic and Pacific Tea Company. These two enterprises, unsurpassed in their endeavor, have 
marked a century of substantial progress. In our case, the progress of A&P was made possible 
by pioneers dedicated to the public service of distributing food to the nation as efficiently and 
economically as possible. This policy, set forth by the pioneers of A&P, has seen A&P through 
100 years of success. Today, the progress of Dallas reflects the progress of A&P. Serving Dallas 
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Ellis County 


(Continued from page 33) 

world. Cotton still plays a major factor 
in the economy of the county, but today 
it must take a second seat to cattle pro- 
ducing. Ellis county is today one of the 
leading cattle producing counties in the 
state of Texas. There is a greatly diversi- 
fied agriculture and soil conservation pro- 
gram now in process in the county, with 
greater crop yields reported in many in- 
stances. Major agricultural product of 
Ellis County is still cotton with an average 
of approximately 70,000 bales a year. 
Wheat, grain sorghums, oats and small 
grains are also produced in great quanti- 
ties. 

In addition to the three U.S. highways 
linking Dallas and Ellis County, the 
county is also served by U.S. 287 and a 
number of excellent state highways and 
farm-to-market roads. Rail lines serving 
Ellis County include Southern Pacific, 
Fort Worth and Denver, Chicago Rock 
Island, Missouri-Kansas and Texas, the 
Burlington Lines, the Missouri-Pacific and 
Santa Fe. 

Ellis County, like others in the Dallas 
Metropolitan Area depends on the Trinity 
River Tributaries for its water. An impor- 
tant project of the Trinity River Author- 
ity’s master plan will be Bardwell Lake 
and Dam in Ellis County. This lake will 
impound 29,500 acre feet of water be- 
tween Waxahachie and Chambers Creeks. 
As a flood control project and source of 
water it will be vital to Ellis County. 

Retail sales in 1958 amounted to $41,- 
570,000 and the banks in Ellis County 
show on deposit over $31 million. In addi- 
tion to two banks each in Waxahachie and 
Ennis, the County can show banks in 
Avalon, Ferris, Italy, Maypearl, Midlo- 
thian, Milford and Palmer. 

There are some 100 churches in Ellis 
County with over 20,000 members. 

Eleven independent school district and 
one common school district accommodate 
almost 10,000 children of school age. 
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Staying Ahead 

(Continued from Page 29) 

carrier is East Texas Motor Freight. This 
firm started business in 1934 with two 
schedules weekly between Henderson and 
Dallas. Today, ETMF has expanded to a 
six state operation serving over 20,000,- 
000 people in 500 communities. ETMF 
service now covers over 5,597 certified 
route miles from the Great Lakes to the 
Gulf and employment includes 1,387 
people. 

Last October, East Texas Motor Lines 
completed a million dollar terminal on a 
15-acre tract at 4242 Irving Boulevard. 
This ETMF Terminal has the latest mech- 
anized material handling equipment and 
a rated capacity of 3,000,000 pounds of 
freight daily. It is served in the Dallas 
area by a fleet of 100 radio dispatch 
trucks. Currently celebrating its twenty- 
fifth anniversary, ETMF is under the 
management of Fred E. Tucker, Jr., 
Chairman of the Board and G. E. Pas- 
chal, President. A. A. Smith is its vice 
president for sales. 

Another new major Dallas terminal has 
just been announced by Yellow Transit. 
This will be built on a 22-acre tract on 
Irving Boulevard East of Brook Hollow. 
Dallas is the fourth largest point of Yel- 
low Transit’s 16,000-mile system. Their 
present terminal on a five-acre tract on 
Hines Boulevard was destroyed by fire 
late in 1956 and rebuilt in record time 
early in 1957. This firm has recently mod- 
ernized its fleet with the purchase of 900 
Volume-Van Trailers. With headquarters 
in Kansas City, Yellow Transit provides 
direct service to points such as Cleve- 
land, Detroit, Chicago, Louisville and 
serves the states of Ohio, Michigan, In- 
diana, Illinois, Kentucky, Missouri, and 
Kansas. 

Southern Plaza Express is another Dal- 
las based line that has been serving this 
area since the early thirties. Operating 
between the Mid-West and throughout 
the Southwest over 6,469 route miles, 
Southern Plaza has 925 employees and 
operates 990 units. Southern Plaza Ex- 
press recently replaced gasoline line-haul 
equipment with diesels and replaced its 
entire carrier fleet with new 40-foot 
trailers. 

Fielding Chidress is owner and gen- 
eral manager of Southern Plaza Express. 
Their extensive line operations extend 
north to Chicago and south to El Paso, 
San Antonio, Houston and New Orleans. 
Other major Southwest points served di- 
rectly by Southern Plaza include: Austin, 
Fort Worth, Waco, St. Louis, Memphis, 
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Tyler, Tulsa, Oklahoma City and Kansas 
City. 

Lee Way is another major motor car- 
rier that has served Dallas since 1938. 
In 1955, Leeway built a new terminal on 
a 7% acres site on Record Crossing Road. 
This terminal includes 35,000 square 
feet of modern office and terminal floor 
space, a 40-truck loading dock and park- 
ing space for an additional 150 trucks. 

In March of this year, Sooner Freight 
Lines, a division of Lee Way, opened a 
major terminal in Denver. During its 
service here Lee Way has extended op- 
erations to Kansas City, Wichita and 
Chicago. Lee Way-Sooner is one of the 
largest motor freight companies in the 
nation and owns and operates 60 termi- 
nals with more than 1000 over-the-road 
tractor-trailer units. 

Gillette Motor Transport Inc. is an- 
other pioneer Dallas-based line that has 
been in continuous operation as a motor 
carrier since 1931. This firm grew out 
of the Gillette Warehouse & Storage Com- 
pany which started operating as a local 
drayage operation in 1908. It was in- 
corporated as a motor freight line in 1931. 
At that time its six-truck fleet operated 
primarily between Dallas, Houston and 
Galveston. In 1933 it extended operations 
into Oklahoma, Kansas City and El Paso. 
It was purchased by Western Truck Lines 
in June of 1956. 

Now a wholly-owned subsidiary of 
Western Truck Lines, the two systems 
operate as a single line service under the 
name of Western-Gillette. Its over-the- 
road operations include 9,600,000 miles 
per year. Western-Gillette offers direct 
service from Dallas to Kansas City, Tulsa, 
Oklahoma City and Houston — and pro- 
vides Dallas third morning service with 
Los Angeles and fourth morning service 
with the San Francisco Bay Area. Their 
fleet consists of 229 diesel powered road 
tractors; 300 van semi-trailers, 40 open- 
top trailers and 90 mechanical refriger- 
ated semi-trailers. Dallas operations are 
under the direction of Emil Hrabina, 
vice-president. 

Other leading motor freight common 
carriers who have recently built large 
terminals in Dallas are: Red Arrow, 
Houston & North Texas Motor Freight 
Lines and others. Strickland Transporta- 
tion Company is another Dallas-based 
carrier which has been expanding rapidly 
the past few years. These lines and others 
in the 35 common carriers serving this 
city are keeping Dallas ahead in motor 
transportation. 




















Offering a Complete Line of Policies 
Health e Accident e Hospitalization « Medical 
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ONGRATULATIONS TO 


ALLA 


Our congratulations to the staff of DALLAS Magazine 
on DALLAS being named by the American Association 
of Commerce Publications . 


BEST ALL-ROUND PUBLICATION 
Among other recognitions, DALLAS won top honors 
for ‘“‘Best General Make-up and Typography.” As 
typographers for DALLAS Magazine we are partic- 
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to be associated with awards for excellence. 
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CIZEK 


Cizek Heads Artists Group. Art Cizek 
has been installed as president of the Ad- 
vertising Artists Association of Dallas. 
Other officers are Orval Browning, first 
vice-chairman; Tom Hansen, second vice- 
chairman; Peggy Leibolt, secretary, and 
Paul Cretian, treasurer. 

Art Johanson, Lee Ethel, Dick Riblet 
and Roger Pendergrass are directors. 


of 


Export-Import Club Installs Brack. 
Rex Brack has been named president of 
the Dallas Export-Import Club. 

Mr. Brack is vice-president in charge 
of traffic and sales for Braniff Interna- 
tional Airways. He served as president 
of the Air Traffic Conference during 
1957, and is Braniff’s member representa- 
tive to the International Air Transport 
Association. 

Installed with Mr. Brack were Merwin 
L. Bonhan, first vice-president; God- 
cheaux Levi, second vice-president; New- 
ton L. Hammet, secretary-treasurer, and 
Mrs. Louise Baskin, assistant secretary- 
treasurer. 








LEASE 


b Tol Ul ale Mm —tellilelaal-Jal: 


@ PAGING @ INTERCOM @ MUSIC @ ALARM 





No need to buy! Ask about 

SC _ our no-down-payment, 

« © long-term lease plan on fa- 

Gs mous Stromberg-Carlson 

“Ccngo 6h anata Sound 
ystems! 


THERE IS NOTHING FINER THAN A 


STROMBERG-CARLSON 


2918 BLACKBURN LA 8-3030 
DALLAS ¢ SEPTEMBER, 1959 








rt Cizek 
the Ad- 
allas. 

1g, first 
nd vice- 
ry, and 


| Riblet 
ors. 


Brack. 
lent of 


charge 
nterna- 
esident 
during 
esenta- 
nsport 


[erwin 
God- 
New- 

r, and 

retary- 


out 
nt, 


30n 
ind 


030 


1959 



















IN THE 
NATION 





We can’t improve 
on Lynn Lan- 
drum’s copy. His 
comments are 
based on years of 
editorial ex pe- 
rience. Editorial 
Excellence is the 
foundation of 
DALLAS’ 
sustained reader 


interest. 





For Rates and Information 
Call Tom McHale, 
Advertising Manager 
Riverside 7-8451 

DALLAS has been published since 1922 by 
the Dallas Chamber of Commerce 












































EXPLORATION — where natural 
gas begins. Constant search for 
new fields in order to provide 
for the increasing demand for 
the world’s finest fuel. 


PIPELINES a net- 
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DRILLING — after geological 
explorations are made, leas- 
ing completed, the rig is 
positioned and drilling be- 
gins. Drill bits bore deep 
into the earth to possible 
natural gas strata. 


PROCESSING PLANT — re- 
moves the liquid by-prod- 
ucts of natural gas (hydro- 
carbons like butane, pro- 
pane and isopentane and 
others ). Dehydration plants 
remove all water vapors, 
preventing vapor freezing 
line plugs. 





TYING-IN — natural gas from 
the fields to the transmission 
line. The natural gas has be- 
gun its long journey to you. 





COMPRESSOR STATIONS — nat- 
ural gas receives a boost. 
Pushed on by large compres- 
sors that accurately control 
pressure in the pipelines to as- 
sure safety and a constant, 
even flow. 











oy eae ——— a 
All this adds up to an abundant supply of natural gas... 


the world’s most sought after fuel for modern living! 
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The natural gas you demand at your burner-tip travels 
this long distance, passes through all these processes 
before it enters your town. At this point it is transferred 
to the Lone Star Gas Company’s city distribution lines. 
From here the job of getting natural gas to your home 
begins ... beneath the city streets through the mains. 
Constant 24-hour a day dependability is provided for 
all your many gas requirements. 


Lone Star actually produces only 15% of the natural gas 
required to serve its more than 800,000 customers in 
458 Texas and Oklahoma towns and cities. This means 
the Company must purchase more gas to serve these 
towns and cities. Lone Star will continue to invest in 
the future of this rapidly growing region as it has for 
50 years. Lone Star plans an expenditure totaling 
$30,200,000 during 1959 for improvement and expan- 
sion of present facilities and in new construction. 


Supplying your need for round-the-clock natural gas service is our obligation. 


LONE STAR GAS COMPANY 
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Tom Hughes 











Slender Tom Hughes fell early victim 
to that peculiar malady engendered by 
what is commonly known as show 
business. 


When he was five and yea-high, he 
made his first public appearance — a reci- 
tation. 

Now, at 28, he’s entering his fifth sea- 
son as Co-Producer of the State Fair 
Musicals —a post that finds him func- 
tioning as right hand man to Musicals 
chief, Charles R. Meeker, Jr. 

For Tom, it’s the culmination of a con- 
suming interest in things theatrical that 
carried him through school and college — 
and an Army stint in the Far East. 

As Co-Producer of the Musicals, his is 
a vital role in what is certainly a Dallas 
institution, with its contribution to the 
city’s entertainment life. 

As Tom puts it: “Where else for $3.75 
can you see the country’s top shows, pro- 
ductions that are often superior to those 
on Broadway?” 

Tom’s job may be hectic, yet it’s one he 
considers gratifying and intensely chal- 
lenging. With as many facets as it has, it's 
also difficult to define. But his is the task 
of coordinating all the physical details of 
the Musical’s operation. 

It includes such diverse elements as 
supervision of the wardrobe department; 
box office and front-house activities, such 
as ushers and doormen; coordination of 
the various departments; solving casting 
and chorus problems and dealing with 
scenic and technical problems. 

“I find myself doing everything from 
buying shoes for stars,” says Tom, “to 
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making sure the scenery will operate with- 
out clobbering some star.” 

Altogether, it’s enough to keep him on 
the run 18 to 24 hours a day during the 
Musicals 84-night season. 

What’s more, there’s little letup once 
it’s over. Hard on the heels of the Musicals 
season comes the State Fair of Texas, 
followed by the Cotton Bowl Review dur- 
ing the holiday season. With the first of 
the year comes the planning and produc- 
tion of another Musicals season. 


In addition to being their Co-Producer, 
Tom is also manager of the State Fair 
Music Hall — home of the Dallas Sym- 
phony, the Dallas Civic Opera and scene 
of various concert attractions throughout 
the year. 


Altogether, the past four seasons have 
given Tom the rare opportunity to work 
in nearly all the many phases of show 
business. It’s been experience that would 
have been almost impossible to come by 
elsewhere — under one of the ablest men- 
tors in the business, Charlie Meeker. 

And for all this, Tom frankly credits 
luck. In 1955, he had returned home from 
two years service with Army intelligence 
in Japan. There, Tom had helped estab- 
lish an outstanding area theater at 8th 
Army Headquarters. 

It gave him a chance, off duty, to con- 
tinue the interest he had maintained in the 
theater through his work toward a Bach- 
elor’s degree at North Texas State and a 
Masters’ at Michigan State. 

But back in Dallas, he was debating 
whether to take a chance on pounding the 
streets of New York, looking for a Broad- 
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way job—or putting his training in 
drama and debate to use as a teacher. 

At this point, Tom heard that Mr. 
Meeker’s assistant was leaving. He walked 
in, asked for an interview — and a week 
later, was on the Musicals staff. 

That was the start of what Tom calls 
“one of the most fortunate things that 
could happen to anyone in show business.” 

What’s ahead for him? Ultimately, 
Tom would probably like to produce 
shows — preferably off Broadway, where 
he feels the greatest challenge exists. But 
at the moment, he’s too busy and too en- 
grossed to concern himself very much with 
conjecture about the future. 

Whatever it holds, it’s a safe bet Tom 
Hughes will be ready. 

The Musicals season just ended pro- 
vided an example of that. Tom pretty well 
put aside acting ambitions years ago to 
concentrate on production and directing. 
But during the production of the “Vaga- 
bond King,” the actor playing the villain’s 
role became ill— and Tom stepped in. 
He feverishily rehearsed, learned his lines 
and practiced a fencing scene. 

“At 5:15,” says Tom, “I was ready to 
go home for dinner. Instead, at 8:15, I 
was in makeup and black tights.” 

Tom played the villain’s role for four 
performances — and what he calls one of 
his “more memorable” experiences in the 
theater. 

A small point, perhaps — but indicative 
of triple-threat Tom Hughes’ ability to 
face up to a challenge and meet it. 

It’s a faculty that has— and will — 
stand him in good stead in the many- 
phased world of show business. 
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For office supplies, 
office furniture, 
printing, 
lithography, and 


all under one roof! 


call 


Bouin 


1829 Corsicana, 
Dallas 
Riverside 1-3201 











business machines... 


ANNIVERSARIES 








BEFORE the days of good highways and 
modern surface transportation, A. & P. 
‘‘went where the customer lived.”’ Pic- 
tured is a turn-of-the-century wagon store 
that delivered tea, coffee, spices and a 
few other basic commodities to rural 
patrons. 


A&P Celebrates 
Hundredth Year 


The nation’s oldest chain retailer, the 
Great Atlantic & Pacific Tea Company, is 
celebrating its 100th anniversary this year. 

A. & P. began in 1859 with a man, an 
idea and a shipment of tea. The man was 
George W. Hartford, then 26, who had 
left his home in Augusta, Maine, and had 
worked briefly in St. Louis before head- 
ing East again to New York City. His idea 
was to sell good tea, then the favorite 
national beverage, to New Yorkers at 
about a third of the retail price, by buying 
an entire clipper shipload and selling it 
directly to the public. 

So successful was his venture in selling 
the first shipload at dockside that he im- 
mediately opened his first store at 31 
Vesey Street in New York City. Outside, 
a huge gaslit T illuminated a store front 
of “real Chinese vermillion and flaked 
gold.” Inside, the red and gold scheme 
was carried over to the huge tea bins 
that lined the walls. To bring the highest 
possible volume of customers to his store, 
George Hartford employed promotional 
techniques, including a brass band that 
played on Saturday nights, that was spec- 
tacular even in that day when P. T. Bar- 
num was in his glory. 

In 1869, the original Vesey Street loca- 
tion was: outgrown and supplanted by a 














World’s Largest Janitor 


AMERICAN BUILDING 
MAINTENANCE CO. 
1805 Industrial e RI1-5149 
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Anniversaries 


larger location, coffee was added to the 
line and A. & P. expanded into Boston and 
Philadelphia. The stores came West to 
Chicago and Milwaukee in the early sev- 
enties and baking powder was added to 
their line in the 1880’s. Wagon routes 
were also added and the Red and Gold 
A. & P. wagons’ fanned out into the rural 
areas. 

Apparently the first A. & P. Stores in 
Texas were established about 1890. The 
first A. & P. Store in Dallas is listed in 
the 1894-95 City Directory. Located at 
294 (Old) Elm Street, it listed tea, coffee, 
baking powder and condensed milk as its 
products and its manager was H. H. 
Wilson. 

Their first “Economy Store” that 
marked the beginning of cash and carry 
shopping was opened in Jersey City in 
1912. At that time individual A. & P. 
Stores offered the standard services of 
other food retailers. Their clerks took 
telephone orders, provided home delivery, 
gave away premiums and chalked up 
charge accounts. Their biggest store was 
in Jersey City. 

In the mid-twenties, A. & P. introduced 
one-stop shopping by launching the “Com- 
bination Store.” This store set up meat 
and green vegetable departments which 
had traditionally been separate stores. In 
the late thirties “super markets” entered 
the picture. Today, with more than 4,000 
odd stores, the Great Atlantic & Pacific 
Tea Company is the world’s leading or- 
ganization for the purchase and distribu- 
tion of food. Its Dallas County operations 
include 31 super-markets and Dallas op- 
erations are under the direction of John 
G. Christian, Jr., vice-president of the 
Southern Division of A. & P. 
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AN-D RELATED POSITIONS 


A specialized recruiting, counseling and placing 
service, backed by over 25 years experience in 
advertising. 


STEVEN A. BOX 
1125 KIRBY BUILDING e DALLAS e 


\WEATHERTRON 


ALL-ELECTRIC HEAT PUMP 3 


EATHERB ¥Y air conpitionine co. 


TA 7-5436 LA 8-1735 
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Buy from the 
One source in the 


Southwest with a 





Complete stock 
O; industrial fasteners! 


BOLTS * NUTS * SCREWS * WASHERS 
Steel ¢ Brass * Stainless Steel © Aluminum 
Complete Stocks * Packaged and Bulk 


BOSCO Bolt-Nut-Screw Co. 


MANUFACTURERS & a 
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for $1, 000, 000° 


a Oak Farms Milk is guaran- 
teed by a ONE MILLION DOL- 
LAR Product Quality Bond to 
stay Fresh and Sweet in your 
home refrigerator, for at least 10 
days, or your money will be 





Oak Farms Milk can be Bonded 
Fresh due to highest standards 
of scientific processing, refriger- 
ation and transporation. It’s best 
for you...for your family! Pick 
up Oak Farms Milk today! 
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one requisition, one receiving, 
one invoice, one payment... 


A minimum of bookkeeping 


A maximum saving 


Plus large stocks always on hand 
... fast delivery ... product in- 
formation . . . engineering serv- 
ice . . . quality products. 


Buy from 


Briggs-Wweaver 


MACHINERY COMPANY 





Industrial Supplies, Tools and Equipment 


Dallas — 5000 Hines Boulevard — LA 8-0311 


Fort Worth — 222 N. University Drive — ED 6-5621 


Houston — 300 S. 67th Street — WA 8-3361 
Beaumont — 1005 S. 4th Street — TE 8-5261 
































NEW AND EXPANDING BUSINESS 
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TEXAS EMPLOYMENT COMMISSION'S new industrial office at 1206 Ross Avenue was 


designed especially for the Commission’s needs. 


- The Texas Employment Commission 
has moved its downtown industrial office 
from the present location at 2318 Live 
Oak Street to new quarters at 1206 Ross 
Avenue. The office will occupy a new 
15,000-square-foot building constructed 
especially for the Commission’s use. B. J. 
Monroe will continue to serve as manager 
at the new location, with a staff of ap- 
proximately 70 employees. 


ve 


» Air Power Products, a new Dallas busi- 
ness, has begun operation at 2214 Irving 
Boulevard in the Trinity Industrial Dis- 
trict. The company will sell and service 
all kinds of pneumatic equipment and 
will serve the Dallas Urban Region trade 
area. The facility includes air-conditioned 
offices and warehouse and shop areas 
served by rail trackage and truck docks. 
Ernest Chrisholm, realtor, handled the 
lease negotiations. 
4 


-» Evans Young Wyatt, advertising, has 
opened at 5635 Yale Boulevard. Formerly 
account executive for two San Antonio 
agencies and most recently vice president 
of Ted Workman, Advertising of Dallas, 
Mr. Wyatt offers a total of 12 years of 
advertising agency experience plus nine 
years as advertising manager for Dick 
Chemical Company and Oneida Products, 
Inc., both of New York. Mr. Wyatt holds 
a degree in Journalism and is a former 
newspaperman. He has attended profes- 
sional schools on radio, television, adver- 
tising production and photography. He 





has handled advertising for more than 
100 consumer, industrial and service ac- 
counts — many of them national and in- 
ternational names. 

+ 


> Donald J. Tobin, Dallas real estate 
broker and former president of the W. A. 
Green’s department store, has opened his 
own real estate firm at 211 Ervay. The 
firm will specialize in business real estate 
with emphasis on business properties, 
land, buildings, leases, and lease backs. 
Since his retirement from W. A. Green’s 
in November of 1956, Mr. Tobin has 
been a real estate broker for the Moser 
Co. where he specialized in retail leasing. 


+ 


- Van Waters and Rogers, Inc., 10216 
Denton Drive, has recently completed a 
20,000-square-foot brick office and ware- 
house addition. The company acquired 
Marshall and Moore, upholstery supply 
company, a year ago, and the new build- 
ing accommodates the upholstery divi- 
sion. It also provides additional facilities 
for the firm’s industrial chemical, agri- 
cultural supply and cotton departments. 
4 
> Electronic Equipment Engineering, Inc. 
has moved into a new 8,000-square-foot 
home office and factory at 2648 Brenner 
Street in Highland Industrial Park near 
Love Field. The three-year-old firm spe- 
cializes in all types of aviation electronics. 
Adjoining the new building is a 50-car 
hard topped parking lot and allowances 
have been made for future expansion. 
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Accident occurs... 
Immediate first aid given... 
TEIA authorizes hospital and meil al 
TEIA begins payment of weekly benefi 
If you’ve bought your workmen's com 
insurance from TEIA, all of this is done 
promptly, efficiently. We believe that excel 
claim service is a strong kink in the chain 
of loyalty that links employer to employee. 
Most employers do, too; that’s one | 
| of the reasons why employers in Texas 
buy more workmen’s compensation 
| insurance from TEIA than 
any other company. 
Why not see your nearest 


TEIA man soon? 


First with Texas Industry for 45 years 
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00 more new White Freightliner super transports...another 
25 modern diesel refrigerated 40-foot trailers...and 50 more 
new radio-dispatched pickup trucks... indeed, 


SUNIMER ’59 


again finds America’s goingest 
motor carrier on the grow! 








FOR SHIPPERS THIS 
FLEET EXPANSION MEANS 
BETTER SERVICE! Today 
Western Gillete supports 
their service pledge with 
the finest transportation 
equipment available... 
244 modern highway 
tractors...115 refrigerated 
trailers. ..more than 470 
pick up trucks. Whatever 
you ship, LTL or truckload 
you'll have it where it’s 
supposed to be, when 

it’s supposed to be there when 
it goes via Western Gillette. 


WeEsTERN Qucerre 















SERVING THE WEST, SOUTHWEST 
AND MIDWEST WITH 


42 TERMINALS 


SAN JOSE 








GENERAL OFFICES 
LOS ANGELES: 2550 East 28th Street 
Phone LUdlow 8-6121 
DALLAS, TEX.: 2311 Butler Street 
Phone LAkeside 8-0501 





SUNS VICE 
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New and Expanding Business 
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Falstaff Distributors Begins New Warehouse 





Falstaff Distributors, Inc., of Dallas has begun construction on a new warehouse 
terminal at 3000 Junius Street. The new location will contain 4,500 feet of office 
space, 21,000 feet of warehouse storage and a parking area for up to 100 trucks. 
Contractors are McFadden & Miller. Donald H. Speck is architect. 








> Linz Business Gift Division has been 
formed by Linz Brothers, Inc., pioneer 
Dallas jewelry store. Headed by Asher 
Dreyfus, Jr., secretary of the 83-year-old 
firm, the new department will specialize 
in planning and executing individualized 
programs of year-round gift giving by 
business and industry to clients, business 
associates and employees. 


> Delhi-Taylor Oil Corporation has ac- 
quired all of the outstanding stock of 
Southern Oil Company of Fort Lauder- 
dale, Florida. Southern, an independent 
retail marketer with 60 service stations 
in Southern Florida, will be a subsidiary 
of Delhi, but its brand name will not be 
changed. J. Paul Peek, who was the prin- 
cipal stockholder of Southern, will con- 
tinue as president. 









































"INTERESTED IN DIRECT MAIL? 


Don’t depend on “second guessers.” We 
have 11 years of successful Direct Mail 
Selling Experience ... complete art depart- 
ment, expert copywriting, production and 
mailing facilities. 

Direct Mail consultation now available 
to a limited number of challenging accounts. 


DIRECT MAIL SERVICE CORPORATION 
1425 Dragon, RI 7-3259 











The Board Room of the Dallas Bell Telephone Credit Union, an example of 
Stewart's complete decorating service, is planned around the custom-made 
black walnut conference table. Warm woody hues are echoed in the duo-tone 
beige and brown carpet; the doeskin walls and draperies are color-matched 
to the scenic wallpaper panel. Gunlocke chairs, upholstered in Turquoise 
Cordero, reflect the turquoise and olive coloring of the ducks in flight. 
Lighting accent is furnished by the gold finish chandelier. Harmonizing colors 
are carried out in other Credit Union offices. 


STORE AND FURNITURE DISPLAY / 1523 COMMERCE STREET 





GENERAL OFFICE AND DUPLICATOR DIV. /400 S. AUSTIN 
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RI 7-8581 
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yours and 
Stewart's, of course 

when you 
choose Stewart's 
experienced deco- 
rating staff for your 
office or business. 
Consult Stewart's 
today. 
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New and Expanding Business 
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Circle Inn Motor Hotel Opens in Dallas 


Circle Inn Motor Hotel’ has opened on Northwest Highway at Loop 12 at the 
Circle. Suspended ten feet in the air with concrete beams exposed, Circle Inn pro- 











vides ground level parking and elevator service to every floor. 


> Bauer Aluminum Company, a newly- 
chartered Texas corporation, is construct- 
ing an aluminum extrusion mill in 
Richardson, with operation expected to 
begin in November. Located in the Ling 
Expressway Center, the 17,200-square- 
foot plant is being built by Gower & 
Folsom Construction Company. Lease 
negotiations were handled by Campbell 
and Campbell, Realtors. Rail service will 
be supplied by Southern Pacific Railway. 
Art G. Bauer is president of the new firm. 
The other incorporators were W. O. Chil- 
dress, secretary-treasurer; James J. Ling 
and Thomas A. O’Dwyer. All are from 
Dallas. 


. 


> Margo’s Inc., Dallas-based chain of 
ladies exclusive specialty stores, is now 
finishing the exterior and interior decora- 
tions of their twelfth unit in Park Plaza 
Village, Arlington. 


>» Dot Records, a subsidiary of Paramount 
Pictures, Inc., has opened its own dis- 
tribution office for the North Texas area 
and leased a building at 1630 Irving 
Boulevard through the Stanley Hickman 
Company, realtors. Ron Weed is the 
newly-appointed manager of the firm. 


>» The Coleman Company, manufacturer 
of residential heating and air conditioning 
systems, has occupied its new Southwest- 
ern branch headquarters at 8929 Diplo- 
macy Row in Brook Hollow Industrial 
District. The 15,000-square-foot ware- 
house and office building is served by 
three truck doors and two rail doors op- 
ening on a Rock Island spur. Paved, off- 
street parking is provided. Grady Jordan 
& Company, Realtors, handled real estate 
negotiations for the new facility which 
was constructed by McFadden & Miller 
Construction Company for Trammel 
Crow, investment builder. 
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> Peter Wolf Associates, Inc., of Dallas, 7 
has organized a commercial display de- 7 
partment with John Schrenkeisen as man- ~ 
ager, Frank Lutkus, art director and Bill © 
Toon as production superintendent. The © 
Peter Wolf organization has designed ~ 
and created theatrical and operatic scen- © 
ery for the State Fair Musicals as well 
as productions in New York, San Fran- | 
cisco, Las Vegas and Miami. 
a 

> Van Brauman and Company, South- 
western manufacturers’ representative for 
electrical appliances, hardware and house- 
wares, has occupied its new office and 
warehouse headquarters in Brook Hollow 
Industrial District. The 20,000-square- 
foot facility at 8920 Diplomacy Row was 
designed and built by J. L. Williams and 
Company. Ike Trad of the Moser Com- 
pany, Realtors, handled the real estate 
transaction. The building is served by a 
Rock Island spur and provides three truck 
loading doors and paved, off-street park- 
ing. 























4 

> The Miniature Products, Inc., formerly 
of Wichita, Kansas, has moved its entire 
manufacturing plant to 7824 Brookhollow 
Road, Dallas. The company specializes 
in the manufacture of photographic mod- 
els used in exhibits and displays. Officers 
of the new Dallas firm are C. W. Winchell, 
chairman of the board; J. C. Isom, presi- 
dent, and Tom J. Lewis, Dallas area sales 
manager. 












is 
> Jim Penland’s Boys’ and Men’s Wear 
has opened at 615 Preston Royal Village. 
Jock Bigger is owner of the shoe depart- 
ment and the store’s general manager. 
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Humble Lubricants promote 
peak operating efficiency = 
longer engine life. 


Humble produces a complete line of industrial oils for every 
lubrication need. 

Humble industrial oils are produced from the best of crude 
stocks. These are carefully refined in Humble’s great Baytown Re- 
finery. Selected additives are blended in to give special qualities — 
detergency, rust and oxidation prevention, low pour point, increased 
film strength. 

Humble industrial oils minimize engine deposits and reduce 
friction wear — allowing your engines to maintain peak operating 
efficiency and peak power output longer without costly down-time. 


For complete information on Humble industrial lubricants see your Humble 
salesman, or phone or write: Humble Oil & Refining Company, Consumer Sales, 
P. O. Box 2180, Houston 1, Texas 


HUMBLE OIL & REFINING COMPANY 


At your request one of 
Humble’s trained lubrication 


engineers will make a study 


| 
| 
| 
of your lubrication needs and | 
give you specific recommen- | 
dations for a lubrication pro- | 
gram tailored to your engines. | 
This service is without cost | 


or obligation. 


| 
| 
| 
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HOYT TOURS Incorporated 


Southland Center 


Phone RI 8-7777 
Dallas 1, Texas 








CONVENTION MANAGEMENT 
SALES INCENTIVE PROGRAMS 
GROUP TRAVEL of all KINDS 
TOURS + CRUISES « EXCURSIONS 
COMPLETE TRANSPORTATION, 
HOTEL, AND INCIDENTAL 


ARRANGEMENTS. 


The Cost Is The Same With 
Or Without Our Help 


Call or write 








Sinclair Building 
Phone ED 6-3939 
Ft. Worth 2, Texas 








and Expanding Business 





Snap-On Tools Occupies New Building 


The Snap-On Tools Corporation of Kenosha, Wis., has moved into a new 
$125,000 warehouse and office building in Brook Hollow Industrial District. The brick 
and steel structure has a floor area of 10,000 square feet. Williams & Wagner Con- 
struction Company, Inc., was general contractor. Vaughn Rozelle handled real estate 


negotiations. 








> Amphibious Boats, Inc., 2525 Oakland, 
has recently been formed to manufacture 
amphibious fiberglass boats, an innovation 
in the boating field. The 17-foot craft is 
equipped with its own retractable wheel 
assembly which eliminates the need for 
a boat trailer. The boat can be towed 
on the road by a car. After launching, the 
wheel assembly is retracted into a seat- 
well within the boat, hidden from view. 
E. Richard Verrill is president of the new 


firm which also will produce several 
models of conventional boats. 
a 

> Patterns, Inc., specialists in wood and 
metal foundry patterns, has opened a 
business at 2022 Farrington Street in the 
Trinity Industrial District. This is a tem- 
porary location while a new and larger 
building is being constructed at 2500 Far- 
rington. Joe Cohen is owner of the new 
firm. 
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Today management is predominantly optimis- 


tic. This optimism has its tangible expression in 


terms of growth... new product research and 


product diversification ...new building and 


modernization of facilities ...expanded sales 


and advertising activity. & Three basic factors 


are responsible for this expansion . . . increased 


rate of population growth... increased desire 


of people for the better life... increased pro- 


ductivity. “&® We serve a growing number of 


growing businesses and would appreciate the 


opportunity of serving you. Our record of 


service has been uninterrupted since 1884. 


THE DORSEY COMPANY 


PRINTERS e@ STATIONERS 


DALLAS, TEXAS 


LITHOGRAPHERS e@ OFFICE FURNITURE 
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office 
character 


Efficiently made to suit the 
individual business. Estimates without obligation. 


OTTO COERVER COMPANY, INC. 


333 Exposition Dallas, Texas Phorie TAylor 1-9968 





New and Expanding Business— 


> Ling-Altec Electronics, Inc., has pur- 
chased all the outstanding shares of 
Continental Electronics Manufacturing 
Company in a $3,600,000 transaction. 
Continental is widely known through its 
development of the world’s largest super 
power radio transmitters for the Voice of 
America installations in the Philippines, 
Okinawa, Southern Germany and the 
United States. Facilities of the company 
in Dallas include 58,000 square feet of 
manufacturing and office space, and 
temporary quarters at various sites of 









WY 


your insured savings earn 



















current rate 
compounded 


SAVINGS gAND LOAN 


semi-annually 








Dallas RI 1-5101 








large .installations under construction. 
Ling-Altec is a leading producer of high 
power vibration testing equipment used 
in the missile and airplane programs. 

ot 


> Machinists Tools & Supplies, Inc., has 
begun operations in a new building con- 
structed for its special needs at 1307 
Chemical Street in the Trinity Industrial 
District. The firm, newly organized, rep- 
resents and sells a selected group of lines 
related to the tooling field. Williams and 
Wagner Construction Company was the 
general contractor for the building and 
Harry Garrett, realtor, handled lease 
negotiations. 







































Routing LTL shipments via Southern-Plaza pays dividends in: Immediate, 
careful handling ... prompt dispatch ...and safe, dependable deliveries. LTL 
freight is cleared daily on regular schedules. Rapid pickup and delivery 
keeps shipments constantly on the move. 24-hour leased-line provides instant 
freight movement information for the shipper and the consignee. 


$5,000,000.00 


Complete Insurance Coverage 
® Cargo Loss and Damage 
@ Public Liability and 
Property Damage 
@ General Public Liability 


SOUTHERN-PLAZA EXPRESS, INC. 


GENERAL OFFICE 
P @. BOX. 10572 


Gast Ou Land Sewice 


Next Time Call 


RI1-9181 


You'll Be Glad You Did 


2001 IRVING BLVD. 


DALLAS , TEXAS 





© 
EL PASO 





DAILY SCHEDULED 
LTL SERVICE 








CHICAGO 
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Natkin is helping 
build the 
new Dallas skyline 


All over Dallas new structures are rising 
to change the city’s skyline. In more and 
more of this new construction Natkin & 
Company is installing air conditioning, heat- 
ing, plumbing and other mechanical equip- 
ment. Among the new buildings to which 
Dallas and Natkin point with pride are the 
three impressive new structures shown here. 


BAPTIST ANNUITY CENTER BUILDING 

Seventeen stories in which Natkin installed air conditioning, heating 
and plumbing. The building's cooling system includes a 564-ton ab- 
sorption refrigeration machine and 20 separate air-handling units. 





JORCOR BUILDING 


Twenty stories of air condi- 
tioning, heating and plumb- 
ing installed by Natkin. Two 
300-ton centrifugal ma- 
chines supply the refrigera- 
tion for the high-pressure, 
single-duct system. 


TURTLE CREEK s 
APARTMENT BUILDING 
Twenty-three stories of lux- 
ury apartments with me- 
chanical installations by 
Natkin. A 600-ton refrigera- 
tion machine air conditions 
the building through a high- 
pressure, double-duct distri- 
bution system. The 102 
apartments have a total of 
895 plumbing fixtures. 


For efficient performance of the mechanical system, talk with a Natkin engineer about your next building project. 





Mechanical Contractors 


& COMPANY 
2676 Brenner Drive 
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TRUCK 
FLEET LESSORS 


A TAILORED LEASING PLAN FOR 
YOUR SPECIFIC NEEDS... 


Write, wire, or call today. No obligation. 
P. O. BOX 1048 DALLAS Whitehall 8-7351 

















TOPS IN ECONOMY AND SERVICE 





SHIP IT ON THE FRISCQ 
PIGGYBACK 









teens 


Door-to-door Service! 
Fast, dependable rail- 
highway transportation— 
in any kind of weather— 
Saves handling... 
Saves time. 


Ask your FRISCO representative for full 
facts on FRISCO Trailer-On- 
Flat-Car service. 





5,000 MILES SERVING: 


MISSOURI ¢ KANSAS ARKANSAS * OKLAHOMA TEXAS 
TENNESSEE © MISSISSIPPI * ALABAMA ¢ FLORIDA 
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APPOINTMENTS AND PROMOTIONS 








ee 


H. E. (GENE) COLLINS, vice-president 
at Hesse Envelope Company, has been 
named general sales manager. Mr. Col- 
lins has been with the firm for 35 years, 
most of the time as a sales executive. He 
recently was elected to the board of di- 
rectors. Other Hesse promotions include 
JIM L. THOMAS, appointed district sales 
manager, and JACK WRIGHT, advanced 
to sales service manager. 
+ 

CLARDY McCULLAR has been ap- 
pointed to the public relations staff of 
Clarke, Dunagan and Huffines, Inc., 
Dallas-based marketing firm. Mr. Mc- 
Cullar has been a Dallas Morning News 
staff reporter for the last six years. 


a 
BEN H. CARPENTER, chairman of the 
board of Southland Life Insurance Com- 
pany, has been elected a director of the 
Republic National Bank of Dallas. A 
native Dallasite, Mr. Carpenter is also 
president of the Trinity Valley Cattle 
Company and the National Real Estate 
Development Corporation. He is vice- 
president and a director of the Trinity 
Improvement Association, and in 1955 
was named director and first president of 
the Trinity River Authority. 





D. RILEY SIMMONS has been :ramed 
business management manager for the 
Dallas region, Plymouth-De Soto Division 
of Chrysler Motors Corporation. Mr. 
Simmons, a Baylor University graduate 
and formerly Plymouth-De Soto district 
manager in Lubbock, will work with deal- 
ers throughout the Dallas region which 
includes Texas and New Mexico. He has 
been with Chrysler three and one-half 
years and in the automobile business 
since 1949, 





EDWIN HAIRE of the Dallas office of 
the Dow Corning Corporation, has been 
named manager of the firm’s Southwest- 
ern branch in Dallas. Mr. Haire received 
his B.S. degree from Western Michigan 
University and his masters degree from 
Wayne State University. He was asso- 
ciate professor of Mathematics at Law- 
rence Institute of Technology in Detroit 
before joining Dow Corning in 1952. 

*« 
J. S. MCNAMARA, JR., M.D., has been 
elected president of Smith-Perry Electric 
Company, Dallas. JAMES A. MORROW 
has been elected executive vice-president 
and re-elected general manager. CLE- 
BURNE WARRICK has been re-elected 
secretary of the firm. 











o— 


to Us for Glasses 
* 








EYE STRUNG — that's what your nerves 
are sometimes. Jitters or fatigue may 
be helped by a visit to your Eye Doctor. 


Bring Your Prescription 


THOMAS OPTICAL 


GROUND FLOOR MEDICAL ARTS e DALLAS 











D. MARTIN THOMAS 





DALLAS e SEPTEMBER, 1959 











been aamed 
yer for the 
oto Division 
ration. Mr. 
ty graduate 
oto district 
k with deal- 
gion which 
ico. He has 
1d one-half 
le business 





s office of 
, has been 
southwest- 
e received 
Michigan 
gree from 
was asso- 
s at Law- 
in Detroit 
1952. 


, has been 
y Electric 
[ORROW 
-president 
er. CLE- 
re-elected 





SER, 1959 





Appointments and Promotions— 





JOHN F. SPRAGINS, JR., former staff 
member of the Dallas Chamber of Com- 
merce, has been appointed assistant to 
the managing director of the Dallas Chap- 
ter of The Associated General Contractors 
of America, Inc. Mr. Spragins, a native 
of Dallas, is a graduate of Texas A&M 
College and Baylor University where he 
attended law school and served on the 
faculty of the School of Business. He is 
a member of the Texas Society of Asso- 
ciation Executives. 


HENRY L. GRAVES has been elected 
executive vice-president and secretary of 
Metropolitan Savings and Loan Associa- 
tion. Prior to this appointment, Mr. 
Graves was executive vice president of the 
First Federal Savings and Loan Associa- 
tion of Paris, Texas. A graduate of Texas 
A&M College, he is a member of the 
legislative committee of the National Sav- 
ings and Loan League. 








Electric OLIVETTI Typewriters and 


OFFICE MACHINES 


“In Dallas Since 1902" 


S. L. EWING CO., INC. 


2805 Gaston — Call TA 1-2358 
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Elegance by STEELCASE ott. 


for the Essence of Office Distinction 
































Designed with the specific needs 





of the efficient secretary in mind, 
this desk of thoughtfully superior 
styling allows for maximum floor 
space usage, a minimum of care. 
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Appointments and Promotions— 








EDMOND C. BURNES has been ap- 
pointed division freight agent in charge 
of the Dallas area of the Santa Fe Rail- 
way. Mr. Burnes has held various positions 
with the railway at Topeka, Hutchinson 
and Atchison, Kansas, and at Tulsa and 
Fort Madison, Iowa. He was appointed 
assistant division freight agent at Dallas 
in 1957. J. B. HARDIN, formerly chief 
clerk, has been named assistant division 
freight agent. Mr. Hardin has held various 
positions with the Santa Fe since 1944, 
serving at Houston, Galveston and Dallas. 
*« 
CHARLES A. JOHNSTON has been pro- 
moted to general freight agent of the 
Texas and Pacific Railway Company. 
Other promotions in the Dallas general 
agent’s office of the railway company in- 
1713 COMMERCE e¢ DALLAS 1, TEXAS © Phone RI7-7095 clude HARVEY H. TILFORD, advanced 
to general agent; WILLIAM N. STAN- 
LEY, elevated to commercial agent, and 
HERRIN T. LYNCH named freight 
agent. Mr. Johnston, a native Dallasite, 
joined the Texas and Pacific in 1927 and 


has served the company in various posi- 
») : tions, becoming general agent in Dallas 
RN b> in 1946. 
wes: + 


The Talk of Two Cities! RICHARD M. PERDUE has been named 


press relations manager of Texas Instru- 
* Only 17 minutes from downtown Dallas! 


























































ments Incorporated. Mr. Perdue studied 
advertising and marketing at Southern 
Methodist University and holds a degree 
in social science and journalism from 
Hendrix College, Conway, Arkansas. 
Prior to joining Texas Instruments, he 
served as public relations and advertising 
% On Night Menu: 8 oz. Rib Eye Steak, Baked Potato, Bread, Butter, Salad, manager for Ideco, Inc., Dallas. 

Drink ... $2.65. What a feast... at what a bargain! 


* Sunday Buffet — 12 Noon fo 8:30 P.M. 
Adults . . . $3.00. Children... . $1.75. 
A treat for the whole family. 








World's No. 1 Dictating Machine 





| Reservations: AN4-1525  y Guests Phone: L.D. BUtler 3-1531 ‘Dictaphone, 


CORPORATION 








BETWEEN DALLAS AND FORT WORTH 


HIGHWAY 183 AT EULESS, TEXAS 4030 H. Hines Dalles 19 LAkeside 6-6625 
- FRED L. HAYNES, District Manager 
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APPOINTMENTS AND PROMOTIONS 





Name Company Position 

William A. Barley ....... Southwest Airmotive ................ Assistant service sales 
manager 

B. Saunders Brooks.....W. A. McKinley Co. ................ Manager, commercial and 
industrial property 

Guy R. Cannon............ Southland Life Insurance ......... Manager, special assignments 

Jack R. Crice................ Fred L. Haskett Travel Service....Travel consultant 

Gloria Danbom ............ Clarke, Dunagan & Huffhines....Copywriter 

James A. Denton.......... DGvel ASSOCHINS...............6.:.500000. Copywriter 

Robert L. Dupuy.......... Dal-Tex AvViauon-. .;......:.0:.00.0004.. Sales representative 

Jack Franzen .............. GE aN ACOOs acetone General sales manager 

Robert Gardner .......... REAL (Aimee 5.5... 5.052605 ..00de0000: District sales manager 


Peter M. Kaufmann......Parker & Jones Advertising........ Director, marketing research 


Mrs. Bryon F. Moore....Circle Inn Motor Hotel ........... Manager 

J. A. McMahon, Jr....... United Bankers Life.................... Field assistant 

Henry Seals .................. North American Merchandising. .Office manager, Comptroller 
Charles Spivy ................ Koch & Fowler and Grafe.......... Director, planning 

Bill Sturgeon ................ Clarke, Dunagan & Huffhines....Copywriter 

Jack R. Terrell.............. Hillcrest State Bank.................... Assistant cashier 

Jerry L. Travers............ Massachusetts Mutual Life ....... Representative 


Blake Tucker .............. Southwest Airmotive Co. ........... Sales representative 





UNITED FIDELITY 
Gb Fhscsance Company 


DALLAS, TEXAS CEDRIC BURGHER, Pres. 

















A NEW LOCATION 


We are now better equipped 
than ever to serve you in our 
new location at 4309 Avondale. 
This modern plant also houses 
our files of a Half-Million Nega- 
tives of Old Dallas pictures, in- 
dexed by firms. 

Call us for Old Pictures — and 
for prompt and dependable 
photographic service on today's 
requirements. 


Call LA 8-4211 
Since 19117 





TANK | QOGETS, 


PHOTOGRAPHERS 
4309 Avondale * 
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Circte Concrer 


DA 7-5943 === 





=== General Office 2331 Gus Thomasson Rd. 


DALLAS PLANTS 
Leston at Norwood FL 1-1423 
Tantor at Royal Lane CH 7-3158 


Shiloh at Garland Rd. DA 7-4507 
Peachtree Rd. AT 5-4613 





The name “Circle Concrete” 


CIRCLE CONCRETE CORP. OF GARLAND 


BE SURE YOU sPECIFY CincLE CONCRETE 


is your assur- 


ance that you are buying the best quality 


materials in every batch of ready-mix. 


Try Circle Concrete’s ready-mix and see for 


yourself why its the finest ready-mix any- 






Earl Bowden 
President 


(oypveat 
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Tax Sheltered 
Real Estate Investments 





° The judicious selection of real estate 
tobin investments to take advantage of your 
l t particular tax situation is our prime 
concern. Depending on your 
rea y taxable income, we know of many 
" opportunities for tax sheltered investments. 
company A phone call or letter will provide full 
suite 1113 details—without obligation, of course. 
211 north buildi 
"O'R lverside 8-8126 











MORTGAGE LOANS 
ALL TYPES — RESIDENTIAL & COMMERCIAL 


Best Prevailing Rates & Terms 
Specializing in Prompt Service 


SOUTHERN TRUST & MORTGAGE COMPANY 


1302 Main Street Phone RI 1-555! 
AUBREY M. COSTA, President 


35 YEARS EXPERIENCE FINANCING REAL ESTATE 














CARTER ENGINEERING 


Now Offers 


THE NEW 
ULTRA MODERN » De, 


Ge, 





Two-Way Mobile Radio System 


e FINEST IN QUALITY 


Highest standards of receiver selectivity 
performance. Meets new FCC requirements 
for split-channel operation. 


e MOST FLEXIBLE 


Operates from 6, 12 or 115 volts without 
modification — simply remove from vehicle 
and plug into home, office or camp electrical 
system. 


... bringing to Texas, New Mexico and 
Louisiana users of two-way Radio Com- 
munications the finest and most flexible 
installation available. 


Distributed exclusively by 


Canter 


ENGINEERING COMPANY 
EM 8.1471 





6762 Greenville Avenue © Call for Demonstration 


Complete Electronic Communications Service 











Appointments and Promotions— 











HIGGINBOTHAM 


DURDEN 


GORDON DURDEN and J. LANHAM 
HIGGINBOTHAM, JR., CLU, have 
formed a partnership for writing a com- 
plete line of general insurance. The part- 
nership will be known as Durden-Higgin- 
botham and Company and will be located 
at 2100 Jackson Street. Both men have 
represented Pan-American Life Insurance 
Company for the past ten years. Mr. Dur- 
den has been general agent for the firm 
and will continue to run that agency. Mr. 
Higginbotham will run the fire and cas- 
ualty agency. 

+ 
EDWARD C. TRIPP has been named to 
the post of sales manager of Dr Pepper 
Bottling Company in Dallas. GRADY 
GARRETT has become the firm’s pre- 
mix sales and special events manager, and 
G. A. McCORKLE will head up ware- 
house operations. Mr. Tripp joined Dr 
Pepper as route salesman in 1947 and 
took over as manager of the company’s 
pre-mix sales and special events in 1952. 
Joining the company in 1951 as route 
salesman, Mr. Garrett was moved up to 
warehouse supervisor in 1957. Mr. Mc- 
Corkle, veteran member of the local sales 
organization, first came with Dr Pepper in 
1931 as route salesman. 

a 
TROY RAY COX, for 16 years supervisor 
of employment and training for Dallas 
Transit Company, has been named super- 
intendent of employment for the transit 
system. A former deputy sheriff of his 
native town of Killeen, Mr. Cox began 
his Dallas Transit career as a bus opera- 
tor 23 years ago. He advanced to his 
present post through the ranks as driving 
instructor and relief supervisor. 
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Appointments and Promotions-—— 


VES BOX, program director of KRLD- 
TV, Dallas, has been appointed assistant 
general manager of the station. Mr. Box 
started his KRLD career as a sports an- 
nouncer in 1940, and has been program 
director since 1952. Mr. Box is immedi- 
ate past president of the Southwestern 
Association of Program Directors for 
Television. 


+ 


R. J. BLACKOWICK has been appointed 
supervising engineer for the Texas and 
Oklahoma territories of the Zurich-Amer- 
ican Insurance Company. A graduate in 
mechanical engineering from Chicago 
University, Mr. Blackowick has had 14 
years’ experience as an insurance com- 
pany engineer and has been in safety 
work for the past 25 years. 


* 


KARL HOBLITZELLE of Dallas and 
JOHN M. GRIFFIN of Taylor have been 
named to the board of directors of Texas 
Power & Light Company. Mr. Hoblitzelle 
is president of the Interstate Circuit, Inc., 
a leading Southwestern theater chain, and 
chairman of the board of directors of Re- 
public National Bank in Dallas. Mr. 
Griffith is president of the City National 
Bank in Taylor and the Taylor Savings 
and Loan Association. 





Best! ... drive in 


Cam F. Dowell Jr. 


Ki ILLCREST os President 


from 


STATE BANK cmy 


Member Federal Deposit Insurance Corporation 
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L Ad M & & x LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


Phone TA 1-5194 


927 South Haskell Avenue 
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/, 9 sehen in BUSINESS 
by Paul Rosenfield 


Avalyn Carroll, who had a bad fall 
about 10 years ago, now sells tickets to 
others who may someday have the same 
kind of fall. 

But Mrs. Carroll, a grandmother, 
laughingly says it doesn’t usually work 
out that way. In 1949, she slipped and 
fell on some ice at her home. And today, 
she sells tickets at the Ice Arena at Fair 
Park, a key part of a business career with 
the State Fair of Texas that started in 
1938. 

Mrs. Carroll was cashier for both the 
1936 Centennial and the 1937 Pan- 
American Exhibition. The following year 
she started selling reserve s2at tickets 
for all shows booked into the Fair, mainly 
the Band Shell, where the famous Star- 
light Operettas were held. 

She was in charge of tickets when the 
Ice Arena opened in 1941 and stayed 
there three years before taking over the 
State Fair ticket office in 1944. Then, in 
1951, she returned to her old job at the 
Ice Arena and has been there ever since. 

Nobody knows better than Mrs. Car- 
roll that ticket-selling is not a simple 
task. It isn’t just a matter of taking the 
money and handing out a ticket. People 
have to be satisfied that they get the best 
seat available. 

“Most people have: learned that they 
have to order tickets ahead of time if 
they want good seats,” she said. “And 
for the late comers, all ticket sellers are 
instructed to give them the best seats still 
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available. Some people grumble, but not 
very many.” 

One Dallas man started his ticket buy- 
ing early for this year’s Ice Capades. He 
first ordered six tickets, then added six 
more, and then six more. Now, he has 
bought out one complete row of 25 seats. 

It is difficult to be a hard-hearted ticket 
seller. Mrs. Carroll found that out early 
in her career. 

“It makes me feel just terrible when 
people outside are clamoring for tickets 
and there just aren’t any to be had,” she 
said. 

“It is just heart-breaking, especially on 
Rural Youth Day at the Fair, to see these 
youngsters stand outside and wish they 
could see the show. But space gives out,” 
Mrs. Carroll said. 

Every ticket seller always has a few 
nightmares. Occasionally, duplicate tick- 
ets are accidentally printed, and two 
people end up with the same seat. Then, 
the only thing to do is to somehow seat 
both parties and try to explain the mixup, 
Mrs. Carroll said. 

And doormen have been known to ac- 
cidentally admit a ticket holder on the 
wrong date. If the ticket was for an earlier 
date and the holder has missed the per- 
formance, every effort is made to seat 
him. If the ticket is for a latter date, how- 
ever, that fact is usually pointed out and 
he is asked to come back — unless he lives 
far from Dallas. 

Of course, there is a lighter side to Mrs. 


ZAIN 








Avalyn Carroll 


Carroll’s job. Situations involving some 
ticket buyers afford many a laugh, and 
help make it fun to be busy. 

There was a performance at Ice Ca- 
pades, for example, when a neatly attired 
middle-aged man bought a ticket. Just 
one. Nobody would have thought any- 
thing about that, except for the fact that 
he bought two programs. In a casual 
manner, the program seller tried to con- 
ceal her curiosity and asked if the man 
had said two programs. 

“Yep. Two programs. I didn’t bring 
my wife, but at least she can read about 
the show,” he answered. 

Does a person in the business of check- 
ing numbers and making the right change 
ever dream about it? Naturally. Mrs. 
Carroll admits that she often dreams 
about mathematics, mostly adding and 
subtracting, and about handing people 
the right tickets. And in her dreams, just 
like in real life, she doesn’t make many 
mistakes. 

“T try to stay calm, do things methodi- 
cally yet exactly, and mistakes have been 
very few,” she said. “One thing a ticket 
seller cannot do is to let an anxious crowd 
upset the balance. If that happens, errors 
come by the carload, and people not only 
get the wrong tickets but the wrong 
change.” 

If work can be called a hobby, Mrs. 
Carroll has one. She frankly admits her 
time is too occupied for hobbies, and she 
plans to keep it that way for a long time. 
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Nearly everywhere you go you enjoy MUZAK! It’s the background of hundreds of business firms in Dallas. 
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a “welcome mat,” MUZAK conveys 
friendliness within your bank. It’s the extra 
touch of successful management that makes 
customers prefer to bank ‘‘where it’s pleasant.” 
MUZAK* is a special kind of background 
music that is relaxing . . . non-distracting. 
Best of all, it invites customers back. 












Bankers with a keen sense of customer aware- 
ness value MUZAK* as a benefit that pays. 
That’s why 5 out of 7 downtown banks in 
Dallas subscribe to MUZAK*. 















uzak fy you could say Dallas is ... Mitak ville 


FOR INFORMATION CALL MUZAK* SERVICE 

147 Park House - Riverside 2-9257 
<a TOM KEESE PHILIP KEESE 
Reg. U.S. Pat. Off. * 




















CORRECT FRAMING FOR 


HOME AND OFFICE 


We do our own framing, using raw materials purchased direct from the 
manufacturer. We own our building... 
upon or visit us any time. Your business 


no high rent. Feel free to call 
is appreciated. 


Rust Picture Framing 


E. J. (ED) RUST, JR. 


3320 KINGS ROAD 


LA 8-2182 


(Off Lemmon behind Delman Theatre) 
**Same Location since 1942"" 





| From Tents to Coliseum 
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LARGEST MOTOR CRANE SERVICE IN THE SOUTHWEST 
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YOu SHOULDA HEARO 














TELL OFF THAT CRANE MAN! => 





(Continued from Page 21) 
Poultry Shows and Auction, Oct. 10 - 25, 

In the Coliseum itself, of course, the 
horse will be King. 

The new State Fair Horse Show offers 
a total of $34,840 in cash premiums and 
features most of the fashionable light horse 
breeds in the United States. With the new 
Coliseum, for the first time, the Fair has 
an adequate facility to present such an 
ambitious schedule of horse events. 

The show will present three different 
series of shows, It will bring together in 
one show for the first time at the State Fair 
such breeds as the American Saddle Horse, 
Tennessee Walking Horse, Thoroughbred, 
Standardbred and Arabian. The popular 
Quarter Horses, Palominos and Shetland 
Ponies which have been featured in pre- 
vious State Fair shows also will be spot- 
lighted. 

The show’s opening Series I, Oct. 10-13, 
will feature 3 and 5-gaited horses, fine 
harness horses, Futurity of Texas, walking 
horses, road and parade horses and hunt- 
ers and jumpers. 

Series II, Oct. 14 - 18, will star the ever- 
popular Open Cutting Horse Contest and 
Quarter horse conformation and perform- 
ance classes. 

The third series of the horse show, Oct. 
20 - 25, will present Shetland Ponies and 
Palomino and Arabian horses in halter and 
performance classes. 

Now in its eighth year, the Pan-Ameri- 
can Livestock Exposition has become rec- 
ognized throughout the Western Hemis- 
phere as the outstanding international 
show window and market place for pure- 
bred livestock. Again this year, hundreds 
of influential businessmen, livestock rais- 
ers and government officials are expected 
to visit the Pan-American. And top live- 
stock breeders from throughout the coun- 
try will be on hand with the best of their 
blueblooded championship stock. 

The Pan-American offers a total of 
$60,247 in premiums for twenty-five 
breeds of beef and dairy cattle, swine, 
sheep and goats. Beef cattle on exhibit 
will include Angus, Brahman, Hereford, 
Santa Gertrudis, Shorthorn and Charolais, 
and dairy breeds will be Ayrshire, Guern- 
sey, Holstein-Friesian, Jersey and Milking 
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Shorthorn. There will also be display herds 
of Brangus and Charbray cattle. 

The Pan-American will be presented 
during the first nine days of the Fair, and 
the important Junior Livestock Shows will 
follow during the second half. 

The Junior shows offer $21,951 in pre- 
miums for steers, beef heifers, dairy ani- 
mals, pigs and lambs. In addition, the 
Junior Livestock Auction Sales will give 
hundreds of youngsters from all over the 
state an opportunity to take home quite 
a bit of folding money. The sales are sched- 
uled Oct. 23 and 24. 

In the Poultry Show this year, $3,028 
in premiums will be offered for chickens, 
turkeys and in the egg-laying contest. Jun- 
ior auction sales for turkeys will be held 
Oct. 14 and for broilers Oct. 20. 

For city folks who just like to browse 
through the cattle barns, for horse show 
fanciers who thrill to the excitement of a 
sleek steed, for boys and girls who’ve been 
working hard for months down on the 
farm to get their animals ready for ex- Over 
hibition, for exhibitors of purebred stock $230,000,000 IN ASSETS 
from near and far — for all the millions Over 3), 280,00R008 

; INSURANCE IN FORCE 
who'll come to the 1959 State Fair of 65 Field Offices 
Texas, it promises to be a great year for 
the livestock department. LIFE e 
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Southland ;. Life 


Home Office + 


HEALTH 





Thanks to the foresight and 
planning of wise parents, many 
young people will enter college 
this Fall... to take advantage 
of their American Heritage. 
Have you made sure your 
children will go to college when 
the time comes? 


If not, let the Southland Life 
representative in your 
neighborhood help you assure 
your children their rightful 
heritage. 





Company _ 





insurance) fi 
1908 


Southland Center * Dallas 


GROUP 


e HOSPITALIZATION e 











al THIS SIGN 
points the way to 
REAL SAVINGS 


Each month more and more busi- 
nessmen of this area are learning 
of the savings in time, labor, gas, 
oil and maintenance possible 
through use of the Dallas-Fort 
Worth Turnpike — savings that far 
outweigh payment of tolls. Are 
you familiar with the Turnpike’s 
credit system for commercial 
users? If not, contact 


TEXAS TURNPIKE AUTHORITY 


P. O. BOX 126 * ARLINGTON, TEXAS 
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JANITOR SERVICE 


WINDOW CLEANING ° 


RESIDENCE 


ACME BUILDING MAINTENANCE CO. 


1901-15 LAWS STREET 
SAND BLASTING 


FRANK C. JONES 
STEAM CLEANING 


PHONE RI 2-7660 
e SIDEWALK WASHING 





























Distinctive Nice Suallive By 
Vance h. Miller Company 


1916 Main Street 


Riverside 2-9091 


Complete Lines of Office Furniture and Office Supplies 
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PALLETIZE FOR PROFITS 





HARDWOOD 
PALLETS 


all types 


© Pallet Dollies 
© Stacking Pallets 
© Racks 


© Bridge Ramps 


W.A. TAYLOE CO. 


Materials Handling Equipment 


7045 Empire Freeway FL 7-7315 
Dallas, Texas 


e Tough - Economical 
e Prompt Delivery 



















e Flexangle 
© Lift Trucks 
@ Warehouse Trucks 


© Conveyors 





4101 San Jacinto JA 2-4647 


Houston, Texas 





| agriculture show and the vast 


Forty Million Dollar Fair 
(Continued from page 16) 

will make up the bulk of the visitors on 
October 24, West Texas and Fort Worth 
Day at the Fair. 

In between the major special days are 
dozens of others, marking participation in 
the exposition by groups from all over 
the state. 

The 1959 State Fair of Texas is an 
event that has been a year in preparation 
by the permanent staff headed by James 
H. Stewart as executive vice president and 
general manager. Mr. Stewart, onetime 
athletic director at SMU and former 
executive secretary of the Southwest 
Athletic Conference, has headed up the 
active administration of the Fair since 
1950 and is regarded as one of the most 
astute managers in a difficult and de- 
manding field. The theatrical aspects of 
the Fair are under the capable direction 
of Charles M. Meeker Jr., vice president 
of the Fair and managing director of the 
State Fair Music Hall. 

One of the most complex jobs at the 
Fair is that of Arthur K. Hale, who with 
his assistants Kenneth Collins and Frank 
Wyatt, handles the literally millions of 
tickets involved in the Fair’s operations, 
and who has multiple responsibilities as 
secretary-auditor, Cotton Bowl stadium 
manager and concessions manager. 

Ray W. Wilson, manager of the live- 
stock, agriculture and youth activities de- 
partment of the Fair, and his assistant, 
Don C. Clark, plan and supervise the 
staging of the myriad livestock events, the 
Rural 





Youth Operation. 
In charge of exhibits and scheduling of 


| the hundreds of special days and events 


is Joseph B. Tucker Jr, and his assistants 


| Kenneth W. Erickson, for sales, and 


Peggy Melton, for special events. Fred 


| Tenant Jr. from his long experience with 


the Fair manages the hundreds of conces- 
sions and Midway attractions. 
Director of the Women’s Department 


| is Mrs. Leah Jarrett, who annually comes 
| up with a well-rounded program of ex- 
| hibits competitive events and contests for 
| her attractive show in the Women’s Build- 


ing. W. E. Sneed, superintendent of build- 
ings and grounds, is responsible for main- 
tenance of the Fair plant throughout the 


| year, and for carrying out the many con- 
| struction projects, large and small, that 
| it takes to put on the fair. Dave Robb is 


manager of the gates department, and has 


| supervision over the hundreds of gate at- 
| tendants and ticket takers. 


These executives put the Fair together, 


_ and along with literally thousands of 
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others — fair employees, concessionaires, 
exhibits personnel, entertainers, police of- 
ficers, miscellaneous workers—will keep 
it rolling for the “seventeen glorious nights 
and sixteen wondrous days” that are 
promised by the State Fair of Texas this 
October. 


ie 
Stars Light State Fair Galaxy 


(Continued from page 19) 

The Cotton Bowl will be filled with 
colorful crowds and even more colorful 
teams in a full football schedule during 
the Fair. Missouri will travel to Dallas 
to meet SMU at 8 p.m. Friday, October 
9, And on Saturday, October 10, kickoff 
at 2 p.m. will renew the traditional rivalry 
between the orange and white of the Uni- 
versity of Texas and the Big Red from 
the University of Oklahoma. At 8 p.m. 
Monday, October 19, Texas Southern 
University wlil meet Prairie View A&M 
College. The final Fair-time college game 
will pit SMU and Texas Tech at 8 p.m. 
the last Saturday of the Fair, October 24. 
High school and junior high school games 
will be played October 19, 22 and 23. 

The Million Dollar Midway, always a 
“must” for both young and older visitors, 
boasts every type of thrill ride, sideshow 
and amusement device. There’ll be “Danc- 
ing Waters,” the colorful fountains of 
splashing, lighted water; the towering 
“Skywheels,” the futuristic “Star Flyer” 
space ride; the exciting “Calypso” and 
“Wild Mouse” and many, many more. 

Music always plays a starring entertain- 
ment role at the Fair. There’ll be the 
Chrysler Highlanders, USAF Air Train- 
ing Command band, Hank Thompson and 
his band, the Firehouse Rhythm Kings 
and a full day of music on Music Festival 
Day, provided by hundreds of statewide 
high school bands, choruses and orches- 
tras. Special events like the North Texas 
Firemen’s Pumper Races will abound. 

One of the features of the Women’s 
Department again this year will be the 
Sewing Fashion Festival, free several times 
daily in the auditorium of the air-condi- 
tioned Women’s Building. 

Free movies are presented almost con- 
tinuously in the General Exhibits Build- 
ing—color travelogs in the International 
Theater adjacent to the Texas Interna- 
tional Trade Fair, and Southwest Con- 


ference football game films in the Humble 
Exhibit. 





KENNETH MURCHISON & CO. 


Bonds 
1512 COMMERCE ST. e 


insurance e 


TEXACO BEDG: e RI8-6611 








Presenting ONE among 100's of 
Customized a WORK STATIONS 






OK Every office position has specific 
“work station” furniture require- 
ments. Efficiency is at maximum when 
furnishings are tailored to the job! 
ART METAL ‘‘modulars” provide the 
ultimate in customized office outfitting. 
FREE Catalog and Survey on request. 


RI 1-9322 
2214 
MAIN 

DALLAS 

















Entertainment at the giant exposition 
this year promises to be even better than | 
ever, with “something for everybody.” | 
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NCR* or Carbon Interleaved 


BUSINESS FORMS 


Invoices Purchase Orders Insurance Policies Voucher Checks Carbon Second Sheets 





*No Carbon Required 


No Quantity Limit — Prompt Delivery 


THE EXLINE-LOWDON CO. 


LITHOGRAPHERS + PRINTERS - ROTARY BUSINESS FORMS 
BANK STATIONERS 


1818 SOUTH ERVAY ST. + HA1-2177 + DALLAS, TEXAS 
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Ba Rss 
ASSOCIATED FEDERAL HOTELS 


IMMEDIATE 
RESERVATIONS 





—Immediate 
Confirmations 


NOW, THROUGH OUR EXECU- 
TIVE OFFICES IN DALLAS, or 
through any Associated Federal 
Hotel, you may make reservations 
by TWX without cost or delay. Con- 


firmations will be immediate, too. 
Dallas Phone RI 1-9581 


IN ARIZONA 


THE WESTWARD HO at Phoenix 
THE VALLEY HO at Scottsdale 


SUPERSTITION HO at Apache Junction 
(under construction) 


IN OKLAHOMA 
THE ADAMS at Tulsa 
IN PUERTO RICO 
HOTEL LA CONCHA at San Juan 


IN TEXAS 


CLIFF TOWERS at Dallas 
HOTEL MIRAMAR at Dallas 
THE CENTURY MOTEL at Fort Worth 
THE WILLIAM PENN at Houston 
HOTEL BRANDON at Pecos 
HOTEL LINCOLN at Odessa 

. THE GUNTER at San Antonio 


IN NEW MEXICO 
WESTERN SKIES HOTEL at Albuquerque 


IN COLORADO 


PARK ALLEN MOTOR HOTEL 
at Boulder (Opening in 1960) 


ASSOCIATED 
FEDERAL 
HOTELS 


John B. Mills 
Chairman of the Board 


Cecil Mills, President 
Mercantile Securities Building 
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October will be “Dallas Month” among 
book publishers. The month will see five 
new books by Dallas authors and editors, 
plus a sixth that has two of its chapters 
by Dallas writers. 

First to appear will be “The Great Buf- 
falo Hunt,” by Wayne Gard, Dallas News 
editorial writer and widely known his- 
torian. Published in New York Oct. 19 
by Alfred A. Knopf, Inc., it will be a 
comprehensive and profusely illustrated 
history of buffalo hunting in the West. 
This will be Mr. Gard’s sixth book, the 
most popular of his earlier ones being 
“The Chisholm Trail.” 

Appearing a week later will be “The 
Cowboy Reader,” a collection of cowboy 
lore by many writers, edited by Allen 
Maxwell and Lon Tinkle of Southern 
Methodist University and the Dallas News 
book page, respectively. It will be pub- 
lished by Longmans. Among those whose 
work it reprints are two Dallas authors, 
Ramon F. Adams and Wayne Gard. 

On sale Oct. 29 will be “The Day of 
San Jacinto,” by Frank X. Tolbert, Dallas 
News columnist. This book, Tolbert’s 
fourth, will describe the battle of San 
Jacinto, in which Gen. Sam Houston’s 
tattered Texas Army defeated and cap- 
tured Santa Anna. It will be published 
by McGraw-Hill. 

October will bring also “The Rampag- 
ing Herd,” compiled by Ramon F. Adams 
of Dallas. Published by the University of 
Oklahoma Press, this will be a bibliog- 
raphy of books and pamphlets on men 
and events in the cattle industry. Adams 
is the author of “Cowboy Lingo,” “Come 
and Get It,” and several other books. 

The one novel in the group is “One 


Touch of Ecstasy,” by Gwynne Wimberly, 
published by Frederick Fell. The author 
is, in private life, the wife of a Dallas 
lawyer, Jack B. Shook, 4301 Beverly 
Drive. 

Two Dallas writers, Eugene Butler, 
editor of the Progressive Farmer, and 
Wayne Gard, contribute chapters to “This 
Is the South,” which Rand McNally and 
Company will publish on Oct. 5. 


+ 


Success and Failure in Small Manufac- 
turing is a study of 20 small manufactur- 
ing concerns, prepared by two business 
experts from the University of Pittsburgh, 
A. M. Woodruff and T. G. Alexander. 
The presentation is sober, concise and 
professional. From the facts emerges the 
pattern of the successful small manufac- 
turing plant, as well as the unsuccessful. 
Anyone interested in this phase of busi- 
ness might well profit by the book’s in- 
sights. 


»* 


Eat Well and Stay Well, by Ancel and 
Margaret Keys, sums up the latest medical 
findings on diet and its relationship to 
good health. The work should be of parti- 
cular interest to people with heart or re- 
ducing troubles. Menus and recipes are 
given to enable the reader to use the 
book’s nutritional intelligence, and the 
recipes read like a gourmet’s schedule. 
The foreword is written by Paul Dudley 
White, the President’s doctor, who gives 
the book the plug it deserves. 


* 


The engineer-in-practice and the just- 
graduated will probably lean heavily on 
How to Become a Professional Engineer, 
by John Constance. There is a listing of 
the basic requirements for licensure in 
any state, and a summary of state registra- 
tion laws. Much useful information is 
offered on preparing for and taking exami- 
nations. At the back is a list of study aids. 
Recommended heavily if needed. 


a 


Frank M. Knox’s Integrated Cost Con- 
trol in the Office is the perfect antidote to 
spiraling office costs. Knox explains how 
to examine, analyze and reconstruct office 
procedures in order to create work pro- 
cedures and systems which will be effi- 
cient, and yet be harmonious with the 
entire organization. Down-to-earth. 

a 


How to Turn Extra Time into Extra 
Money, authored by Bill and Sue Severn, 
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is a gathering of business possibilities for 
the stay-at-home. Emphasis is on things 
easy to do and requiring little capital. 
Perfect for the wife who wants to earn her 
own fur coat. 


+ 


Specialized but good is Zelma Ben- 
dure’s How to Operate a Shoe Store More 
Profitably. In addition to stock control and 
merchandising discussions, the author has 
several sections for the salesman on shoe 
materials and construction. 


by Wyman Jones 


Science and Industry Department 
Dallas Public Library 


Art by Susan Grigsby 


So easy to say 


"A Zz 


You select the way to pay on 
Sears Revolving Charge! Use as 
a 30-day charge account and 
save the service charge... or 
spread your payments over 
many months. Ask any sales- 
person. 





A 30-DAY CHARGE 
ACCOUNT AT SEARS 





your SRC charge card 





SRC lets you share in 
these extra benefits: 


EXTRA savings ... from Sears big sales! 

EXTRA convenience...no need for cash! 

EXTRA enjoyment .<use your purchases 
while you pay for them! 


aes 


OPEN YOUR SEARS REVOLVING CHARGE NOW 
.IT’S THE EASY WAY TO SHOP AND SAVE! 
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® 
AFTER-THE-GAME SUPPERS CALL FOR Fi RIT OS CORN CHIPS 


© 1959 Fritos is a registered trademark of The Frito Company. 
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Cools in 
Summer 
Heats in 
Winter 


Yea can provide a new kind of 


The 
comfort for your employees and 
customers with the amazing all-electric 
Heat Pump .. one unit that cools in the <n 


summer and heats in the winter, 


automatically, efficiently. Simply set the 
thermostat, and forget it. Filtered air 
is always fresh and clean at the desired 


temperature..every day of the year. 


Since it’s automatic, year-round, 
the Heat Pump requires less attention. 
It’s dependable, safe, clean and 


compact! Less equipment to install, 
no water or fuel lines, no flue needed. 
Installation and operating costs 

are surprisingly low. 


If you want constant 
comfort-conditioning, get all the facts. 
Call RI 7-4011. No obligation, of course. 


The Ben Weber Gift Shop, 6123 Berkshire Lane, uses 
the all-electric heat pump for year-round comfort. 
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Fair Exhibits Get New Look 


(Continued from Page 23) 

Exhibit Terrace. A gigantic tent, the size 
of a circus “Big Top,” will house the re- 
splendently shined and polished ancient 
autos. 

Something out-of-the-ordinary is 
planned for fair-goers this October, in the 
colorful Nikko Exhibition from Japan. 
The replica of the fabled Nikko shrine in 
Japan has all 24 pagodas of the original, 
in one-tenth actual size, occupying 10,000 
square feet in the Varied Industries Build- 
ing. 

It took Japanese craftsmen 22 years to 
construct the delicately carved model 
shrine, at a cost of $242 million. The ex- 
quisite and fascinating exhibition, beloved 
by the Japanese, includes 1,000 dolls 
dressed as festival procession walkers of 
the Tokugawa Era. There will be a small 
charge for viewing this unusual exhibit. 

At the 1959 Fair, the Navy and the 
Army will both present a missile show of 
their awe-inspiring defense weapons. The 
Navy is exhibiting its powerful missiles 
for the first time this year. A demonstra- 
tion of launching the huge missiles will 
be given with the exhibition near the Front 
Gate. 

The Automobile Show is a perennial 
favorite with fair visitors. This year the 
43rd annual Southwestern Automotive 
Exposition plans to display a record num- 
ber of new-model cars with many manu- 
facturers unveiling the 1960 automobile 
designs after the fair opens. The exposi- 
tion, one of three largest auto shows on 
the continent, will be the first to exhibit 
some of the cars before they are an- 
nounced to the nation. 

The Women’s Building will house the 
traditional exhibits of the Women’s De- 
partment, featuring prize-winning entries 
in 749 categories of the homemakers’ arts. 
Shown will be winning displays of needle- 
work, foods, art and hobby collections, 
among countless others. Special contests 
in hat-making, yeast-baking and clothing 
work will also be held. Free style shows 
will be given daily. 

Another major attraction in the Wom- 
en’s Building will be the popular Home 
and Family Show, a big commercial en- 
terprise of everything imaginable for 
family living. Among its many features 
this fall will be Zale Jewelers’ display of 
fabulous diamonds of untold value, shown 
in all stages from the rough-cut to the 
polished setting. The gems are being 
brought from New York. 

Merril Lynch, Pierce, Fenner and Smith 
will set up a stock exchange in miniature 
at the Home and Family Show, with run- 
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A. Devaney 


WE CAN’T DO A THING FOR HERMAN 


But we can do a lot for you. Like helping to design and produce 
your everyday printing requirements. Assisting in the development 
of good-looking, effective advertising sales literature. 
Designing and printing letterheads. We can print your magazine, 
if you have one — and your house organ (you may need one). 
Herman's beyond our help — but not YOU, if you use printing. 


Cnrother 


3116 Commerce Street »* DALLAS 
LETTERPRESS-OFFSET PRINTERS 
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ning ticker tapes and up-to-the-moment 
stock quotations. Also displayed will be 
home furnishings, gas kitchens, appliances 
and housewares to attract the thousands 
of homemakers who pour in the doors. 
Elsewhere in the building the Dallas Glass 
Club will exhibit its rare glass, and the 
Dallas Craft Guild will have craftsmen 
working painstakingly at their special arts. 

A modernistic greenhouse showing how 
Texas A&M College System scientists are 
crossbreeding plants for better farm crops 
will be the central exhibit at the Agricul- 
tural Building. “Better Seeds for Better 
Living” is the challenging theme of this 
year’s show. Living plants and the history 
of their breeding will be exhibited in the 
greenhouse. Also at the show will be ex- 
hibits portraying the diversified produc- 
tion of crops and cattle in the 12 Agricul- 
tural Extension Service districts of the 
state. The 1959 Agriculture Show is a 
joint creation of the Fair and Texas A&M 
College System. 

The Electric Building will feature a 
model kitchen designed for the magazine 
“Better Living for Young Homemakers” 
in its elaborate display of “everything elec- 
trical.” The Electric Show will also dem- 
onstrate closed-circuit color television. 

The Lone Star Gas Company will cele- 
brate its 50th Anniversary at the Fair this 
fall. At the natural gas show the company 
will tell the whole story of gas, from the 
oil well to the kitchen burner. Oil rigs, 
ranges and animated displays of all types 
will be shown. 

The last word in phenomenally ad- 
vanced Armed Services equipment will be 
on view in the government show, in the 
varied Industries Building. The Army, 
Navy, Marines and Air Forces will all be 
well-represented. A working old-fashioned 
post office is also being set up for the 
show. 

Artists and businessmen, farmers and 
homemakers, tots and teens will all find 
something especially for them in the 1959 
edition of the fabulous State Fair of 
Texas, which is designed with everybody 
in mind. 

a 


Fair Park Civic Center 
(Continued from Page 25) 

history of.the Texas Rangers from their 
beginnings as the “Horse Marines” to the 
present, in displays of equipment from 
Tomahawks to walkie-talkies. 

The Dallas Garden Center will house 
the traditional Rose Show. The gorgeous 
exhibit of about 800 rose specimens spon- 
sored by the Dallas Rose Society is ex- 
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pected to draw more than 100 partici- 
pants October 17-18. 

New this year at the Garden Center will 
be a workshop attracting everyone with 
a “green thumb.” The three-hour demon- 
stration and lecture sponsored by the 
Allied Florists Association begins at 10:30 
a.m. October 21. Miss Tommie Bright of 
Chicago, one of the nation’s foremost 
floral commentators, will lecture. The an- 
nual Garden Club Day, to be October 20 
this year, will also feature a well-known 
floral instructor, Mrs. Fulton Murphy of 
Pine Bluff, Arkansas, who will be guest 
speaker at the traditional luncheon, which 
will be held in the auditorium of the 
Garden Center. 

The exciting exhibits and special events 
for the 1959 fair are only a chapter in the 
long story of civic center attractions. The 
Aquarium has a permanent display of 
4,000 fish and amphibians, including two 
“ham-actor” seals. The Natural History 
Museum has captured uncanny realism in 
its exhibits of wild life which take visitors 
on a cross-section tour of Texas. Museum 
staff members have gathered all the ex- 
hibit material, including the newest dis- 
plays of a Texas grizzly bear and poi- 
sonous snakes. 

At the Health and Science Museum for 
the year-round edification of visitors are 
the spectacular Transparent Man and the 
famous Birth of a Baby series, among 
many other attractions. New this fall will 
be a huge seven-foot replica of a human 
eye, constructed by staff members. The 
elaborate model is illuminated so the inner 
workings of an eye can be seen. The eye 
will be on permanent exhibit. “The 
Theater of Stars” Spitz Planetarium ad- 
joining the museum has regularly sched- 
uled shows of the solar system. 

The Museum of Fine Arts is a show 
place for all fields of art—painting, sculp- 
ture, prints, photography, architecture 
crafts, advertising art, furniture and tex- 
tiles in colorful exhibits that change in 
kaleidescope fashion during the year. The 
Museum school boasts studios and in- 
struction for both professionals and ama- 
teur dabblers in art. 

The fabled heroes of Texas are en- 
shrined in the magnificent Hall of State. 
Permanent features are the majestic Hall 
of the Six Flags, with its mammoth Seal 
of Texas, and the Hall of Heroes, com- 
memorating the fighting immortals of 
early “rough and ready” Texas. 

The Garden Center is a year-round 
haven for tourists with its restful, lovely 
conservatory planted in a veritable forest 
of greenery. The center’s landscape audi- 
torium is a favorite meeting place of Dal- 
las Garden Clubs and other organizations. 
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IRE and water were major hazards of Texas State Fair operation 

during its early years. Old records of the Fair carry stories of 
financial losses due to heavy rains and untimely fires. The Main Build- 
ing, shown in the above photograph, was one of the timber structures 
that graced the Fair during the early nineties and was later destroyed 
by fire. Fireproof construction was coming into vogue in Dallas in the 
late nineties. In 1908, the Praetorian Building was going up as Dallas’ 
first steel skyscraper. This building had been projected by C. B. Gardner 
who founded the Praetorians in 1898. Skeptics of the period said the 
building would never be filled and predicted tenants would never sur- 
vive the high altitude of its upper stories. In later years The Praetorians 
became a legal-reserve fraternal insurance organization with policy- 
holders from coast to coast. On January 1, 1958, the name of the com- 
pany was changed to The Praetorian Mutual Insurance Company. Today, 
the company has assets of almost $24,000,000 and insurance in force 
nearing the $80,000,000 mark. Construction is now under way for a 
15-story addition on the site of the present Praetorian Building. This 
new building will cover twice as much land area as the present build- 
ing and will contain 175,000 square feet of space, double the present 
building. Now in its sixty-second year of operations, Praetorian Mutual 
Life Insurance Company is under the direction of J. M. Mottley, 
president. 


Business Confidence Built on Years of Service 


Old firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in build- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as "old friends" 
by thousands of satisfied customers in the Dallas Southwest. 
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DONE ON THE JOB! 
— with UNISTRUTs 


Electrical and Mechanical Supports 


No precision layout or drilling! And 
no lost time due to mistakes— UNI- 
STRUT framing is 100% adjust- 
able. No wonder UNISTRUT, 
world’s most versatile metal framing, 
is preferred by contractors for fast, 
clean installations of cable, conduit, 
heating, piping-every type support. 





(MR. STRUT SAYS: 


“Over 1400 standard 
UNISTRUT fittings! 
Fast service from local 


CY 
Vo stocks. Call your Uni- 
b oe \ strut distributor.” 
TRADE MARK 
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Get Acquainted with Your Foreign Service Officers 


Your World Trade Committee func- 
tions for your benefit. Whenever its mem- 
bers learn of something beneficial to bring 
to your attention to help you in your busi- 
ness abroad, the information is brought 
to you through this special department of 
DALLAS each month. 

Something new has been added. Are 
you getting your share of Export Trade? 

If not, investigate the “New Agency 
Index to Promote United States Exports” 
recently announced by the Bureau of 
Foreign Commerce, United States Depart- 
ment of Commerce. This new service was 
announced as a new trade promotion serv- 
ice as part of a program to increase U. S. 
export sales. We urge you to take advan- 
tage of this opportunity. 

To put prospective buyers in foreign 
countries in speedy touch with local 
sources of supply for United States prod- 
ucts, the Bureau of Foreign Commerce 
is asking U. S. manufacturers and ex- 
porters to fill out a 3- x 5-inch card identi- 
fying each of their agents and licensees 
in foreign countries. The Field Office of 
the Bureau of Foreign Commerce will 
furnish the cards upon request, and when 
returned, will immediately forward them 
to the Washington office of the Commerce 
Department for transmittal to the U. S. 
Foreign Service Posts. This will be used 
as part of an “Agency Index” for ready 
reference when U. S. commercial officers 
are asked the important question: “Where 
can I buy a specified U.S. product 
locally?” 

American Foreign Service Officers han- 
dling commercial matters abroad fre- 
quently are asked, both by businessmen 
and foreign government representatives, 
how purchases of American products can 
be made locally. Your card in the Agency 
Index will immediately furnish this infor- 
mation. 

Although overseas representatives of 
many U. S. firms are well known to U. S. 
Foreign Service Posts, complete listings 
usually are not available. By having at 
their fingertips the names and addresses 
of agents or licensees for U. S. products, 
commercial officers serving the interests 
of American firms abroad will be able to 
place before potential customers informa- 





tion on all local sources of supply. If a 
buyer is interested in a trademarked prod- 
uct or replacement equipment, the name 
of the representative on the scene can be 
supplied readily. 

The new “Agency Index” service is one 
means by which the Government can 
better serve the needs of private business, 
particularly small business. The data fur- 
nished by United States firms will not be 
published. 

American businessmen should have a 
real interest in this means of swiftly trans- 
lating sales potentials into actual business. 
We urge all business firms having repre- 
sentatives or licensees abroad to request 
a card in duplicate for each agent or 
licensee, complete it and return it to the 
Bureau of Foreign Commerce Office in 
Dallas promptly. 

The following is a reproduction of the 
printed card (the reverse side provides 
space for special comments). 

1. Name and address of U. S. manu- 
facturer and its U. S. export repre- 
sentative, if any; or name and 
address of U. S. export concern and 
the U. S. manufacturer represented. 
Note: This card will be indexed 
under name first given. More than 
one card may be submitted if ap- 
propriate. This should be done when 
inquiries might be received under 
trade names of subsidiaries. 


Product(s) exported, including 
trademarks (place additional com- 
ments on reverse side). 


Name and address of representa- 
tive or licensee. 


Type of representation (exclusive 
or non-exclusive agent, distributor, 
licensee, etc. 

5. Tesritory covered: 3 5.6.3.i......:00.am 


Form FC-30 (8-3-59) U.S. Depart- 

ment of Commerce — AGENCY 

INDEX, Bureau of Foreign Com- 
merce. 

By completing this card for each agent, 

distributor, licensee, etc., and keeping it 
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current, you will give your Foreign Serv- 
ice Officer a chance to help your agent to 
increase his and your sales of products 
abroad. This is an excellent service. Take 
advantage of it. Ask your Department of 
Commerce Field Office, Merchandise 
Mart, Room 3-104, Dallas 1, Texas 
(RIverside 8-5611, Extension 2682) for 
as many cards as you need (in duplicate) 
and complete them promptly. 

Please remember, you have already 
paid for this service, so avail yourself of 
all its advantages. Do so without delay. 





WORLD TRADE OPPORTUNITIES 


(Editor’s Note: Statements under this 
heading are based on information received 
by the Dallas Chamber of Commerce, but 
are not guaranteed by the Chamber or by 
DALLAS. Details may be obtained from 
the Foreign Department, Dallas Chamber 
of Commerce.) 





EXPORT OPPORTUNITIES 


MEXICO — Victor Humberto Espi- 
nola, Aurora No. 114, Nte, Apdo. Postal 
584, Tampico, Tam. Mexico. Individual 
seeking suppliers of typewriters, prefer- 
ably Remington and Underwood used 
machines. VHE/598 

ITALY — Enrico Natale & C., Via 
Mazzini 34, Casella Postale 2, Biella, 
Italy. This firm seeking exporter of Mo- 
hair. ENC/598 

PHILIPPINES — Domestic Trading 
Corporation, 555 San Andres St. Malate, 
P. O. Box 3221, Manila, Philippines. 
Firm interested in importation of: 
canned evaporated, condensed and 
powdered milk; canned sardines, salmon, 
anchovies, and mackerel; canned corned 


beef and corned beef, loaf; and rolled 
oats in tins. DTC/598 

MEXICO — Especialidades Plasticas 
Modernas, S. A., Lago Malar 26, Col. 
Anahuac, Mexico 17, DF Mexico. This 
firm desirous purchasing reprocessed 
Polyethelyne natural color for injection 
work at their plant. EPM/598 

PUERTO RICO — Luis E. Gandia, P. 
O. Box 475, Hato Rey, Puerto Rico. In- 
terested in the exclusive distribution of 
paper products including wrapping paper 
and paper bags; pork products; all toys; 
kerosene stoves; glass and enamelware and 
chinawares; home electric appliances; 
hosiery; paints and hardware. LEG/598 

COLOMBIA — Rafael Vasquez Ojeda, 
Apdo. Aereo #44, Barranquilla, Colom- 
bia. Individual wishes contact with cot- 
ton exporters of crude cotton; fatty acids; 
vegetable oils of cotton; hydrogenated oils 
of cotton; and exporters of wool. 


OTHER OPPORTUNITIES 
CUBA — Ricardo D. Arnaiz, San Ig- 
nacio 256, Desp. 3, Habana, Cuba. In- 
dividual wishes to handle all items in 
export and import directly; as commis- 
sion agent; or on exclusive basis. RD/598 


BELGIUM — Maurice Michaux, 528 
Avenue Brugmann, Bruxelles, Belgium. 
Individual having excellent relations in 
cement and steel will serve as exporter or 
as buying agent on commission basis rep- 
resenting the Belgian suppliers. MM/598 

AUSTRALIA — Corvett, Brien & As- 
sociates, 10 Davey Street, Parkdale, Mel- 
bourne, Australia. This firm to serve as 
agent for manufacturers in U.S. in Austra- 
lia seeking representations. CBA/598 


IMPORT OPPORTUNITIES 

ITALY —P. Molteni, Via Vincenzo 
Monti, 7, Milano, Italy. Firm interested in 
locating importers of sausages, and salt 
meat. PM/598 

SWEDEN — Leitex, POB 25020, Go- 
thenburg 25, Sweden. Exporter of barbed 
galvanized wire, steel wire, etc., wishes to 
contact interested importers. L/598 

HONGKONG — Donald L. Baird Co., 
Inc., 903, Yu To Sang Bldg. Queen’s Road 
C. Hongkong. This firm seeking import- 
ers of plastic artificial flowers and plas- 
tic mechanical toys. DLB/598 

JAPAN — Ryuzaki & Co. Ltd., Room 
No. 31 Asahi Bldg., 1-16 Kayaba-Cho, 
Nihonbashi Chuo-ku, Tokyo, Japan. Man- 
ufacterer’s representatives and exporters 
of hospital supplies including hypodermic 
syringes, microscopes, etc., seeking dis- 
tributors. RCL/598 

FRANCE — Jean Ferry, 2 Rue Jeanne 
d’Arc, Void (Meuse) France. Individual 
seeking distributors to handle perfume 
line. JP/598 

JAPAN — Nitto Seisakusho Co. Ltd., 
P. O. Box 685 Central, Osaka, Japan. 
Manufacturers of Vegetable Oil Expellers 
and accessory oilmill machines wishing 
importers and distributors of edible oil- 
mill machines and animal feed producing 
machines. NSC/598 
HONGKONG—Khemlani Incorporated, 
P. O. Box 1609, 47 Pottinger Street, 
Hongking. This firm exporting all types 
of watch bands seeking importers. KI/598 

JAPAN — Asia Machinery Trading 
Co. Ltd., P. O. Box Tokyo Central 1477, 
Tokyo, Japan. This firm is exporter of 
auto spare parts and accessories and seek- 
ing importers. AMT/598 
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At CLARKE & COURTS, New Rotary Press 
gives customers improved service 


Clarke & Courts’ new high speed Hamilton rotary 
offset color press is now producing fine business printing 
at the rate of 25,000 impressions an hour. CLARKE & COURTS 
Whatever your business printing needs, from carbon- 
interleaved forms to letterheads, for the finest. in lithog- 


raphy, letterpress and engraving, call Clarke & Courts, 
of course. 


3946 North Central Expressway 
TAylor 3-8183 


We guarantee everything we sell- fe eRANTEED 


fine printing, office supplies, office furniture 


Houston Dallas Galveston Harlingen « Lafayette, La. 
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BLUFF VIEW PRODUCES HIGH 
PROTEIN GOLDEN GUERNSEY 
MILK ON ITS OWN FARM! 


And only Bluff View can make that statement! 
With almost a half-century of service to Dallas’ 
doorsteps behind us, the Bluff View name is 
synonymous with the richest and highest quality milk 
and milk products money can buy. Here are a few 
of our fine products we invite you to buy: 
Golden Guernsey milk, pure cream ice cream, 
fortified skimmed milk, creamed cottage cheese, 
cage eggs, pure fresh orange juice. 


BLUFF VIEW FARMS 





SERVING TOWN NORTH, NORTHEAST SEE OUR PRIZE WINNING 

DALLAS AND OAK CLIFF GUERNSEY CHAMPIONS 
For Home Delivery telephone CH 7-3128 at the 1959 State Fair of Texas, 
or FL 7-2400 Thursday, October 15. 





Group tours by appointment cordially invited 





State Fair of Texas 


OCTOBER 9 TO 25 


Nothing quite like “Big D” at Fair 
time... the sights and sounds of the 
Midway ...sports fans and football... 
acres of exhibits and top-notch shows. 

At State Fair time the welcome mat is dusted 
off at the Mercantile too... especially for 
Dallasites and their out-of-town guests. Stop 
in and see us, and be sure to take your guests 


to the Fair. It’s the show that tops ’em all! 


Mereantile National Bank 


DALLAS, TEXAS 








Member Federal Deposit Insurance Corporation 








